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A  Ton  of  Dynamite  vs.  a  Pound 
of  Powder 


When  a  construction  engineer  wants  to  blast  his  way 
through  a  rock  wall  he  is  apt  to  prefer  a  ton  of  dyna¬ 
mite  to  a  pound  of  powder. 

When  you  are  trying  to  blast  through  the  rock  wall  of 
indifference  that  is  keeping  you  out  of  the  Chicago 
market,  consider  the  construction  engineer’s  policy. 
The  surest  and  quickest  way  is  to  use  the  most  power¬ 
ful  advertising  medium  at  your  command. 

You  should  use  The  Chicago  Daily  News. 


There  are  approximately  450,000 
families  in  Chicago.  The  Daily 
News  has  a  circulation  of  over 
425,000  (average  for  the  first  six 
months  this  year  437,315),  of 
which  more  than  92%  is  concen¬ 
trated  in  Chicago  and  suburbs. 
So  you  can  readily  see  that,  dis¬ 
regarding  the  non-English  speak¬ 
ing,  The  Daily  News  is  read  by 
very  nearly  every  worth-while 
family  in  Chicago. 


The  Daily  News  has  a  larger 
circulation  in  Chicago  and  sub¬ 
urbs  by  over  90,000  than  any 
other  newspaper,  daily  or  Sun¬ 
day.  Therefore  it  is  the  only 
newspaper  through  which  you 
can  reach  all  these  worth-while 
families. 

To  win  the  Chicago  market — 
put  the  power  of  The  Chicago 
Daily  News  behind  your  selling 
campaign. 


A  Two-Year  Review 
of  the  Great  War 

IN  FULL  PAGE  FORM,  Written  and  Edited  by  the 
Staff  of  THE  NEW  YORK  EVENING  POST 

With  comprehensive  Map,  showing  the 
present  fighting  fronts  and  the  high-water 
marks  of  the  Teuton  invasion. 

Syndicate  Release  for  Saturday  afternoon 
papers,  July  29th,  and  Sunday  morning 
papers,  July  30th.  Telegraph  for  rights 
in  your  city  at  once.  Price  on  application. 

A  timely  full-page  feature  written  in  the 
office  of  one  of  the  most  carefully  edited 
newspapers  in  America  will  be  most  ap¬ 
propriate  at  the  end  of  the  first  two  years 
of  the  great  conflict. 

Address  SYNDICATE  DEPARTMENT 

©be  Keto  IJarb  ^tijening  |Plo?3 

Afore  Than  a  Newspaper — A  National  Inititution 
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No  Longer  Second  but 

FIRST 

in  America 

THE  DETROIT  NEWS  and 
SUNDAY  NEWS  TRIBUNE 

LED  ALL  OTHER  newspapers  in  America  in  volume  of  paid  advertising  for  the  first 
six  months  of  1916.  Grand  total  for  the  six  months, 

9,684,584  Lines 

Lead,  over  nearest  contender  (a  Pittsburg  paper),  322,266  lines. 

The  Detroit  News  and  Sunday  News  Tribune  led  all  the  great  papers  of  New  York, 
Chicago,  Philadelphia,  Boston,  Pittsburg,  St.  l.ouis,  Kansas  City,  Baltimore,  Washington,  etc. 

THE  REASONS: 

A  wonderfully  prosperous  city. 

A  wonderfully  thorough  circulation  concentrated  at  HOME. 

Net  Cash  Paid  Circulation  Average  for  June,  1916: 

Daily .  196,897 

Sunday . 171,936 


The  Evening  News  Association 

DETROIT . MICHIGAN 

Publishers  of 

The  Detroit  News  The  Detroit  News  Tribune 

(week  day  evening)  (Sunday) 


For  the  year  1915  The  Detroit  News  and  Sunday  News  Tribune  were  second  in  America,  their  total  volume  of 
advertising  for  that  year  being  slightly  exceeded  by  one  Pittsburg  paper. 
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THE  HALL  MARK?/^QUALITY 


attaches  to  every  newspaper  pro¬ 
duced  from  a  plant  equipped  with 

HOE 

IMPROVED 

MACHINERY 


HOE  PNEUMATIC  MATRIX  DRYING  TABLES 

Make  the  best  matrices  in  the  quickest 
time  and  in  the  most  economical  manner. 


The  quality  of  newspaper  printing  depends  in  a  great  measure  upon  the  plates.  Improve¬ 
ment  means  better  plates,  and  for  better  plates  HOE  MACHINERY  is  essential.  The 
newspaper  half-tone  is  no  longer  of  necessity  a  smudge — it  may  be  an  attractive  picture, 
and  usually  is  when  HOE  MACHINERY  is  employed  in  making  the  matrices  and  in 
casting  and  finishing  the  plates. 


DOUBLE  PU.MP  FURNACE 
TWO  HOE  EQUIPOISE  CURVED 
CASTING  MOLDS. 


HOE  AUTO.MATIC  PLATE-FINISHING  MACHINE 
Trims,  tail  cuts,  shaves,  cools  and  dries  six  plates  a  minute, 


The  simplest  and  most  efficient  equipment  for  making 
curved  stereotype  plates  quickly,  accurately  and  economically. 
140  HOE  PLATE  FINISHING  MACHINES  are  now  in 
use  in  the  United  States  and  Canada. 


HOE  LMPROV  ED  .MATRIX  ROLLING 
.MACHINE 

The  strongest  and  most  rigid  roller  made.  Easy 
to  control.  Gives  the  most  powerful  and  uni¬ 
form  impression. 


Remarkable  time  is  made  in  stereotyping  departments 
equipped  with  these  HOE  TIME  AND  LABOR-SAVING 
MACHINES.  They  are  ideal  in  every  respect. 


504-520  Grand  Street 
NEW  YORK,  N.  Y. 


R.  HOE  AND  CO 


7  Water  Street,  BOSTON,  MASS. 

544-546  So.  Clark  Street,  CHICAGO,  ILI 


120  St.  James  Street,  MONTREAL,  CAN. 
109-112  Borough  Road,  LONDON,  S.  E.,  ENGLAND 
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the  whole  world  is  TOPSY  TURVY 


By  WILLIAM  G.  SHEPHERD 


back  to  London  in  the  .\mcrican  newspapers 
two  weeks  later,  and  Fred  Wile,  of  the  Daily 
Mail,  found  it,  clipped  it,  and  ran  it.  It  was 
the  first  story  of  the  raid  printed  in  London. 
VV'^ithin  a  few  hours  the  editor  of  the  great 
London  Times,  whose  office  had  been  so  near¬ 
ly  destroyed  by  a  Zeppelin  bomb,  called  up 
the  olfice  ot  the  United  Press,  in  London,  and 
said  to  the  manager,  Ed.  L.  Keen: 

"  ‘Mr.  Keen.  Ive  always  felt  that  we  could 
denend  on  you  to  tip  us  off  to  news.  Why 
didn’t  you  send  us  that  Zeppelin  raid  story?’ 

“Beating  the  censor  is  an  tmprofltable  job. 
Even  if  you  d(.  l)eat  h'm  your  sin  glares  out 
the  next  day  from  the  pages  of  your  n''\'’s- 
papers.  Beating  the  censor  is  a  crime  that 
can’t  l)e  hidden. 

“At  the  ri.^’k  of  my  life,  honor,  and  liberty 
T  once  carried  a  code  to  I^ondon  from  New 
York.  I  got  it  through  with  great  pains  and 
care  and  proudly  handed  to  the  European 
manager  of  the  F^nited  Press  in  London. 

“  'Now  we  can  get  the  news  to  them  in 
New  York,’  I  said,  triumphantly. 

“  ’Not  on  your  life,”  said  the  wise  manager. 
He  tore  up  the  code  before  my  eyes  and  threw 
it  into  the  fire  in  the  offiee  grate.  ’Nothing 
like  that  around  this  office.  We'll  be  tempt¬ 
ed  to  try  it  some  day  and  then  we  WILL  ho 
in  ti'ouble.’ 

“But  censors  can  be  beaten.  After  the  great 
retreat  from  Przemysl  in  the  fall  of  1914.  1 
made  up  my  mind  that  I  must, 


Uidiindunl  has  seen  the  Euro- 
i  as  many  different  vantaye 
ini  G.  Ithepherd,  United  Press 
At  the  beyinninff  of  the 
the  tear  in  Europe,  Mr. 
Mexico,  where  he  seor- 


piOH  war  from  as 
points  as  William  t 
Staff  Correspondent, 
outbreak  of 
Shepherd  was  in 
ed  a  memorable  beat  on  the  landiny 
of  the  United  States  Marines  at  Vera 
Cruz.  The  United  Press  rushed  him  to  Lon¬ 
don,  and  his  first  act  was  to  obtain  an  inter¬ 
view  unth  Winston  Churchill,  then  First  Lord 
of  the  Admiralty.  Mr.  Shepherd  then 
went  to  Belyium,  where  he.  covered  the 
fall  of  .\ntwerp.  lie  was  the  only  newspaper 
man  to  tvitness  the  first  battle  of  Ypres,  and 
was  the  first  American  newspapt  r  mayi  per¬ 
mitted  to  visit  the  British  front  in  France. 
Later  he  traversed  the  French  front  and 
went  up  throuyh  SuHtzerland  to  Berlin,  lie 
visited  the  German  front  and  was  with  the 
Austrians  at  Przemysl.  lie  next  went  to  Italy 
and  covered  dhe  fiyhtiny  on  the  Italian  front 
in  the  Alps.  Last  winter  he  was  at  Saloniea 
and  wrote  of  the  retreat  from  Servia.  lie- 
calls  himself  a  "war  reporter’’  instead  of  "war 
correspondent,”  and  probably  no  man  liviny 
to-day  is  better  equipped  to  bear  that  title, 
lie  beyan  his  career  on  the  St.  Paul  Daily 
News  and  worked  in  several  Middle  Western 
cities  before  joininy  the  United  Press  staff. 
He  covered  the  last  Olympic  yames  at  Stock¬ 
holm  and  has  made  numerous  trips  to  Europe, 
lie  accompanied  Madero  throuyhout  his  suc¬ 
cessful  revolution,  and  entered  Mexico  City 
with  him.  He  was  in  the  Mexican  capital 
duriny  the  exeitiny  days  of  the  Huerta  reyime. 
He  has  sent  most  of  the  biyycst  ncivs  events 
of  recent  years,  and  his  “newspaper  luck,”  if 


if  possible, 

beat  the  Austrian  censor  and  tell  the  world 
how  the  Austrians  had  fled  and  what  I  had 
seen  during  the  flight  in  which  I  took  a  live¬ 
ly  and  interested  part.  So  I  wrote  a  story  in 
slang.  I  tried  to  think  of  .some  object  that 
got  over  the  ground  rapidly  and  1  thought  of 
Haniius  Kolehmainen,  the  great  runner.  So 
my  first  paragraph  went: 

’’  ’Beating  it  from  Przemysl  was  a  grand 
Koleihmainen,’  There  were  thirty  paragraphs 
as  slangful  as  that.  The  cen.sor,  who  was 
1;  he  didn’t  want  to  confess  that  he  couldn’t 
r  in  which  200  lives  were  lost.  Wherever  ha  has  been,  he  is  understand  English.  I  expected,  of  course,  that  the  New  York  Office  would  de- 
"Btll”  Shepherd ,  or  “Sliep,’  and  his  friends  take  the  yreatest  slong  the  story  and  translate  It  into  English.  But  nothing  of  the  kind  was 
t  he  is  still  "a  regular  newspaper  ynan.”^ Editor]  dene.  The  story  reached  New  York  in  the  malls  and  was  put  on  the  wires, 

without  a  change.  America  understood  it.  Nobody  seemed  to  realize  that  it 
is  tepsy-survy,  in  all  its  activities  and  the  new.spaper  game,  was  in  slang.  And,  before  long,  several  editors  wrote  in  and  said:  ’Can’t  you 
■eat  war,  has  liecome  as  topsy-turvy  as  any  other  human  in-  get  some  more  of  that  breezy  stuff  like  the  Przemysl  retreat?’ 

Values  have  changed.  A  reporter  in  London  the  other  day.  “In  London,  a  hundred  or  more  reporters  spend  their  days  and  nights  in 
engagement  wil.h  (leorge  Bernard  Shaw  in  order  to  talk  for  a  great  circular  room  in  the  war  office;  the  walls  are  lined  with  private  tele- 
iilnutes  with  a  young  lieutenant  who  had  come  from  the  phones  to  various  newspaper  offices  and  bureaus.  A  great  'bell  rings  and  the 
w  had  promised  to  give  him  an  interview  on  “Why  I  am  a  rt  porters  rush  to  the  centre  of  the  room  where  an  attendant  reads  out  the  lat- 
e  times  you  would  have  put  scare  heads  on  any  story  Indi-  est  communique  or  official  bulletin;  copies  are  also  given  out,  if  the  communique 
ad  turned  ("hristian.  But  the  I^ondon  reporter  was  right,  is  a  long  one.  No  reporter  is  allowed  to  go  to  his  telephone  until  the  attendant 
haw’s  (’hristiaiiity  after  the  war  is  over.  To-day  there  are  gives  the  word.  A  wild  rush,  a  tumultuous  ringing  of  telephones  follows  and  the 
t.  British  communique  is  on  its  way  to  the  millions  of  newspaper  readers  through- 

1  a  story  about  the  London  Time.s.  The  Zeppelin  which  at-  out  the  earth. 

he  night  of  September  8,  1015,  flew  directly  over  the  Times  “In  Paris  the  system  Is  different.  At  2.15  every  afternoon  and  11  o’clock 

ing  less  than  150  yards  from  it.  The  great  dignified  writers  every  night  the  reporters  go  to  a  room  in  th-j  War  Office,  and,  on  the  tick  of 
ed  journal  thrust  their  heads  from  their  office  windows  and  the  clock,  with  military  precision,  mimeographed  coi)ies  of  the  latest  com- 
ory  that  London  ever  knew  enacted  over  their  very  office  muniqu^  are  handed  to  the  reporters,  who  stand  in  line.  These  copies  all  l)ear 

V  i:iiirht  have  been  written  in  the  I./ondon  Times  office  that  the  censor’s  vis6  and  are  ready  for  sending.  Two  blocks  down  the  street  is  a 


WILLIAM  G.  SHEPHERD. 
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CONSOLIDATION  BRINGS 
COMMERCIAL  ECONOMY 


Rival:;  in  Field  Are  Eliminated,  Over¬ 
head  Expenses  Are  Cut,  and  Stron'er 
and  Bettei  Papers  Are  the  Result  of 
Proper  Amalgamations,  Says  Aubrey 
Hansel!,  ^ho  Cites  Cases. 

(The  Editor  and  Publisher  requested 
Aubrey  Harwell,  of  Harwell,  Cannon  <f 
MrCarthy,  and  also  C.  M.  Palmer,  to 
f/ive  Hu:ir  views  rcyardiny  the  effects  of 
newspaper  consolidation.  Both  respond¬ 
ed  in  a  most  interestiny  manner.  Mr. 
Harwell's  oitinions  follow.  Those  of  Mr. 
Palmer  uill  be  found  elsewhere  in  this 
issue.) 

The  commercial  economy  of  consoli¬ 
dation  is  so  well  e.stahli.shed  and  recog¬ 
nized  in  every  field  of  modem  industry 
that  it  seems  almost  unnecessary  to  re- 


.\UBREY  HaI’.WELL. 


fer  to  this  phase  of  the  subject  except¬ 
ing  wherein  it  relates  iK-culiarly  or  tech¬ 
nically  to  new.spai>er  con.solidation.  The 
e«-onomic  advantages  of  publi.shing  two 
daily  newspai>ers  under  one  roof  lie  so 
distinctly  upon  the  surface  of  the  propo¬ 
sition  that  it  does  not  require  the  brain 
of  an  astute  financier  to  di.scover  them. 

I  am  .speaking  now  strictly  of  con.soli¬ 
dation  and  not  of  merger  or  aVisorption. 
Therefore.  I  do  not  refer  to  the  merging 
of  two  morning  nor  two  evening  news- 
jia Iters,  but  to  the  consolidation  of  a 
morning  and  evening  newspaper  where 
each  is  to  retain  its  identity  or  separate 
entity.  I  will  endeavor  to  show  that 
this  is  th.;  largest  and  mo.st  attractive 
•tpiKtrtunity  of  motlern  publishing  meth- 
ckIs.  under  given  conditions. 

The  first  of  the.se  conditions  is  popu¬ 
lation.  The  scofte  of  the  field  (deter¬ 
mined  by  i>opulation)  and  therefore  the 
exi.sting  or  (>os.sible  competition  has  a 
tremendous  licaring  upon  the  maximum 
result  to  he  attained.  The  majority  of 
cities  in  the  I'nited  States  with  popula¬ 
tion  ranging  from  60,000  to  .300,000  have 
one  measurably  su<-ce.ssful  morning  and 
one  mea.surably  successful  evening 
newspaiK-r,  ladh  of  which  should  be 
highly  succes.sful  in  net  earning  and 
influence,  and  would  l>e,  properly  con¬ 
ducted.  excepting  for  the  methods  em¬ 
ployed  for  existence  by  the  struggling 
‘‘trailers”  and  “tail-enders.”  However, 
this  class  of  competition  will  exist  as 
long  as  our  constitutional  rights  exist, 
and.  since  it  cannot  i>e  eliminated,  how 
can  its  influence  lie  overcome  or  neu- 
traJiz<:d7  The  answer  is  “consolidation.” 

THE  VALI:B  or  rONSOLIDATION. 

In  consolidation  there  is  strength  and 
profit;  concentration  of  force  to  give 


MOTION  PICTURE  PUBUCITY 

BY  ROBERT  GRAU. 


WITH  all  of  the  tremendous  development  of  the  distinct  publicity 
phase  of  theatrical  evolution,  it  is  but  a  truth  to  concede  that 
the  old-time  advance  agent  not  only  commanded  a  higher 
honorarium  for  his  services  than  the  modern  press  agent  does 
to-day,  but,  more  often  than  not,  this  no  longer  great  factor 
in  the  amusement  field  made  his  impress  as  an  expert  business  executive 
rather  than  through  any  unusual  ability  as  a  writer. 

As  a  matter  of  fact,  the  showman  who  “made  good”  as  an  avant  courier 
four  decades  or  more  ago,  and  who  travelled  “ahead,”  was  rarely  expected 
to  provide  “copy.”  Few,  indeed,  in  that  era  could  write  about  the  theatre 
with  the  all-compelling  force  that  signalized  the  advent  of  the  newspaper 
man  of  modern  times.  Yet,  for  all  that,  it  is  a  remarkable  tribute  to  such 
men  who  later  became  wealthy  and  potent  as  advance  agents — the  late 
Harry  Miner,  and  J.  Fred  Zimmerman,  for  instance — that  they  were  paid 
in  the  seventies  and  eighties  salaries  which  have  never  been  exceeded  to 
this  day,  even  in  the  gold-laden  motion-picture  field. 

Miner  and  Zimmerman  became  millionaires  while  the  theatre  was  yet 
the  most  precarious  of  all  the  vocations  in  the  business  world,  and  as 
recently  as  ten  years  ago  the  great  maiority  of  advance  men  who  could 
command  a  three-figure  weekly  emolument,  had  to  possess,  besides  a  vast 
theatrical  experience,  the  rare  gift  of  creating  original  ideas.  The  publicity 
expert  who  confines  his  output  to  the  writing  and  placing  of  copy  is  a  product 
of  the  last  few  years,  and  it  was  only  when  the  big  feature  cinema  spectacles 
such  as  “The  Birth  of  a  Nation”  and  “avilization”  arrived  in  New  Y'ork’s 
playhouse  zone  that  big  salaries  were  meted  out  to  men — and  not  a  few 
women— who  did  nothing  but  publicity  work  exclusively.  Moreover,  it  is 
fair  to  state  here  that  the  greater  demand  lust  now  for  such  big  film  pro¬ 
ductions  is  for  the  theatrical  rather  than  the  merely  film  expert,  and  the 
former  element  among  publicity  experts  are  paid  right  now  more  money 
than  at  any  time  in  all  their  careers. 

It  is  a  striking  illustratfon  of  the  unusual  conditions  existent  in  the 
field  of  motion-picture  publicity  that  almost  every  well-known  theatrical 
manager  who  is  also  an  able  writer  is  just  now  exploiting  one  of  the  massive 
film  spectacles  which  are  presented  in  the  better-grade  playhouses,  and  the 
demand  for  others  is  so  great  that  the  immediate  outlook  is  for  contracts 
by  the  year  instead  of  for  briefer  periods.  A  salary  of  from  J5,000  to 
$12,500  a  year  is  not  at  all  unusual  even  now,  but  the  call  is  for  the  well- 
known  theatrical  man  invariably. 

When  Thomas  H.  Ince  came  to  New  York  for  the  purpose  of  exploiting 
his  peace  spectacle,  “Civilization,”  he  went  about  the  publicity  angle  of  it 
on  a  scale  never  before  attempted  by  a  producer  who  had  not  even  the 
assurance  that  it  would  “go  over,”  for  while  “Civilization”  scored  in  the 
Los  Angeles  engagement,  it  was  not  the  same  production  that  he  brought 
to  Broadway,  and  Ince‘s  plan  on  arrival  at  the  Hotel  Astor  was  to  secure 
a  Broadway  manager’s  interest  and  not  risk  the  fate  of  the  film  on  some 
theatre  owner  whose  only  Incentive  would  be  the  collection  of  a  weekly 
rental  for  his  theatre.  As  Ince,  from  the  outset,  was  determined  not  to 
make  a  showing  contract  save  with  some  live  and  hustling  showman  who 
had  a  large  prestige  and  who  was  accustomed  to  spending  his  own  money,  he 
made  his  deal  for  “CTivnlization”  with  A1  H.  Woods,  made  it,  too,  on  the 
very  day  he  arrived  in  New  York — on  a  Sunday  at  that — and  Woods  took 
up  his  option  on  a  third  interest  in  New  York  State  and  Illinois  before  he 
even  saw  the  picture! 

When  Woods  was  asked  by  the  writer  how  he  should  define  Woods’s 
connection  with  “Civilization,”  the  latter  replied,  “Just  bill  me  as  the 
advertising  agent.”  And  such  glory  as  this  great  showman  can  derive  from 
his  association  with  Mr.  Ince’s  triumphant  success  is  surely  due  to  his 
masterly  handling  of  the  advance  work  for  the  Criterion  theatre  engagement. 

But  if  any  one  should  ask  you  to  whom  the  greater  credit  is  due  for 
the  exploitation  of  “Civilization”  up  to  this  date,  there  could  be  but  one 
answer  to  the  query — namely,  to  Tom  Ince.  Why? 

Becau.se  not  since  the  inception  of  the  motion-picture  art  and  industry 
has  there  been  .so  prodigal,  yet  withal  so  effective,  a  publicity  campaign  as 
the  one  launched  by  Ince  after  having  assembled  a  publicity  staff  which 
has  not  yet  lieen  completed,  though  the  salary  list  of  the  press  department 
already  costs  Ince  more  than  $1,000  a  week.  Besides  the  writer,  who  had 
previously  been  Mr.  Ince’s  literary  adviser  for  over  two  years  without  his 
own  name  having  appeared  once  during  all  that  period,  the  Ince  publicity 
staff  includes  I..eandcr  Richardson,  perhaps  the  best  known  and  the  most 
able  writer  on  .stage  topics  in  this  country,  who  is  lust  now  managing  the 
Chicago  campaigrn  of  “Civilization”;  Beulah  Living.stone,  a  young  lady  who 
has  come  forward  in  the  last  few  years  with  an  impetus  which  credits  her 
with  a  store  of  unique  and  original  “stunts,”  and  who  has  been  identified 
with  some  of  the  biggest  stage  successes  of  the  last  four  years;  Percy  Heath, 
who  has  had  charge  of  the  Criterion  Theatre  engagement,  and  who  has 
never  failed  to  appear  at  the  Ince  offices  any  day  with  an  idea  Wg  enough 
to  liecome  a  sight  draft  on  the  editional  sanctum  for  space;  Lou  Houssman, 
who  has  surpassed  ail  of  his  previou.s  achievements  in  the  publicity  line 
for  the  engagement  of  “C'ivillzation”  at  the  Grand  Opera  House  in  Chicago, 
and  J.  L.  Barnard,  who  was  already  exploiting  “Civilization”  for  the  Los 
Angeles  engagement,  and  who  came  to  New  York  with  Mr.  Ince,  where  he 
has  been  paid  the  compliment  of  being  sent  to  each  city  by  Mr.  Ince  in 
advance  of  new  openings.  The  publicity  staff  for  ‘'Civilization”  also  in¬ 
cludes  H.  C.  De  Muth,  William  Karshan,  and  Joseph  Smith,  each  of  whom 
has  made  a  record  In  some  unique  way. 

Alec  Iiorlmore  has  had  complete  charge  of  the  pictorial  campaign  of 
“Civilization,”  and  when  it  is  stated  that  up  to  now  over  500  stands  are 
on  the  walls  of  Greater  New  York  alone,  and  that  it  costs  $2,000  a  week  for 
rentals  of  billboards,  some  idea  may  be  formed  of  the  thorough  manner  In 
which  this  Important  feature  of  the  advertising  has  been  handled. 

If  the  writer  were  asked  whether  the  standards  of  motion-picture  pub- 
{Condndcd  on  pope  10) 


strength:  effecting  of  economies  to  give' 
profits  Consolidate  the  leading  morn- 
ing  and  one  of  the  stronger  of  the  eve¬ 
ning  papers  in  such  a  field,  put  on"a 
combination  advertising  rate,  serving 
your  local  and  foreign  advertisi  rs  with 
one  contract  for  both  papers,  youj 
morning  and  evening  editions  rcaehi^ 
as  they  will,  all  the  reading  public  and 
you  have  built  a  bulwark  of  .'trehgth 
that  cannot  be  dented  by  modem  news- 
paper  warfare. 

Now  for  the  economies  that  lie  so 
distinctly  upon  the  surface  of  tlii-  piop. 
osition:  (1)  Elimination  of  tin  over- 
head  cost  of  conductuig  one  property, 
such  as  rent  or  ownership  of  one  build- 
ing  and  all  the  attendant  expens!'.s.  (2) 
Elimination  of  one  machinery  plant  and 
equipment  and  all  the  attendant  ex- 
pense.s.  (.3)  Elimination  of  heails  of  de¬ 
partments  to  whom  the  large.st  salaries 
are  paid.  (4)  Elimination  of  atiproxi- 
mately  one  soliciting  and  clerical  force. 
(5)  A  substantial  reduction  of  the  edi¬ 
torial  and  reportorial  staffs.  (6)  Elim¬ 
ination  of  all  duplicate  composition,  such 
as,  all  advertising  (since  under  your 
combination  rate  all  copy  runs  in  both 
editions),  as  well  as  all  verbatim  news 
reports. 

MANY  ECONOMIES  EFFECTED. 

These  economies  in  the  aggregate  will 
immediately  establish  such  an  attractive 
net  return  upon  the  combined  value  of 
the  two  properties,  to  say  nothing  of  the 
possibilities  for  increased  business,  that 
it  gives  at  once  an  incentive  to  the  pub- 
li.sher  for  ambitious  effort  in  giving  the 
public  the  very  best  newspaper  it  is 
practical  to  put  out  in  the  territory.  The 
result  then  is  that  the  reading  public, 
the  adverti.ser,  and  the  owners  an*  com¬ 
monly  benefited  by  the  .move.  Flvcryliody 
concerned  will  be  benefited  In  fact,  ex¬ 
cepting  the  unfortunates  who  are 
thrown  out  of  employment  and  the 
owners  of  the  competitive  newspapers. 
Fortunately  this  is  an  infinitesimal  per¬ 
centage  and  is  the  inevitable  result  of 
all  retrenchment  and  concentration  of 
influence  and  pow'er.  No  humanitarian 
has  ever  evolved  a  sy.stem  that  will 
equalize  the  fortunes  of  the  comi>etent 
and  incompetent. 

The  immutable  le.w  of  the  survival  of 
the  fitte.st  is  univer.sal.  In  the  first 
place  the  employees  who  are  throwr. 
out  will  in  most  cc.ses  find  emplo.vment 
to  which  they  are  better  suited  and  the 
struggling  competitor,  if  his  cau.se  is 
meritorious,  will  find  his  field,  without 
a  possibility  of  encroaching  uiion  the 
success  of  the  con.solidated  projiertics. 

Reverting  to  the  fir.st  condition  neee.s- 
.sary  to  maximum  results  in  this  char¬ 
acter  of  newspaper  consolidations,  name¬ 
ly.  population,  it  might  be  a.sked  why 
this  limitation  is  put  upon  it.  It  is  duo 
to  the  fact  that  in  cities  under  60,000 
more  than  two  daily  newspapers  or.di- 
narily  make  the  field  uninviting  and 
monopolistic  ownership  cf  these  two  is 
apt  to  prove  unpopular  with  the  pub¬ 
lic.  In  the  large  centres,  usually  above 
300,000,.  the  advertiser  cannot  he  com¬ 
pletely  served  'by  the  leading  morning 
and  one  of  the  leading  evening  papers 
in  combination,  and  therefore  compe¬ 
tition  that  might  prove  dangerous  to 
the  combination  advertising  rate  might 
exist,  or  be  built  up. 

KINDRED  CHARACTER  COUNTS. 

I  would  name  as  the  second  most 
important  condition  to  the  maximum 
success  of  such  a  eon.solidation,  bu*  not 
a  vital  one  by  any  means,  a  somc'vhat 
kindred  character  of  the  newspapc.s  to 
be  combined.  This  Is  not  vital  Ix  '  au.se 
character  can  be  changed  under  new 
ownership  or  by  agreement.  In  this 
(.Concluded  on.  page  16) 
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SUN  AND  PRESS  MERGER 
GIVES  WRITER’S  TEXT 


C.  M.  Palmer  Believes  the  Move  Was 
a  (iood  One  and  Should  Be  Emulated 
Throughout  the  Country — Numerous 
Instances  Which  Prove  the  Wisdom  of 
New  spaper  Consolidations. 

(Thk  P'ditor  and  Publishbh?  requested 
C.  M.  Vnlnicr,  the  newspaper  hroker,  and 
Aubrey  Harwell,  of  Harwell,  Cannon  <£ 
McCarthy,  to  give  their  views  regarding 
the  effects  of  newspaper  consolidation. 
Both  responded  in  a  most  interesting 
manner.  Mr.  Palmer’s  opinions  follow. 
Those  of  Mr.  Harwell  icUl  be  found 
elseu'hrre  in  this  issue.) 

The  consolidation  of  the  Sun  and 
Press  in  New  York  obviously  provides  a 
text  for  any  writer  interested  in  the 
general  success  of  the  business  of  news¬ 
paper  i)ublishing  in  the  United  States. 
It  is  a  move  in  the  right  direction,  and 
there  is  room  for  the  condensation  not 
only  in  New  York  but  throughout  the 
country.  There  are  superfluous  news¬ 
papers  in  almost  every  town  of  any  size 
and  tlie  tendency  to  eliminate  those 
which  are  unprofitable  is  being  felt  more 
strongly  than  ever  before,  now  that 
white  paper  and  all  other  costs  are  ad¬ 
vancing  so  much  more  rapidly  than  it 
is  possible  to  increase  newspaper  reve¬ 
nues  from  circulation  and  advertising. 

PAPERS  PUBLIC  don’t  want. 

The  superfluous  papers  are  those 
which  naturally  have  the  most  difficulty 
in  increasing  receipts  from  either  of 
these  sources.  The  advertising  and  read¬ 
ing  public  have,  in  these  instances, 
shown  by  their  lack  of  patronage  that 
they  do  not  want  these  newspapers  at 
the  old  price,  and  under  these  conditions 
it  is,  of  course,  futile  to  attempt  to 
rais<>  advertising  rates  or  subscription 
prices.  If  the  newspaper  business  was 
governed  by  business  requirements  and 
conditions  most  of  these  would  have 
t)een  eliminated  long  ago,  but  politics 
and  per.sonal  ambitions  of  various  kinds 
have  in  most  instances  furnished  mo¬ 
tives  for  keeping  them  alive.  Now  that 
there  are  no  party  political  differences 
to  amount  to  anything,  partisanship  is 
f)ractically  eliminated  as  a  reason  for 
keei)ing  a  moribund  newspaper  above 
ground. 

Of  course,  there  are  individual  cases 
where  persons  willing  to  pay  for  the 
promotion  of  their  ambitions  continue  to 
put  up  for  a  longer  or  shorter  time  in 
the  endeavor  to  avoid  the  inevitable. 
But  in  the  face  of  increased  cost  and  the 
spread  of  knowledge  of  the  fact  that  a 
kept  newspaper  is  a  draw-back  rather 
than  a  help  to  personal  ambition,  or  the 
lui.siness  intere.sts  which  it  advocates?, 
this  condition  will  not  long  continue. 

CONSOLIDATION  IN  DETROIT. 

A  notaVde  instance  of  the  value  of 
elimination  was  the  consolidation  of  the 
Detroit  Morning  and  Sunday  Tribune 
with  the  News.  In  this  case,  neither  pa¬ 
per  was  in  any  .sense  a  political  organ, 
i)ut  both  w'erc  run  strictly  in  the  In¬ 
terest  of  the  community.  Yet  the  Morn¬ 
ing  Tribune  seemed  to  be  .superfluous 
and  its  publication  was  stopped  rather 
more  than  a  year  ago.  A  considerable 
part  of  its  circulation  was  diverted  to 
the  Evening  News,  and  the  Sunday 
News  was  enlarged  and  strengthened 
with  results  which,  I  think,  were  aston¬ 
ishing  even  to  the  owners  of  the  News 
who  expei’ted  a  considerable  increase  in 
Iiiisiness  and  jirofit  as  a  result  of  the 
change.  The  fact  that  the  Evening  ani 
Sunday  News  is  now  .second  in  the  li.st 
of  American  new.spapers  in  the  amount 
of  adverti.sing  carried  Is  evidence  enough 


that  both  editions  meet  the  full  re¬ 
quirements  of  their  field.  The  News  and 
Tribune  owners  naturally  foresaw  that 
the  removal  of  the  morning  edition 
would  also  benefit  the  other  papers  in 
the  Detroit  field.  This  did  not  cause 
them  to  hesitate  when  they  determined 
that  it  was  the  right  thing  to  do.  Like 
the  ideally  sensible  newspaper  publisher 
everywhere,  they  did  not  concern  them¬ 
selves  with  what  was  going  to  happen 
to  the  other  newspapers,  but  acted  in 
the  best  interests  of  their  own  property. 

In  Mobile,  the  Morning  Kegister  and 
the  Evening  Item  have  joined  forces 
mechanically,  with  a  partial  joint  own¬ 
ership,  to  the  great  advantage  of  both 
properties,  a  large  amount  of  overhead 
and  manufacturing  expense  having  been 
eliminated,  with  a  consequent  increase 
in  service  to  the  public  and  in  profit  to 
the  newspapers. 

SOME  OTHER  INSTANCES. 

In  other  towns  consolidations  have 
been  made  which  have  in  every  case,  so 
far  as  I  know,  been  to  the  advantage  of 
both  the  town  and  the  newspaper.  The 
number  of  one-newspaper  towns  is  in¬ 
creasing.  For  years  the  classic  example 
was  Oshkosh,  Wis.,  where  the  North¬ 
western  has  always  been  a  larger  in¬ 
stitution  than  the  town.  More  recently 
Beloit,  in  the  same  State,  has  come  into 
line  with  entire  success.  The  Aurora, 
(Ill.)  Beacon-News  is  well  known  as  a 
most  successful  and  profitable  paper, 
covering  its  field  without  competition  to 
the  general  satisfaction  of  its  readers. 
These  towns  range  in  population  from 
20,000  to  35,000.  The  number  of  towns 
having  from  10,000  to  20,000  which  get 
along  satisfactorily  with  one  dally  is 
large  and  steadily  increasing.  Sterling, 
Ill.,  is  the  last  addition  to  the  list  which 
will  have  a  number  of  other  additions 
before  the  beginning  of  1917. 

The  fact  that  new  morning  papers  are 
just  now  being  established  in  Charleston, 
S.  C.,  and  Columbus,  O.,  might  be  in¬ 
stanced  in  disproof  of  the  claim  that 
the  tendency  is  generally  toward  a  re¬ 
duction  of  the  number  of  papers 
rather  than  an  increase.  Disclaim¬ 
ing  any  special  information  regard¬ 
ing  the  situation  in  either  of  the 
cities  named,  I  am  quite  willing 
to  wait  the  decision  of  the  public  as 
to  whether  or  not  both  towns  are  not 
already  provided  with  as  many  papers 
and  of  as  good  a  quality  as  they  can 
and  will  support,  and  to  predict  that  the 
final  result  will  be  sujpension  or  con¬ 
solidation  in  both  cases.  It  is  not  nec¬ 
essary  to  attempt  to  prophesy  as  to 
whether  the  old  or  the  new  papers  will 
dominate  when  the  time  comes  for  con¬ 
solidation.  It  is  sufficient  to  predict  that 
in  half-a-dozen  years  neither  Charles¬ 
ton  nor  Columbus  will  have  two  week¬ 
day  morning  newspapers. 

ABOUT  NEW  DAILIES. 

In  this  connection  it  would  be  a  very 
Interesting  and  in.structive  article  were 
The  Editor  and  Pubijsher  to  print  a 
list  of  the  dailies  established  In  the  past 
ten  years  in  towns  where  good  dailies 
already  existed;  with  some  account  in 
each  ca.se  as  to  their  sub.sequent  history. 
My  first  thought  was  to  suggest  the  pub¬ 
lication  of  a  list  of  such  papers  that  had 
lived  and  proved  profitable  ventures.  I 
fear,  however,  that  such  a  list  would 
prove  to  be  too  short  for  the  make-up 
man  to  use,  even  as  a  filler,  so  It  might 
never  appear  In  your  pages. 

Speaking  more  definitely,  I  doubt  if 
such  a  list  would  run  to  even  a  single 
line.  _ _ 

Thackeray  once  said,  "If  a  man’s 
reputation  and  his  character  should 
meet  on  the  street,  they  wouldn’t  know 
each  other.” 


O’DONNELL  TAKES  NEW  PLACE 


Becomes  Directing  Manager,  Editor  and 
Publisher  of  New  Orleans  American. 

New  Orleans,  July  17. — With  the  is¬ 
sue  of  July  14  the  ownership  and  con¬ 
trol  of  the  New  Orleans  American  pass¬ 
ed  to  new  hands.  Hugh  A.  O’Donnell, 
one-time  manager  of  the  Philadelphia 


Huoh  a.  O’IHinnell. 


Press,  the  Chicago  Herald,  and  Min¬ 
neapolis  Journal,  succeeded  Dominick  C. 
O’Malley  as  the  directing  manager,  edi¬ 
tor  and  publisher. 

Mr.  O’Donnell  has  been  studying  New 
Orleans  for  some  time  and  acquainting 
himself  with  the  ta.stes  of  the  reading 
public  as  well  as  the  best  means  of 
serving  the  city  and  State  of  his  new 
adoption  in  the  field  of  journalism.  He 
is  enthusiastic  over  the  future  commer¬ 
cial  possibilities  of  the  Southern  me¬ 
tropolis,  is  already  wedded  to  the  opin¬ 
ion  that  New  Orieans  is  on  the  thresh- 
hold  of  a  prodigious  business  growth 
and  is  ambitious  to  aid  in  the  move¬ 
ment. 

Mr.  O’Donneli  recently  has  returned 
to  America  from  a  three  years’  visit 
to  every  part  of  the  world,  save  the 
Orient,  having  been  provided  with  cre¬ 
dentials  from  President  Taft  and  Sec¬ 
retary  Bryan  to  .\merican  Embassies 
in  all  the  countries  visited,  as  well  as 
letters  from  the  general  manager  of  the 
.Vssociated  Press.  He  thus  acquired  an 
intimate  information  of  international 
and  domestic  policies.  With  his  wide 
knowledge  and  experience  the  Southern 
Puhli.shing  Company,  Inc.,  the  new  own¬ 
ers  of  the  American,  feel  that  he  will 
furnish  the  people  of  New  Orleans  and 
the  .surrounding  country  a  new.spaper 
second  to  none. 

The  American  was  establi.shod  more 
than  a  year  ago  by  the  printers  who 
were  locked  out  of  the  three  daily  pa¬ 
pers  here.  They  had  no  capital  and 
lived  on  the  pittance  they  received  from 
the  strike  fund  allowed  by  the  Inter¬ 
national  Typographical  Union.  The  pa¬ 
per  grew  and  business  began  to  fill  its 
column.s.  The  paper  was  then  incor¬ 
porated  as  the  Southern  Publishing 
Company.  D.  C.  O’Malley,  who  at  one 
time  owned  the  Item,  took  over  the  pa¬ 
per  about  a  year  ago. 

Then  the  paper  took  on  new  life.  Ad¬ 
vertising  contracts  were  made  with 
some  of  the  biggest  merchants  in  the 
city,  one  made  with  a  grocer,  being,  it 
is  said,  the  largest  ever  made  in  New 
Orleans.  The  paper  looked  like  a  win¬ 
ner.  O’Malley  bought  a  building  In  the 
very  centre  of  the  bu.sine.sa  district 
which  he  remodelled  and  converted  into 


a  home  for  his  paper,  and  it  Is  from 
this  building  the  paper  is  being  is.sued 
now.  It  is  in  fact  the  finest  newspaper 
office  in  the  city. 

The  old  press  was  too  small  for  the 
big  building,  and  the  big  business  the 
paper  was  accumulating  and  Mr. 
O’Malley  bought  a  new  and  very  fine 
press. 

All  signs  lead  to  the  prediction  by 
journalistic  forecasters  that  Mr.  O’Don¬ 
nell  has  entered  the  field  here  at  the 
psychological  moment 


SUN  BUREAU  TAKEN  OVER 

International  News  Service  Absorbs  tbe 
Old  Lallan  Organization. 

The  International  News  Service  has 
absorlied  the  New  York  Sun  News  Ser- 
A’ice,  known  as  the  I^affan  News  Bu¬ 
reau.  This  moans  that  all  the  news¬ 
papers  heretofore  served  by  that  or¬ 
ganization  will  henceforth  entirely  de¬ 
pend  for  their  news  on  the  Internation¬ 
al  News  Service. 

The  International  News  Service  has 
had  a  phenomenal  growth.  In  the  first 
six  weeks  after  the  outbreak  of  the 
European  war,  in  1914,  it  put  on  56  new 
news  clients.  During  1915  the  total  net 
gain  of  news  clients  was  115.  For  the 
first  six  months  of  this  year  the  total 
of  107  new  news  clients  was  added  to 
the  roll. 

With  the  absorption  of  the  Sun  Nows 
Service,  the  International  News  Ser¬ 
vice  enters  on  a  new  career. 


PRETTY  GIRLS  BOUND  HITHER 


Memphis  (Tenn.)  News  Scimitar’s  Guests 
Are  Making  Fine  Trip. 

Twenty  ladies,  chaperoned  by  Circu¬ 
lation  Manager  J.  H.  Lackey,  of  the 
Memphis  (Tenn.)  News  Scimitar,  and 
Mrs.  Lackey,  arc  making  a  fine  trip 
.a.s  winner.s  of  a  circulation  contest  con¬ 
ducted  by  the  paper  named. 

The  party  left  Memphis  last  Monday 
night.  On  Tuesday  they  stopped  at 
Chattanooga  and  Knoxville;  Wednes¬ 
day  was  spent  in  llichmond  and  Thurs¬ 
day  and  Friday  in  Washington.  Con¬ 
tinuing  the  journey  by  way  of  Norfolk 
the  sightseers  will  reach  New  York  to¬ 
morrow  afternoon. 

Four  days  will  be  spent  in  the 
metropolis,  with  headquarters  at  the 
Majestic  Hotel.  From  New  York  the 
itinerary  Includes  the  Hudson  to  Al¬ 
bany,  by  day  boat;  to  Buffalo  and 
Niagara  Falls,  by  rail;  to  Detroit,  by 
lake  steamer;  to  Chicago  and  then  to 
Memphis,  arriving  home  on  August  1. 


Poster  Men  to  Fight  Decree. 

In  their  annual  Convention  at  .Atlan¬ 
tic  City,  the  National  .Association  of 
Poster  .Advertising  men  instructed  its 
counsel  to  institute  proceedings  in  an 
effort  to  have  set  a.side  the  Federal 
court’s  decree  ordering  compliance  with 
the  Sherman  .Anti-Trust  law  regarding 
the  fixing  of  price.s.  The  decree  is  to  go 
into  effect  on  September  6.  Delegates 
claimed  there  is  no  fixed  rate  for  poster 
advertising.  Herbert  Houston,  of  Now 
York,  president  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  in  ad¬ 
dressing  the  Convention,  discussed  pub¬ 
lic  objection  to  lurid  posters.  He  urged 
const'rvatism  and  concerted  actio, i 
against  "marring  .scenic  beauty  by  the 
bill  board.” 

Lincoln  did  not  wait  for  opportunity 
to  fall  a-sloep  on  his  doorstep.  When 
it  knocked,  he  promptly  an.swered  the 
ciUl,  seized  it  around  the  neck,  and 
didn’t  let  go. 
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250  MONTANA  EDITORS 
MEET  AT  LIVINGSTON 


Highly  Successful  Convention  of  State 

Press  Association  Will  Wind  Up  with  a 

Visit  to  Yellowstone  National  Park  and 

Joint  Session  with  Wyoming  and  Idaho 

Newspaper  Men. 

{By  Telegraph.) 

CiviNOSTO.N,  Mont.,  July  20.— -With  250 
editor.s  and  many  prominent  politicians 
in  attendance,  the  Montana  State  Press 
.\.s.sociation  convened  here  this  morn- 
ing  and  was  called  to  order  by  Presi¬ 
dent  Walter  .\lder.son,  of  Red  Lodge. 
.4n  informal  reception  was  tendered  to 
the  delegates  on  Wedne.sday  evening 
by  iocal  commercial  bodies.  The  scribes 
were  welcomed  to  the  city  to-day  by 
the  Hon.  T.  M.  Swindlehurst,  former 
Secretary  of  State  of  Montana,  who 
paid  a  high  compliment  to  the  news- 
F)ai>er  fraternity  for  its  part  in  the  up¬ 
building  of  Montana. 

Following  the  api>ointment  of  va¬ 
rious  committee!?,  President  Alders4)n 
delivered  his  annual  addre.ss,  the  theme 
of  which  was  a  plea  to  the  newspaper 
men  to  guard  against  free  publicity 
for  individuals  or  organizations.  He 
contended  that  space  is  the  newspaper 
man's  stock  in  trade,  and  that  it  .should 
Ik?  zealously  guarded.  He  closed  with 
a  plea  to  the  newspapers  to  do  some¬ 
thing  for  themselves  as  well  as  for  the 
general  public. 

re.solution  was  adopted  asking  that 
the  propo.sed  bill  to  be  submitted  to 
the  next  Legi.slature  .shall  contain  fixed 
jirices  for  country  printing.  The  prices 
are  to  Ik?  submitted  to  J.  A.  liorden, 
se<Tetary  of  Typotheta?  and  Franklin 
Clubs  of  America. 

To-night  the  delegates  and  their 
ladies  were  conveyed  by  automobiles 
1  >  Hunters  Hot  Sjirings,  eighteen  miles 
ea.st  of  here,  where  the  evening  was 
siK-nt  in  the  festivities  of  Dutch  lunch- 
c-.s.  liancing,  and  in  the  plunge. 

To-morrow  the  final  ousine.ss  ses¬ 
sion  will  lK‘  held,  at  which  Henry  W. 
King,  of  .Stevens  &  King,  Chicago,  will 
dis<-us.s  foreign  advertising.  Address¬ 
es  will  Ik?  made,  al.so,  by  others  promi¬ 
nent  in  Montana  new.spaperdom, 
among  them  Ijeing  Miles  Romney,  can¬ 
didate  for  the  Democratic  nomination 
for  Governor. 

The  resolutions  committee  will  re- 
r>f<rt  at  the  afternoon  session,  after 
which  a  meeting-place  for  1917  will  be 
.scdected.  Thus  far,  Helena  is  the  only 
contender  for  the  honor.  Officers  for 
the  ensuing  year  will  then  Ik?  chosen. 
Prominently  mentioned  for  the  presi¬ 
dency  are  Dean  .\.  U  Stone,  of  the 
School  of  Journalism  of  Montana  State 
University;  Jerome  G.  Igx-ke,  publish-' 
er  of  the  Living.ston  Knterprise,  and 
William  Scanlan,  of  the  .Miles  (,'ity  Star. 

In  the  evening  there  will  Ije  a  band 
concert  by  the  Gateway  City  band,  and 
a  theatre  party  for  the  visitors,  fol¬ 
lowed  by  a  banquet,  at  which  toasts 
will  Ije  responded  to  by  prominent 
Montana  men,  including  former  Sen¬ 
ator  Joseph  Dixon,  of  Missoula:  K.  H. 
Cooney,  of  Great  Fall.s,  and  H.  J.  Mil¬ 
ler,  of  this  city. 

On  Saturday  morning  200  of  the  dele¬ 
gates  and  their  ladies  will  leave  by  spe¬ 
cial  train,  provided  through  the  cour¬ 
tesy  of  the  Northern  Pacific,  for  Gar¬ 
diner,  the  official  entrance  to  the  Yel¬ 
lowstone  National  Park.  From  there 
they  will  travel  by  auto  stage  to  the 
fJrand  Cafion  Hotel,  where,  on  July 
23  and  24,  a  joint  sf?8sion  will  l>e  held 
with  the  Wyoming  and  Idaho  news- 
jiaper  men,  who  will  reach  that  point 
July  22. 

The  pre.sent  convention  of  the  news¬ 


paper  men  of  Montana  has  been  term¬ 
ed  by  officers  and  delegates  the  most 
plca.sant  and  profitable  yet  held  by  the 
A!?sociation,  and  much  praise  has  been 
Ijestowed  on  local  commercial  bodie?? 
ior  the  excellent  entertainment  and 
convention  facilities  furnished.  The 
special  train  from  the  park  will  return 
to  this  city  on  Monday,  when  the  con¬ 
vention  will  come  to  an  official  close?. 


SUSPENDED  PAPER  ISSUED  ONCE 


Canadian  Censor  Permits  “  Soo  ”  Ex¬ 
press  to  Fill  Some  Legal  Contracts. 

Toronto.  July  19.— One  of  the  most 
unique  publications  in  the  history  of 
Canadian  journalism  made  its  appear¬ 
ance  la.st  week  at  Sault  Ste.  Marie, 
Ont.  It  was  an  issue  of  the  Sault  Ex- 
pre.ss,  consisting  of  a  .single  sheet  print¬ 
ed  on  one  side  only,  with  the  words 
across  the  top,  "Published  by  permission 
of  E.  J.  Chambers,  Chief  Press  Censor 
of  Canada.” 

Two  weeks  ago  the  Expre.ss  was  sup- 
pres.sed  temporarily  by  the  censor  on 
account  of  an  article  attacking  recruit¬ 
ing.  The  publisher,  C.  N.  Smith,  sub- 
.sequently  requested  that  he  might  lx- 
permitted  to  i.ssue  a  .single  fly  sheet  to 
fill  contracts  for  legal  advertising. 

After  some  correspondence  between 
the  censor  and  the  Solicitor-General  at 
Ottawa,  this  permission  was  granted 
and  the  issue  of  the  Express  referred  to 
was  the  result.  In  addition  to  the  legal 
advertising  the  paper  contained  an  an¬ 
nouncement  giving  the  story  of  the 
suppression  of  the  publication,  with  all 
the  official  correspondence  in  connec¬ 
tion  therewith.  The  Express  cannot  he 
published  again  legally  until  Septem¬ 
ber  27. 


Thinks  Cent  Paper  Must  Go 
Secretary  of  Commerce  William  C. 
Redtield  said  in  Washington  on  Mon¬ 
day:  “The  1-cent  newsi)aiH‘r  will  Ik?  a 
thing  of  the  past  within  a  short  time. 
Prices  have  increa-sed  all  along  the  line 
on  nearly  all  commodities,  and  within 
the  la-st  few  months  there  has  been  a 
steady  increa.se  in  the  price  of  the  ma¬ 
terials  entering  into  the  making  o.f 
liews  print  paper  and  an  increased  de¬ 
mand  for  paper.  From  information 
which  has  reached  me,  1  am  of  the 
opinion  that  advertising  rates  will  have 
to  l>e  increased  al.so,  as  it  appears  that 
the  increa.sed  cost  of  paper  cannot  be 
made  up  alone  by  the  increa.se  in  the 
price  of  the  new.spaper.” 


Booth  Company  Buys  Bay  City  Tribune 
Ray  City,  Mich.,  July  20. — Announce¬ 
ment  was  made  to-day  that  the  Ray 
City  Tribune,  a  morning  newspapt-r, 
has  been  sold  to  the  Rooth  Publi.shing 
Company.  The  Rooth  Company  owns 
afternoon  newspapers  in  Grand  Rapids, 
Muskegon,  Saginaw,  Flint,  Jackson, 
and  Ray  City. 


Stafford  in  Buffalo 

Hugh  Stafford,  the  well-known  mag¬ 
azine  agent,  formerly  located  in  Brook¬ 
lyn  as  head  of  the  Stafford  Subscrip¬ 
tion  Agency,  is  now  in  business  for 
himself  in  Buffalo,  representing  a 
numlier  of  the  leading  magazines. 


J.  R.  Stoll,  editor  of  the  Editorial,  pub¬ 
lished  at  South  Rend,  Ind.,  in  renew¬ 
ing  his  subscription  writes:  ‘Tub  P^ditor 
ANii  Ri’bushbr  is  certainly  an  interest¬ 
ing  and  instructive  publication  for  all 
tho.se  who  are  dire<-tly  or  indirectly  as- 
so<-iated  with  the  press  of  the  country.” 


PITTSBURGHERS  ON  THE  BORDER 


Newspaper  Force  Includes  Gritly  Lit¬ 
tle  Mrs.  Fisher,  Artist  and  Writer. 
“About  eighty  pounds  in  weight  and 
full  eighty  pounds  of  nerve,”  is  the  way 
a  well-known  newspaper  man  spoke  of 
Mr.s.  H.  H.  Plsher,  the  pretty  little 
newspaper  woman,  who  has  been  sent 
by  the  Pittsburgh  (Pa.)  Post  to  the  bor¬ 
der  to  do  a  daily  story.  Mrs.  Plsher 


can  sketch  and  use  a  “Grafiex”  with 
telling  effect.  Her  hu.sband  is  a  mem- 
lK?r  of  the  ambulance  corps  at  the  bor¬ 
der. 

Once  again  a  war  correspondent, 
John  .\ngus  Mackaye,  has  gone  to  the 
border  for  the  Pittsburgh  Dispatch. 
Mackaye  covered  the  Spanish-American 
war,  met  the  “Plghting  Tenth,”  from 
(he  Philijijiines,  at  San  P''ranci.sco,  and  did 
many  other  big  as.signments  for  the 
Disjiateh.  He  knows  the  war  game, 
having  .si'rved  with  Rriti.sh  troops  in  In¬ 
dia,  Gibraltar,  Egyjd,  and  other  famous 
battle  iilaces. 

The  I’itt.sburgh  Post’s  “Soldiers’  let¬ 
ter  Box,”  is  very  potmlar  with  both 
the  .soldier  boys  and  the  Post  readers. 
Many  intere.sting  letters  have  Ixen  re¬ 
ceived  from  the  .soldiers  in  camp  and 
they  make  good  reading  and  reach  all 
friends  who  are  readers  of  the  column. 


ELer  and  Richardson  at  El  Paso 

Lean  as  athletes  trained  down  for  a 
big  game,  burned  to  the  color  of  an 
old  .saddle,  and  wearing  khaki,  which 
.showed  the  signs  of  camp  life  on  the 
Mexican  deserts?,  two  of  the  New  York 
staff  correspondents  with  Gen.  John  J. 
Pershing’s  punitive  expedition  in  Mexi¬ 
co,  have  arrived  at  El  Paso,  Tex  ,  from 
Colonia  Dublan.  They  are  Frank  R. 
El.ser,  staff  corre.spondent  of  the  New 
York  Times,  and  J.  S.  S.  Richardson, 
of  the  New  York  Herald.  Elser  came 
from  Europe  to  join  Pei'shing’s  column 
when  it  cros.sed  the  border,  having  been 
on  the  French  front  for  the  As.sociated 
Pres.s.  He  entered  Mexico  la.st  March, 
and  this  is  his  first  trip  to  the  border 
since  that  time.  He  will  undergo  an 
operation  for  an  ahce.ss  on  the  lower 
jaw  while  in  El  Pa.so,  and  will  then  re¬ 
turn  to  Pershing’s  headquarter.s. 

The  Cadillac  Company,  manufactur¬ 
ers  of  automobile.s,  during  this  year  will 
copyright  its  more  notable  advertis?*- 
ment.s. 


The  new.sjiafxr  is  the  daily  bulletin 
board  of  the  merchant  whereon  he 
writes  his  message  to  the  rxople. 


Hartford  Newspaper  Men  at  Front 
Hartfoi'd,  Conn.,  newspapers  are  well 
represented  at  the  border,  both  by  cor¬ 
respondents  and  soldiers.  Capt.  Roland 
F.  Andrews,  managing  editor  of  the 
'l  imes,  went  with  the  last  battalion  of 
Connecticut  ti’oops.  He  was  the  first 
man  in  the  State  to  take  a  “war  bride" 
after  the  President  called  out  the  raili- 
tia.  He  married  Mrs.  k'lorence  R.  Bene¬ 
dict,  a  well-known  singer.  Other  Hart¬ 
ford  newspapermen  in  the  service  and 
now  at  the  border  are:  Lewis  Allen, 
John  M.  Sweeney,  Charles  McKee,  of 
the  Times;  Lieut.  Carl  Propson,  of  the 
Hartford  Courant,  and  G.  E.  Bannister, 
of  the  Post.  The  correspondents  at  the 
front  for  the  Hartford  papers  are:  Dan¬ 
iel  D.  Hidwell,  who  has  been  to  Eu¬ 
rope  twice  since  the  war  began,  of  the 
Post;  Tyler  H.  Bliss,  of  the  Courant, 
and  William  T.  Walsh,  jr.,  of  the 
Times.  All  of  them  ai'.e  filling  columns 
of  good  snappy  stuff  every  day. 


Boston  Beans  in  New  Mexico 
Frank  Sibley  writes  in  the  Boston 
Globe  that  what  is  known  as  the  “Puni¬ 
tive  Porcellian  Lentillian  Club”  has  been 
formed  at  Columbus,  N.  M.,  by  newspa¬ 
permen  and  oificers.  The  big  idea  is  to 
get  a  feed  of  pork  and  bean.s,  baked 
Boston  style.  Charter  members  of  this 
Club  include  Jack  Harding,  of  the  In¬ 
ternational  News  Service;  Willard  H. 
Davis,  of  the  Bo.ston  American;  Theo¬ 
dore  Hedlund,  of  the  Boston  Post;  Sam¬ 
uel  T.  Moore,  of  the  Springfield  Union; 
Samuel  Berliner,  of  the  United  States 
Secret  Service,  and  Frank  P.  Sible.  of 
the  Boston  Globe.  Everything  for  the 
Sunday  morning  breakfast  of  the  Club 
was  to  be  had  in  Columbus,  except  the 
brown  bread;  To  supply  this  a  Ger¬ 
man  baker  rushed  ovjr  the  bad  road  a 
distance  of  forty  miles,  in  his  high-pow¬ 
ered  car. 


More  News  for  the  Soldiers 

The  El  Paso  (Tex.)  Herald  has  en¬ 
larged  its  service  of  “news  from  home” 
for  the  30,000  militiamen  stationed  in 
101  Pa.so,  by  jirinting  daily  telegraphic 
rejiorts  from  the  Philadelphia  Public 
Ledger,  for  the  benefit  of  the  Pennsyl¬ 
vania  and  New  Jersey  volunteers;  the 
Providence  Journal,  for  the  Rhode  Isl¬ 
and  volunteers,  and  tlte  Boston  Globe, 
for  the  Massachusetts  and  other  New 
England  troops.  The  appreciation  of 
the  soldiers  has  been  indicated  in  many 
ways,  including  a  resultant  boom  in 
the  El  Paso  Herakl’s  circulation. 


Horse  for  Correspondent 

At  Alamogordo,  N.  M.,  the  Eighth 
I'nited  States  Clavalry  has  pre.sented 
Harry  Benwell,  correspondent  for  the 
Boston  American,  with  a  fine  hor.se.  “I 
was  not  allowed  to  pay  a  cent  for  the 
animal,”  said  Benwell.  Benwell  is  at 
Alamogordo  with  the  Massachusetts 
troops,  and  is  sending  the  news  in  de¬ 
tail  of  the  State  troops  to  his  paper.  The 
mount  presented  Benwell  is  well  train¬ 
ed  and  a  beauty. 


Though  Away  They  Are  Not  Forgotten 

The  Imys  of  the  Providence  (R.  1) 
Journal  who  are  stay-at-homes  fiom 
the  .Mexican  border  are  remembering 
the  members  of  Battery  A,  who  are  ern- 
fdoyed  on  the  pajier.  A  subscrijition 
is  taken  each  month  to  enable  the  com¬ 
mittee  to  send  appropriate  gifts  to  the 
.soldiers. 


Broadway  is  not  a  straight  thorough¬ 
fare — it  is  a  short-cut,  inhabited  to-day 
by  a  race  of  .sho.rt-cutter8. 
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WHY  ONE  PUBLICITY  PLAN  FAILED 


BY  WILLIAM  T.  ELLIS,  LL.D. 


PUBLICITY  is  not  a  nostrum  that  will  remedy  all  the  ills  of  the 
Church.  The  persons  who  advocate  it  as  a  mysterious  “cure-all” 
are  no  true  friends  of  either  publicity  or  the  Church. 

In  the  hands  of  inexpert  or  blindly  zealous  persons,  publicity 
may  be  full  of  peril. 

And  every  honest  advertising  man  will  candidly  admit  that  more  money 
may  be  wasted  by  bad  advertising  than  by  any  other  form  of  business  in- 
efllciency. 

A  story  may  preach  better  than  a  sermon.  So.  for  the  sake  of  its 
obvious  moral,  I  want  to  tell  the  tale  of  how  the  federated  churches  of  one 
small  but  alert  Western  city  tried  in  vain  to  utilize  publicity.  The  church 
advertising  idea  was  “in  the  air."  Other  cities  had  tried  it  and  found  it 
good.  So,  at  the  stimulus  of  the  one  morning  paper  in  the  city,  the  mini.sters 
proceeded  to  raise  a  thousand  dollars  for  a  three  months'  advertising  cam¬ 
paign.  They  understood  that  this  would  carry  with  it  a  new  acces.sion  of 
intelligent  religious  publicity  in  the  way  of  news  and  special  features.  For 
all  this  they  trustfully  yielded  themselves  to  the  advertising  .solicitor’s  direc¬ 
tion.  Their  part  was  to  pay  seventy^five  dollars  a  week. 

Now,  at  the  end  of  the  three  months,  the  pastors  say  that  they  .see  no 
results  whatever  from  the  series  of  half-page  ads.  They  said  “Open  Sesame,” 
but  no  mysterious  door  opened.  They  cannot  trace  a  single  new  member 
to  their  publicity  programme.  The  papers  are  no  different  in  their  attitude 
towards  the  churches.  Nothing  has  happened,  so  far  as  these  open-minded 
ministers  can  learn,  except  that  they  have  put  a  thousand  dollars  into  an 
experiment  that  was  a  failure.  “Why?”  asks  the  perplexed  chairman  of  the 
Church  Federation  Committee. 

Let  us  examine  the  facts  for  an  an.swer.  The  Church  Federation  cer¬ 
tainly  showed  good  business  sense  in  being  willing  to  adopt  every  proved 
method  for  promoting  the  usefulness  of  the  Church.  But  it  failed  at  the 
point  which  modern  business  efficiency  stresses  most:  the  scientific  exami¬ 
nation  of  its  own  case  and  the  nature  of  the  mea.sures  to  be  adopted.  Adver¬ 
tising  is  of  no  value  to  a  particular  enterprise  unless  it  be  specifically  sup¬ 
plied.  These  ministers  never  .studied  their  own  case  and  needs.  They  made 
no  schedule  of  what  and  how  they  should  advertise.  The  preparation  of 
their  copy  was  left  to  an  advertising  man  who  was  in  no  wi.se  a  specialist. 
His  Interest  was  in  making  seventy-five  dollars  a  week  for  his  employer. 
So  he  drew  heavily  upon  the  display  adverti.sements  used  in  another  city, 
advertisements  which  (though  he  did  not  know  this)  the  ministers  and 
churches  of  that  city  had  repudiated.  The  fir.st  and  most  fundamental  defect 
of  the  campaign  was  poor  copy. 

There  was  no  coiiperation  between  the  church  membership  and  the 
selling  campaign.  Any  good  merchant  who  is  advertising  heavily  plans  his 
goods  and  instructs  his  salesmen  in  accordance  with  his  announcement.s. 
In  this  case,  not  even  the  heads  of  departments — the  ministers — knew  what 
the  announcements  were  to  be.  The  real  wares  of  the  churches  were 
.scarcely  mentioned  in  the  display  advertisement.s,  and  all  the  special  selling 
points  were  entirely  overlooked. 

Being  altruists  themselves,  it  never  occurred  to  the  clergymen  that  the 
newspaper  was  not  as  zealous  for  the  welfare  of  the  Church  and  the  public 
as  they.  The  i<lea  that  this  was  a  purely  bu.siness  arrangetnent,  with  each 
.side  looking  out  for  its  own  rights,  apparently  did  not  i)resent  itself  to  the 
repre.sentatives  of  the  Church.  They  bought  “a  pig  in  a  poke.” 

Furthermore,  the  mini.sters  failed  to  help  the  paper  as  they  .should  have 
done.  It  was  for  the  interest  of  all  concerned  that  the  attention  of  the 
public  should  be  drawn  to  the  new  development  iii  church  life,  and  to  the 
fact  that  the  Church  was  discovering  the  newspaper,  and  the  newspaper 
was  discovering  the  Church.  The  old  outworn  and  picayune  methods  of 
treating  religion  in  the  press  should  have  been  supplanted  by  a  broader, 
more  Intelligent,  and  more  sympathetic  treatment.  For  if  chiirches  have 
been  at  fault  in  failing  to  advertise,  new.spapers  have  been  more  at  fault 
in  failing  to  treat  adequately,  proportionately,  intelligently,  and"  with  dignity 
the  things  of  religion.  If  the  average  newspaper  staff  should  disi)lay  the 
same  unfamiliarity  with  ba.seball  or  politics  that  it  shows  with  the  general 
affairs  of  religion,  there  would  soon  be  an  office  “shake-up.” 

In  this  particular  ca.se  it  was  clearly  the  duty  of  the  mini.sters  to  lay 
definitely  before  the  editor  their  understanding  of  what  forms  of  news  and 
special  features  the  church  people  would  approve  and  de.sire.  They  faile<l 
to  give  the  newspaper  the  benefit  of  their  expert  knowledge.  Nor  had  they 
themselves  made  a  study  of  what  is  rational  religious  putdicity. 

To-day,  in  that  progres-sive  city,  there  are  a  body  of  churchmen  dis.satis- 
fied  and  resentful  because  of  their  experience  with  the  newspapers.  They 
feel  that  they  have  been  sold  a  “gold  brick.”  Advertising  as  a  whole  has  lost 
prestige  in  their  eye.s.  On  the  other  hand,  the  newspaper  .says  the  preachers 
are  “a  bunch  of  quitters,”  and  that  the  reason  the  adverti.sing  campaign  did 
not  produce  is  because  the  Church  did  not  have  “the  goods.”  All  of  which 
is  a  serious  misapprehen.sion  on  the  part  of  both. 

The  real  secret  of  the  failure  is  that  the  newspaper  was  penny-wi.se, 
and  the  preachers  were  not  even  penny-wi.se! 


r 

HE.4VY  EXPORTS  OF  PAPER 

Largest  for  Eleven  Months  Than  for  Any 
Twelve  Months,  With  One  Exception. 
Washinoton,  July  21. — More  news 
print  paper  was  exported  by  the  United 
States  during  the  eleven  months  of  the 
present  fiscal  year  1916,  ended  May  31, 
than  any  full  fiscal  year  for  five  years, 
with  one  exception.  The  exception  is 
the  fiscal  year  ended  June  30,  1915. 

The  figures  obtained  by  the  repre¬ 
sentative  of  The  Editor  and  Publisher 
from  the  Department  of  Commerce  are 
very  significant,  in  view  of  the  present 
increasing  prices  of  news  print  in  this 
country  and  the  threat  of  further  in¬ 
creases.  The  figures  which  are  given 
below  in  detail  seem  to  be  a  matter  for 
explanation  by  the  paper  makers  as 
to  why  they  are  able  to  export  such 
large  quantities  of  news  print  at  the 
low  prices  indicated,  while  increasing 
prices  in  the  United  States  and  assert¬ 
ing  that  further  increases  will  be  neces¬ 
sary. 

For  the  fiscal  year  which  ended  June 
30,  1911,  99,510,875  pounds  of  news  print 
were  exported,  valued  at  $2,434,964; 
1912,  103,573,428  pounds,  valued  at  $2,- 
501,529;  1913,  100,426,614  pounds,  val¬ 
ued  at  $2,450,520;  1914,  88,966,738 

pounds,  valued  at  $2,177,483;  1915,  125,- 
681,653  pounds,  valued  at  $3,079,137. 

For  the  eleven  months  of  the  present 
fiscal  year,  that  is,  up  to  May  31,  112,- 
668,568  pounds  of  new  print  paper  were 
exported,  valued  at  $2,735,533. 

Prior  to  1911  news  print  paper  was 
included  in  “printing  paper”  by  the 
Department  of  Commerce,  and  not  sep¬ 
arately  classified. 


CENSORSHIP  RULE  A  PUZZLE 

Army  Officers  Studying  Problem  of 
Newspaper  Correspondence. 

Army  officers  in  Washington  are  in 
a  ((uandary  to  decide  how  stringently 
they  shall  attempt  to  enforce  censor¬ 
ship  on  troop  movements  and  locations 
at  the  border.  They  have  had  before 
them  copies  of  newspapers  from  over 
the  country  publishing  stories  from 
their  special  corre.spondents  who  are 
with  local  National  Guard  units  arriv¬ 
ing  at  border  points.  In  most  cases 
the  correspondents  specified  the  desti¬ 
nation  of  their  troops. 

The  War  Department  has  objected 
to  the  publication  of  this  information, 
yet  officers  admit  privately  that  under 
present  circumstances  they  do  not 
blame  newspapers  for  announcing  tl:e 
destination  of  their  local  units.  They 
.say  that  the  Mexican  Government  has 
not  sufficient  agents  in  the  United 
I!tates  to  gather  these  reports  pub¬ 
lished  in  such  scattered  localities,  and 
to  construct  from  them  a  comprehen¬ 
sive  schedule  showing  the  strength  of 
troops  at  various  points  along  the  bor¬ 
der. 

Officially,  the  destination  of  all  Na¬ 
tional  Guard  units  is  supposed  to  bo  a 
military  secret.  Officials  think  it  im¬ 
probable  that  any  step  will  be  '.aken 
at  this  time  toward  more  completo  ceii- 
.sorship.  They  will  rely  on  newspapers 
not  to  publish  and  the  public  not  to  ex¬ 
pect  news  of  future  shifting  of  forces. 


Newsboys  Take  a  Day  Off 
O.MAHA,  Neb.,  July  18. — No  papers  will 
be  sold  on  the  streets  of  Omaha  on 
Tuesday,  August  8.  Not  because  of  any 
further  shortage  of  paper  stock,  but  be¬ 
cause  some  three  hundred  venders  of 
the  daily  sheets  will  be  celebrating  the 
annual  picnic  and  outing  of  Omaha 
newsboys  at  Krug  Park  on  that  day. 
Athletic  and  eating  conte.st  will  be  the 
big  features  of  the  day. 


Tampa  Tribune  to  Have  New  Home 
Col.  Wallace  F.  Stovall,  president  of 
the  Tampa  (Fla.)  Tribune  Publishing 
Company,  has  just  bought  a  block  of 
land  situated  almost  exactly  in  the  cen¬ 
tre  of  Tampa,  on  which  he  will  build 
a  new  plant  for  his  paper.  The  plot 
at  present  contains  nineteen  small 
houses.  (?ol.  Stovall’s  plan  is  to  put 
up  a  hand.some  structure  of  Spanish 
style  and  to  cover  half  of  the  block 


with  a  garden  of  flowers  and  verdure, 
in  front  and  on  each  side  of  the  build¬ 
ing.  He  says:  “Tampa  is  developing 
rapidly,  and  the  Tribune’s  greatest  am- 
liltion  is  to  work  in  tlie  le.nd  of  its  com¬ 
mercial  progress,  and  it  w'ill  never  be 
.vutistied  until  it  owns  and  occupies  tin 
largest  and  handsomest  quarters  in  the 
South,  and  its  recent  purcha.se  makes 
an  ideal  location  for  its  conteoiplated 
new  home.” 


THE  WHOLE  WORLD 

IS  TOPSY  TURVY 

(Concluded  from  page  5.) 

the  little  telegraph  office,  are  ended. 
Communique-sending  has  become  a  rou¬ 
tine  business,  unless  some  very  gp'eat 
and  interesting  military  news  is  under 
way. 

“In  Germany,  messenger  boys  who  are 
as  slow  as  messenger  boys  in  any  other 
part  of  the  world,  carry  copies  of  the 
communiquf^s  around  to  the  v-vrious 
newspaper  and  agency  offices.  The  Ger¬ 
man  communiques,  however,  are  sent 
out  by  the  Government  by  wireless. 
These  communiques  are  caught  in  Lon¬ 
don  and  sold  to  the  London  agencies, 
who  telegraph  them  to  New  York.  New 
York  also  catches  the  German  com- 
muniiiues  from  the  air.” 

•Mr.  Shepherd  said  he  had  come  back 
to  the  United  States  to  see  the  Ameri¬ 
can  army  along  the  border,  and  com¬ 
pare  it  with  armies  which  he  has  seen 
on  seven  different  fronts  in  Europe. 

“If  cur  little  army  isn’t  as  good,  man 
for  man,  as  the  armies  in  Europe,  the 
American  people  ought  to  know  about 
it,”  he  said.  “I  think  we  shall  find  our 
standing  army  as  good  as  any,  but  I’ve 
seen  some  bodies  of  militia,  during  the 
week  that  I  have  been  in  the  United 
States,  that  wouldn’t  last  three  days  in 
European  fighting.  I  find  American 
army  olflcers  more  intelligent  than  many 
of  the  officers  one  encounters  in  Eu¬ 
rope.  Gur  military  attaches  in  Europe 
are  on  the  job,  like  Trojans,  and  I  found 
them  all  making  hay  while  the  red  sun 
cf  war  shone.” 


TAKE  BACK  FLORIDA  METROPOLIS 


W.  R.  Carter  and  R.  A.  Russell,  Found¬ 
ers  of  the  Paper,  Again  in  Charge. 

Jacksonville,  Fla.,  July  18. — The  Flor- 
iila  Metropolis,  once  more  under  the 
management  of  its  old-time  conductors, 
i.s  rapidly  as.suming  its  former  vigor 
and  importance.  Me.ssis.  Carter  and 
Itussell,  thanks  to  their  long  experience, 
thoroughly  understand  both  the  local 
and  the  State  field  and  enjoy  to  a  re¬ 
markable  degree  the  lonfidence  of  the 
people  of  Florida.  Although  they  have 
a  considerable  task  on  their  hands  to 
rehabilitate  the  paper,  its  prospects  to¬ 
day  look  bright. 

\Y.  H.  Carter,  as  editor,  and  Rufus  A. 
Rus.sell,  as  business  manager,  who 
founded  the  Metropolis  on  July  3,  1887, 
with  a  handful  of  type  and  an  abund¬ 
ance  of  energy  and  enthusiasm,  and 
who  built  it  up  by  hard  work  until  it 
took  rank  among  the  leading  afternoon 
paiiers  of  the  South,  again  took  charge 
of  the  paper  on  May  28,  last. 

On  July  21,  1913,  by  reason  of  the 
fact  that  both  men  were  in  poor  health, 
they  sold  the  paper  to  George  A.  Mc¬ 
Clellan  for  $275,000,  which  amount  was 
to  lie  paid  within  two  years.  It  is  un¬ 
derstood  that  Mr.  McClellan  paid  $10.- 
000  cash,  but  that  beyond  keeping  up 
the  interest  on  the  purchase  price,  he 
never  made  any  further  payment  on 
the  I'l'inciple.  At  the  time  of  the  sale 
it  was  currently  reported  that  the  prop¬ 
erty  was  netting  from  $30,000  to  $40,000 
a  year  to  its  owners.  Certainly  it  was 
not  in  debt,  and  the  paper  had  a  com¬ 
plete  plant  and  a  fair  circulation. 

When  the  paper  was  turned  back  to 
Carter  and  Russell  last  May  it  was  los¬ 
ing  money,  and  it  is  reliably  reported 
that  the  former  owners  will  have  to  pay 
between  $85,000  and  $100,000  indebted¬ 
ness  incurred  by  McClellan. 


The  u.seless  is  often  the  useful  not 
yet  revealed. 


THE  EDITOR  &  PUBLISHER  FOR  JULY  22,  1916. 


MOTION  PICTURE 

PUBLICITY  DISCUSSED 

(Continued  from  page  fi) 
iicity  were  on  a  high  plane,  he  would 
not  hesitate  to  point  out  that  there  ii 
no  longer  any  doubt  that  pul)licity  and 
advertising  are  one,  and  he  would  like 
to  see  all  hypocrisy  on  this  vital  profc. 
lem  eliminated  for  all  time. 

The  crying  need  is  for  a  better  under- 
standing  and  a  more  concrete  method 
of  distributing  the  disbursements  tor 
newspaper  advertising  so  that  those 
who  write  and  place  “copy”  and  who 
are  everlastingly  asking  for  and  getting 
favors  from  the  press  can  obtain  some 
measure  of  credit  for  the  va.st  adver¬ 
tising  appropriations  which  are  now 
distributed  with  not  the  lea.st  cogni¬ 
zance  being  taken  of  the  press  depart¬ 
ments. 

Is  it  conceivable  that  if  the  publicity 
manager  had  some  say  in  the  manipula¬ 
tion  of  a  $50,000  advertising  campaign 
so  that  the  solicitor  of  advertising  un¬ 
derstands  that  the  publicity  man  is  "on 
trial”  to  justify  such  a  campaign,  that 
the  latter  would  not  be  in  a  far  .strong¬ 
er  position? 


PAPER  SITUATION  FAST 
BECOMING  MORE  ACUTE 


Senate  Resolution  Asks  Federal  Trade 
(Commission  to  Report  as  to  Progress 
of  its  Investigation  and  Representa¬ 
tive  Mann  Asks  for  House  Inquiry  by 
Committee  of  Five  Members. 
Washington,  July  18. — The  paper 
.situation  becomes  more  and  more  acute. 
The  Federal  Trade  Commission  is  now 
making  a  thorough  investigation  of  the 
subject  of  the  high  cost  of  print  paper, 
and  will  no  doubt  report  in  a  short 
time  upon  its  findings  as  to  the  reasons 
for  the  increased  cost,  as  they  were 
directed  to  do  under  the  Owen  resolu¬ 
tion  on  April  24  last.  Impatient  as  to 
the  progress  of  the  investigation  Sena¬ 
tor  Penrose  has  introduced  a  resolu¬ 
tion  calling  upon  the  Trade  Commission 
"  to  inform  the  Senate  as  to  the  pro¬ 
gress  made  in  its  investigation  of  this 
.subject  and  whether  any  preliminary 
data  are  ready  for  submission  to  thi 
Senate  relative  to  the  complaint  re¬ 
ferred  to.” 

This  resolution  was  referred  to  the 
Committee  on  Interstate  Commerce. 


HUBBARD  BUILT  FOR  ALL  TIME 


WANTS  HOUSE  INVESTIGATION. 

Representative  Mann,  minority  lead¬ 
er  of  the  House,  wants  a  Congressional 
investigation,  as  to  the  increased  cost  of 
paper,  and  introduced  the  following 
resolution,  which  was  referred  to  the 
Committee  on  Rules; 

“Re.solved,  That  a  select  committee  of 
five  memiiers  be  appointed  by  the 
Speaker  to  inquire  into  the  supply  and 
production  of  pulp  wood,  wood  pulp, 
and  print  paper,  and  other  articles  en¬ 
tering  into  the  production  of  paper  of 
any  kind  and  especially  in  so  far  as 
the  .same  are  or  may  be  claimed  to  be 
affected  liy  any  comliination  or  conspir¬ 
acy  to  control,  regulate,  monopolize,  or 
restrain  interstate  or  foreign  commerce 
or  trade  in  the  production,  manufacture, 
sufiply,  distribution,  or  -sale  of  pulp 
wfKKl.  wood  pulp,  or  paper  pulp,  or  pa- 
l)er  of  any  kind,  or  any  of  the  articles 
entering  into  the  same,  or  any  of  the 
products  of  paper,  and  also  to  inquire 
as  to  the  causes  of  the  recent  marked 
Increase  in  the  prices  of  pulp  and  of 
print  and  other  papers  and  whether  the 
present  prices  are  controlled  in  whole 
or  in  part  by  any  combination  of  per¬ 
sons  or  corporations  engaged  in  inter¬ 
state  or  foreign  commerce,  or  in  the 
production  of  such  articles  in  foreign 
countries  and  if  .so  inquire  into  the 
organization,  conduct,  methods  and 
practices  of  such  persons  or  corpora¬ 
tions. 


MONTREAL  DAILY  MAIL  IN  NEW  QUARTERS. 


HAMPTON'S  NEW  MOVIE  MERGER  MONTREAL  MAIL’S  NEW  HOME 


Reported  that  Former  Newspaper  Man  Five  Story  Building  Needed  to  Meet  De-  cent  twenty-1 

Is  Engineering  a  $4,000,000  Combine.  mands  of  Three  Year  Old  Daily.  the  Roycrofte 

paid  high  tri 

It  is  reported  that  Benjamin  B.  The  Montreal  (Can.)  Daily  Mail,  es-  programi 

Hampton,  with  the  backing  of  Thomas  tatiiished  October  8,  1913,  is  now  com-  jj  about 

F.  Ryan  and  Percival  S.  Hill,  is  engi-  fortably  .situated  in  its  new  five-story  '‘standing  by’ 
neering  a  big  moving-picture  merger  l.uilding  at  the  corner  of  Victoria  Square  Murphy  says- 
with  the  V'itagraph  Company  of  Amer-  and  Craig  Street.  The  ground  floor,  speech 

ica  as  a  nucleus.  Several  of  the  largest  which  is  half  basement  construction,  jj  contir 

movie  concerns  in  the  country  are  to  affords  unusual  facilities  for  the  press-  gifted  father 
be  included,  according  to  present  plans,  room.  The  main  offices  are  all  located  on  executi’ 

and  the  company  is  to  be  capitalized  at  the  first  floor,  the  second  floor  being  loyaj  oooperat 
$4,000,000.  given  over  to  the  editorial  and  reportori-  f^et  I  be 

Mr.  Hampton  started  as  a  newspaper  al  departments  and  telegraphic  rooms,  never  really  1 
reporter  in  a  small  town  in  Illinois,  The  composing-room,  ad  alleys,  and  bat-  slbility  until  t 
twenty  years  or  so  ago.  He  worked  on  tery  of  linotype  machines  are  on  the  Hubbard  was 
Chicago  papers  for  a  while,  and  then  third  door.  The  fourth  floor  is  devoted  to  Tfig  ]916  c 
moved  on  to  New  York  and  took  up  stores  and  supplies.  eluded  the  dei 

advertising.  After  working  for  some  Within  the  first  year  of  its  publica-  as  a  memoria 
time  for  Charles  Austin  Bates,  he  start-  tion  the  Daily  Mail  easily  advanced  to  sepakers  wer< 
ed  a  busine.ss  of  his  own,  the  Hampton  flr.st  position  in  the  morning  English  chell  Chappie. 

Advertising  Agency,  which  grew  rapid-  field,  and  has  not;  only  held  the  posi-  Among  the 
ly  and  at  one  time  controlled  a  bu.siness  tion,  but  has  increased  its  circulation,  Mrs.  Carrie  Ji 
amounting  to  $2,500,000  a  year.  practically  90  per  cent,  of  which  is  with-  Sackville  Sto 

He  .started  Hampton's  Magazine  a  in  the  limits  of  greater  Montreal.  Capt.  Jack  > 

few  years  ago,  for  which  he  built  up  a  xhe  return  of  prosperous  business  Lentz,  Horace 
big  circulation  in  a  surprisingly  short  conditions  not  only  in  Montreal,  but  in  tezuma,  Hon 
time.  It  was  merged  with  a  group  of  the  entire  Dominion,  is  reflected  in  the  Lackaye,  and 

Western  publications  and  failed,  and  tmures  quoted.  The  unusual  progress  f’onciuding 

its  founder  had  to  start  over  again.  made  by  this  newspaper  during  the  pe-  says: 

He  managed  .some  succes.sful  adver-  when  the  Dominion  of  Canada  has  “Yes,  the  R 

tising  campaigns  for  the  Riker-Hege-  recruited  350,000  men  for  the  great  Euro-  “Filbert  Hu 

man  drug  store.s,  and  then  went  to  the  pcan  war,  which  had  consequent  reflec-  and  the  Royci 

American  Tol>acoo  Company,  of  which  entire  business  world,  and  ed  in  him,  will 

he  became  vice-president.  He  resigned  which  was  responsible  for  a  reduction  East  Aurora 

that  office  a  few  days  ago  to  become  a  ^f  ^he  gross  output  of  newspapers  sands  whom  1 

director  of  the  Vitagraph  Company  of  throughout  Canada,  shows  to  what  a  ed  to  think,  ^ 

America.  remarkable  degree  of  efficiency  the  mod-  agree  with  hi 

]  ^  ern  new.spaper  has  attained  by  every  agree  with  on 

Suggestion  to  Travelling  Men  .standard  of  measurement.  than  could  the 

The  St.  Louis  Globe-Democrat  recent¬ 
ly  contained  this  suggestion:  "Travel¬ 
ling  men,  attention:  When  you  are 
through  with  this  paper  on  the  train  Several  financial  editors  of  newspa-  institution  which  was  too  strong  to  fail 
throw  it  out  to  the  first  gang  of  sec-  pors  in  various  American  cities  have  when  his  hand  was  removed  from  the 
tion  men  you  pass,  so  they  can  read  been  vi.sifing  Havana  this  week  as  helm,  even  though  it  was  but  the  length- 

and  enjoy  it.  They  will  appreciate  it.”  guests  of  the  Cuban  Government.  They  ened  shadow  of  himself.” 

were  met  on  their  arrival  by  represen-  - 

tatives  of  the  Government,  Cuban  news.  '  Just  One  Letter  Wrong 
I>apermcn.  and  members  of  the  Amerl-  In  the  1915  Proceedings  of  the  North 
can  colony.  President  Menocal  inter-  Carolina  Press  Associatioiv  page  59. 
ested  him.self  in  their  entertainment.  In  his  speech  on  city  boosting.  .1  F 

Hurley  was  made  to  say:  “Boo.k'  un¬ 
stintedly.  ...  I.A;t  printers’  ink 
flow  freely." 


IH)WBR.S  OF  THE  COMMrPTEE. 

"Such  .select  committee  or  any  sub¬ 
committee  thereof  is  authorized  to  sit 
at  Washington  or  elsewhere  during  the 
wsslons  of  the  House  and  during  any  re- 
<-e.ssion  on  during  the  .session  or  between 
sessions  of  this  Congress,  and  shall  have 
XMjwer  to  subrKBTia  witnesses  and  ex¬ 
amine  them  under  oath  and  to  send  for 
and  obtain  records,  papers,  and  all  other 
evidence  that  may  be  necessary  to  make 
the  inquiries  herein  directed  to  be  made 
full  and  complete;  and  the  Speaker 
shall  have  authority  to  sign  and  the 
clerk  to  attest  subpoenas  during  the  re¬ 
cess  of  Congress.” 

_ _  It  is  common  cu.stom  to  speak  au- 

,  tlientically  of  another’s  character,  but 

Brownwood  (Tex.)  Herald  Burned  Out  character  but  one’s 

Fire  last  week  destroyed  the  plant  of  self. 

the  Brownwood  (Tex.)  Herald,  estab-  - 

lisheil  a  month  ago,  with  a  loss  of  $18,-  Candidates  RUN  for  office — and  RIDE  We  get  our  joy  out  of  the  successes 
000.  in  automobiles  after  they’re  elected.  we  help  to  make. 


Financial  Editors  Visit  Cuba 
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Another  Pennsylvania  Newspaper 
Adopts  the  Multiple  Linotype  Way 

"^hese  ten  new  Linotypes 
will  be  of  great  aid  and  ser¬ 
vice  in  producing  a  better 
Eagle.  They  will  mean  an 
earlier  delivery  of  the  Eagle 
with  the  very  latest  news. 

They  will  be  helpful  in  giv¬ 
ing  better  service  to  Eagle 
advertisers  and  Eagle 
readers.  They  will  meet 
the  growing  demand  of 

an  increasing  business”  k  LixorvPK 

Two  MaZiizints 


^  I  ^HIS  is  the  way  the  READING  EAGLE  tells  readers  and 
advertisers  about  the  unlimited  possibilities  of  their  ten  new 
Multiple  Magazine  Linotypes — 8  Model  K’s  and  2  Model  8’s. 

The  Eagle,  like  many  other  newspapers,  has  learned  from 
experience  that  Multiple  Magazine  Linotypes  multiply  quality, 
quantity  and  profit. 

All  of  which  confirms  our  oft-repeated  advice  to  newspaper 
publishers  and  job  offices  everywhere  that  the  Multiple  Linotype 
IV ay  IS  the  Modern  IV ay. 


Look  over  the  Linotype  Line  to-day  and, 
like  the  Reading  Eagle,  investigate  and 
install  the  Linotypes  best  fitted  to 
YOUR  individual  requirement:. 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  NEW  ORLI-.ANS 

1100  S.  Wabash  Avenue  646  Sacramento  Street  540  Baroniie  Street 

TORONTO:  CANADIAN  LINOTYPE,  LTD. 


MODEL  8  LINOTYPE 

Thrtt  Magazinoi 


MODEL  IS  .  .  S1750 

Single-Maffmine 

MODEL  5  .  .  $2200 

Singlt-hfagmine 

MODEL  K  .  .  $2300 

Two-Magazini’ 

MODEL  4  .  $2600 

Dovble-Magazinf 


-  The  Linotype  Line  - 

MODEL  18  .  .  $2600 

Two-A/ngnzine 

Model 

MODEL  19  .  .  $2700 

A  Model  IH  with  Auxiliarg 

MODEL  16  .  .  $29(X) 

Doithle-Mogozine 
Continuous  Composition 


MODEL  17  .  $.?(K)() 

.1  Model  Vi  irilli  Aii.riliorg 

MODEL  8  $.I<rf)0 

Three-Mogozine 

MODEI,  14  $.1700 

.1  Mintel  S  with  .luj  iliftri/ 
MODEI.  9  $41.50 

Four  Mogozine 
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MIDSUMMER  MEET  AT 
MALONE  AND  MEACHAM 

Northern  New  York  Press  Association 

Combined  Business  and  Pleasure  Dur¬ 
ing  Bracing  Outing  —  Problems  of 

Much  Interest  to  Country  Editors 

Were  Discussed  in  Practical  Manner. 

Mau)NE,  N.  Y.,  July  17. — Business 
and  pleasure  were  combined  at  the 
third  midsummer  meeting  of  the  Nor¬ 
thern  New  York  Press  Association  held 
at  Malone  and  Cake  Meacham  on  Fri¬ 
day  and  Saturday,  July  14  and  15.  A 
fine  programme  had  been  prepared  by 
President  C.  M.  Redfield,  of  Malone; 
Vice-President  W.  J.  Manley,  of  Can¬ 
ton,  and  Secretary-Treasurer  F.  J. 
Rich,  of  Carthage. 

Editors  from  Oswego,  Jefferson,  St. 
Lawrence,  Franklin,  and  Clinton  Coun¬ 
ties,  with  their  wives,  began  to  arrive 
in  Maione  early  Friday  morning  and  by 
noon  more  than  half  the  members  ot 
the  Association  were  on  hand.  The 
great  majority  (ame  in  automobile.s, 
some  from  the  most  distant  points  of 
Jeffer.son  and  Clinton  Counties. 

DINNER  AT  THE  FLANAGAN. 

At  one  o’clock  the  delegates  had  a 
sumptuous  dinner  at  the  Hotel  Flana¬ 
gan.  The  entire  party  was  then  escort¬ 
ed  to  the  office  of  the  Evening  Tele¬ 
gram,  President  Redfield’s  newspaper, 
where  the  editors  inspected  the  whole 
plant.  While  the  men  remained  to  visit 
and  talk  .shop,  the  ladies  went  to  the 
Grand  Theatre,  where  they  were  the 
guests  of  Manager  A.  H.  Hardy,  at  a 
sidendid  show. 

I.,ater  the  visitors  were  taken  in 
autos  on  a  .sight-seeing  tour  around 
Malone.  The  first  stop  was  made  at 
the  lieautiful  club  house  of  the  Malone 
Lodge  of  Elks,  where  the  guests  were 
received  by  a  committee  of  Malone’s 
mo.st  prominent  citizens,  and  were 
shown  through  the  exten.sive  building 
which  was  once  the  home  of  Wm.  A. 
Wheeler,  Vice-Pre.sident  of  the  United 
States.  Refreshments  were  served  in 
the  grill. 

From  there  the  party  w'cnt  to  the 
home  of  Editor  and  Mrs.  Redfield  where 
they  were  tendered  an  informal  recep¬ 
tion.  Punch  and  wafers  were  .served. 

The  auto  trip  to  Meacham  was  made 
in  an  hour  through  the  virgin  forest  of 
Adirondack  Park,  and  the  party  arrived 
at  the  lake  in  time  for  supper. 

GETTING  DOWN  Tf)  BUSINESS. 

In  the  evening  President  Redfield 
spoke  a  few  words  of  welcome  and 
then  introduced  Senator  N.  M.  Marshall 
who  gave  a  short  address.  Senator 
Marshall  bantered  the  newspaper  men 
about  their  complaints  at  the  high  price 
of  news  print  paper  and  to  prove  the 
unreasonablene.ss  of  their  claims  he 
produced  a  bill,  dated  1866,  paid  by  the 
Malone  Republican,  the  first  newspaper 
printed  in  Franklin  County.  Included 
in  the  bill  were  several  items  of  news¬ 
paper  stock  which  showed  that  the 
price  at  that  time  ranged  from  twenty 
four  to  thirty-one  cents  a  pound. 

Williston  J.  Manley,  editor  of  the  St. 
Lawrence  Plaindealer,  of  Canton,  spoke 
on  “Our  Town’s  Show  Window."  He 
compared  the  newspaper  with  the  show- 
window  in  which  all  the  goods  of  the 
town  are  displayed  and  developed  the 
analogy  in  all  Its  interesting  details. 

Following  Mr.  Manley’s  address  the 
ladies  adjourned  to  attend  a  sleight-of- 
hand  entertainment  given  by  Will 
Schwartz,  a  Syracuse  artist.  The  men 
discussed  job-printing  estimates,  one 
of  the  principal  subjects  on  the  pro¬ 


gramme.  Editor  Darrow,  of  the  Og- 
densburg  Advance,  led  the  discussion  In 
an  able  manner.  A  chart  arranged  by 
Mr.  Manley  and  made  up  of  the  esti¬ 
mates  of  fifteen  editors  on  the  printing 
of  a  sixty-page  booklet  entered  largely 
into  the  discussion.  It  showed  clearly 
the  various  ways  by  which  the  men  ar¬ 
rived  at  their  widely  different  esti¬ 
mates. 

After  the  evening  session  the  editors 
and  their  wives  remained  on  the  hotel 
balconies  until  a  late  hour  watching  the 
eclipse  of  the  moon.  Several  members 
of  the  party  made  their  observations 
from  boats  on  the  lake. 

AN  OPEN  AIR  SESSION. 

An  open  air  session  of  the  convention 
was  held  on  the  lawn  in  front  of  the 
hotel  Saturday  morning.  Grouped  on 
the  grass  the  men  talked  over- the  prob¬ 
lems  of  their  profession  and  exchanged 
shop  secrets  in  an  effort  to  unite  for 
more  efficient  work.  Editor  Corse,  of 
the  Sandy  Creek  News,  spoke  on  “How 
to  Combine  to  Get  Foreign  Advertis¬ 
ing.”  He  suggested  that  the  secretary 
prepare  a  booklet  setting  forth  the  ad¬ 
vantages  of  advertising  in  the  north 
country  and  giving  a  list  of  all  the  pa¬ 
pers  represented  In  the  Association,  to 
be  sent  to  agencies  in  soliciting  adver¬ 
tising  of  a  nation-wide  character.  Leon 
Turner,  of  the  Malone  Farmer,  discuss¬ 
ed  “Correspondents,”  describing  the 
methods  of  securing  news  from  the 
four-corners  villages,  and  emphasizing 
the  importance  of  this  feature  of  the 
country  newspajier. 

F.  J.  Rich,  editor  of  the  Carthage 
Republican,  spoke  on  “Securing  Foreign 
Advertising  Through  the  Local  Mer¬ 
chant.”  He  told  how  he  secured  con¬ 
tracts  for  advertising  some  special  lines 
of  goods  which  were  being  pushed  by 
certain  local  dealers,  and  he  urged  the 
editors  to  cooperate  with  their  home 
merchants  In  enterprises  in.  which  they 
are  e.speclally  Interested. 

The  discussion  drifted  from  adver¬ 
tising  to  collections  and  the  editors 
frankly  told  of  their  success  or  failure 
in  collecting  .subscription  money,  giving 
full  details  of  their  respective  methods. 
Those  who  have  had  difficulty  In  this 
respect  in  the  pa.st  received  numerous 
suggestions  for  improving  their  sys¬ 
tem  of  collecting. 

When  all  the  weighty  problems  had 
been  satisfactorily  threshed  out  the 
newspaper  men  and  women  turned 
their  attention  to  having  a  good  time 
for  the  rest  of  the  day.  Some  went 
on  .short  hikes  into  the  Big  Woods  and 
listened  to  .strange  stories  told  by  Bill 
Sprague,  the  famous  Adirondack  guide. 
Others  made  use  of  the  boats  that  were 
placed  at  their  dispo.sal.  And  still 
others  donned  their  bathing  suits  and 
plunged  Into  I.ake  Meacham  for  an  in¬ 
vigorating  swim. 

Douglass  N.  Callander. 


An  Old-Fashioned  Picnic 

The  Elgin  (III.)  Dally  News  enter¬ 
tained  the  employees  of  that  paper,  with 
their  families,  at  Wing  Park,  near  Elgin, 
la-st  Saturday.  The  occasion  was  the 
first  annual  picnic  under  the  auspices 
of  the  News,  and  was  a  huge  success. 
Sixty  iieople,  ranging  In  age  from  one 
year  to  eighty,  enjoyed  a  feast  of  good 
things  at  “table”  on  the  ground.  The 
carriers  Indulged  In  athletic  games,  and 
there  were  other  contests  In  which  the 
girls  participated.  Prof.  A.  H.  Lowrie, 
editor  of  the  News,  and  Mrs.  Lowrie 
were  among  those  present.  The  vote  to 
make  the  picnic  a  yearly  event  was 
unanimoua 


LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


YOUR  BEST  STORY— “IN  THE  NAME  OF  GOD,  TELL  ME  HOW  YOU  GET 
THIS,  STUFF;  OVER.” 

CHICAGO  EVENING  POST  RUMOR  BUYS  THE  PEORIA  TRANSCRIPT 


Newspaper  Row  Hears  that  Carroll 
Schaffer  Now  Controls  Paper. 

Chicago,  July  20. — A  persistent,  but 
unconfirmed,  report  is  going  the  rounds 
of  newspaper  row  to  the  effect  that 
control  and  management  of  the  Chica¬ 
go  Evening  Post  has  been  handed  over 
to  Carroll  Schaffer,  formerly  busine.ss 
manager.  It  is  sAid  that  friends  of  the 
young  man  have  been  showering  upon 
him  congratulations  which  he  receives 
with  somewhat  enigmatic  smiles. 

Efforts  to  obtain  confirmation  of  this 
report  have  met  with  little  encourage¬ 
ment.  Carroll’s  father,  John  C.  Schaf¬ 
fer,  is  said  to  be  in  the  West — “some- 
w'here  in  Colorado.”  And,  to  make  the 
Information  roundup  stili  more  difficult, 
Carroll  is  supposed  to  be  “somewhere 
else.” 

It  was  said  a  month  ago  that  the  busi¬ 
ness  manager  had  been  given  a  greater 
measure  of  control  of  the  newspaper 
when  extensive  improvements  were 
made  around  the  plant.  The  moving 
of  the  local  and  managerial  rooms  to 
the  second  fioor,  with  certain  staff  ad¬ 
ditions  were  said  to  be  the  work  of 
Carroll  Schaffer.  He  at  that  time  de¬ 
nied  that  there  had  been  any  change  as 
far  as  his  powers  were  concerned. 


Col.  Buckingham,  Advocate  of  Prepared¬ 
ness,  Gets  Bankrupt  Paper. 

.Peoria.  Ill.,  July  20.— The  Peoria 
Transcript,  established  in  1855,  and 
the  only  morning  paper  in  Peoria,  was 
sold  for  $60,000  at  a  referee  in  bank¬ 
ruptcy’s  sale  here  to-day  in  the  volun¬ 
tary  bankruptcy  action  instituted  by 
stockholders  of  the  paper  several  weeks 
ago. 

Attorney  George  T.  Buckingham,  of 
Chicago,  said  to  represent  the  William 
B.  McKinley  interests,  holders  of  $46,- 
000  of  the  paper’s  stock,  was  the  buy¬ 
er.  Unsecured  creditors.  It  is  said,  will 
receive  about  ten  cents  on  the  dollar. 

Col.  Buckingham  is  head  of  the  Chi¬ 
cago  branch  of  the  National  Security 
League,  and  is  one  of  the  leading  ad¬ 
vocates  of  preparedness  in  the  .Middle 
West.  When  seen  by  The  Editor  and 
Publisher  correspondent.  Col.  Buck¬ 
ingham  declined  to  discuss  his  plan.s, 
but  those  who  know  him  believe  that 
he  will  use  the  Peoria  paper  to  further 
the  cause  of  adequate  defence  prer>ara- 
tions  for  the  nation. 


New  Daily  in  California 
The  Peninsula  Chronicle,  a  morning 
daily,  made  its  appearance  on  July  6, 
in  Redwood  City,  Calif,  which  is  now  the 
seat  of  a  newspaper  war.  Last  month  the 
Sophye  Barnard  was  up  in  Connec-  Star,  an  evening  daily,  began  publica- 
tlcut  in  an  automobile.  tlon  under  the  management  •  of  J.  D- 

“Now,”  said  the  man  who  was  driv-  Hedge  and  E.  T.  McGettigan.  Redwood 
ing,  as  they  neared  New  Haven,  “we’re  City  also  possesses  two  weeklies,  which 
on  the  Boston  Post  Road.”  have  been  established  several  decades. 

Miss  Barnard  was  quiet  a  moment.  The  papers  are  the  Redwood  City 
Then  she  a.'iked:  “Why  should  a  news-  Democrat,  which  is  conducted  with  th« 
paper  have  a  road  named  after  it?”  Star  and  tbP  Tiwas.-Gasettc.  - 
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TRY  ILLINOIS  FIRST 

The  Illinois  Daily  League 


Furnishes  the  Vehicle 

30  Leading  Daily  Newspapers  30 
210,000  Circulation  210,000 

Practically  all  of  the  circulation  is  by  carrier  to  homes 


Illinois  has  the  Greatest  Per  Capita  Wealth. 

Hence  Illinois  papers  are  the  logical  medium  for  advertising  a  pro¬ 
duct  of  individual  or  household  consumption. 

The  Thirty  Daily  Newspapers  listed  have  entered  a  co-operative 
organization  to  deal  with  advertisers  as  a  whole. 

By  addressing  the  Secretary  an  advertiser  can  negotiate  as  easily 
with  the  thirty  papers  of  the  Illinois  Daily  League  as  with  a  single  pub¬ 
lication  of  like  circulation. 

Small  advertisers  and  beginners  who  have  no  agency  connections* 
will  find  this  a  great  convenience— a  time  ^nd  money  saver. 

The  best  list  in  the  world  to  “Try  Out”  new  plans  or  new  copy. 

LIST  OF  MEMBERS  OF  FllE  ILLINOIS  I3AILY  Ll'.AGUE 


Aurora  Beacon-News 
Alton  Telegraph 
Alton  Times 

Bloomington  Pantagraph 
Cairo  Citizen 
Centralia  Sentinel 
Champaign  Gazette 
h^dw'ardsville  Intelligencer 
Elgin  Courier 
hVeeport  Journal-Standard 
Galesburg  Republican-Register 
Jacksonville  Courier 
Jacksonville  Journal 
Joliet  Herald-News 
Kankakee  Gazette 


'.Wv  in!  ■ 


:t;j  .'.'jrit  -  ■ 


La  Salle  Tribune 
Mattoon  Journal-Gazette 
Moline  Dispatch 
Monmouth  Atlas 
Monmouth  Review 
Pontiac  Leader 
Quincy  Herald 
Rockford  Register-(  iazelte 
Rockford  Star 
Springfield  State  Journal 
Springfield  State  Register 
Sterling  Gazette  and  Standard 
Streator  Independent  Times 
Waukegan  Gazette 
Waukegan  Sun 


J.  K.  GROOM,  Secretary 

%  Beacon  News,  Aurora,  111. 
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YOUNG  McLEAN  GETS  INCOME 


Son  of  Millionaire  Publisher  Also  Pre> 
vents  Publication  of  Letters. 

At  Washington,  D.  C.,  on  July  18, 
Kdward  B.  McLean  was  allowed  by  Jus¬ 
tice  Gould  75  per  cent,  of  the  net  income 
of  the  estate  of  his  father,  the  late  John 
It.  McLean,  pending  the  outcome  of  his 
suit  to  break  his  parent’s  will. 

It  is  estimated  this  share  will  amount 
to  approximately  J30,000  a  month.  It 
i.s  to  be  handed  to  young  McLean  on 
the  first  of  each  month,  and  the  Amer¬ 
ican  Security  and  Trust  Company,  the 
executors,  is  to  take  written  receipta 
The  italance  of  the  income  is  to  be  re¬ 
served  to  meet  any  emergency. 

Justice  Gould  also  allowed  the  Ameri¬ 
can  Security  and  Trust  Company  to 
take  part  in  young  McLean's  suit  to 
compel  Francis  T.  Homer,  of  Baltimore, 
to  surrender  to  him  the  father’s  person¬ 
al  and  private  papers.  The  court  con¬ 
tinued  until  Augrust  12  the  hearing  for 
a  permanent  injunction  or  a  dissolving 
of  the  restraining  order  now  in  force 
against  Homer  to  prevent  surrender  of 
the  letters  to  the  trust  company. 

The  company  pleaded  that  it  is  a  nec¬ 
essary  party  to  the  suit,  which,  it  says, 
is  an  attempt  to  prevent  it  from  getting 
important  papers  which  may  affect  its 
interest  as  executor. 

Francis  T.  Homer,  the  New  York  law¬ 
yer,  who  holds  the  McLean  letters  in 
controversy,  was  counsel  to  John  R. 
Mcl.,ean.  This  correspondence  was  turn- 
c-d  over  to  him  upon  McLeam’s  death. 

FMward  Beale  Mcl.iean  has  stated  that 
if  the  letters  are  published  they  will 
bring  ruin  to  many  persons.  Many  of 
them  were  written  by  persons  of  pres¬ 
tige  in  Washington  to  his  father  asking, 
the  suppression  of  divorce  and  social 
scandals.  Others  are  said  by  the  son 
to  relate  to  large  campaign  contribu¬ 
tions  from  sources  hitherto  unknown. 
At  least  two  Senators  are  said  to  be 
involved. 


DEMOCRAT  NEEDS  MORE  ROOM 


Therefore,  Little  Rock  f  Ark.)  Daily  Will 
Build  Fine  New  Home. 

The  Little  Rock  (Ark.)  Arkansas 
Democrat  will  immediately  begin  the 
erection  of  a  new  home  for  its  plant,  on 
Main  Street,  Little  Rock.  The  building, 
50x140,  two  stories  high,  will  be  ready 
for  occupancy  on  November  1. 

The  new  quarters  will  have  twice  as 
much  fioor  space  as  is  now  at  the  dls- 
po.sal  of  the  management,  the  advantage 
of  which  can  readily  be  appreciated. 

Coincident  with  the  expansion  of  its 
plant,  the  Democrat  will  broaden  Its 
range  of  activities  with  editorial  and 
news  features  which  will  be  announced 
from  time  to  time.  Its  service  to  the 
community  will  be  increased  In  many 
ways,  giving  further  Justification  for  its 
increasing  popularity. 

A  Goss  sextuple  press,  with  a  capacity 
of  30,000  24-page  papers  an  hour  will 
be  installed  with  the  new  plant. 


Mrs.  Gilder  Left  $90,000 
The  will  of  Helena  de  Kay  Gilder, 
widow  of  Richard  Watson  Gilder,  poet 
and  editor  of  the  Century  Magazine 
filed  for  probate  this  week,  disposed  of 
an  estate,  valued  at  $90,000,  which  is 
bequeathed  equally  to  her  three 
daughters  and  two  sona  Mrs.  Gilder, 
who  was  seventy  years  old,  when  she 
died  at  her  home  in  New  York  city,  on 
May  28,  was  survived  by  Mra  Dorothea 
Gilder  McGrew,  Rosamond  de  Kay 
Gilder,  Fraucesca  de  Kay  Gilder, 
George  de  Kay  Gilder,  and  Rodman 
de  Kay  Gilder. 


STRONG  MEASURES  REQUIRED  TO  CURB 
GREED  OF  NEWS  PRINT  MANUFACTURERS 

THK  news  print  situation  grows  more  serious.  If  the  manufacturers 
are  to  have  their  way,  and  are  to  be  allowed  to  fix  prices  arbi¬ 
trarily  when  deigning  to  make  new  contracts  with  publishers, 
newspaper  profits,  in  the  coming  year,  will  be  largely  turned  over 
to  them  as  spoils  of  the  economic  war  they  are  waging  against 
the  publishing  interests  of  this  country. 

They  are  finding  it  possible  to  export  white  paper  to  France,  lured  by 
the  war-time  profits  of  the  game,  but  contend  that  they  are  unable  to  meet 
the  home  demand. 

The  present  outlook  is  for  prohibitive  prices  for  domestic  consumers 
after  January  1,  1917.  In  cases  where  contracts  expired  on  May  31  and 
June  30,  publishers  have  been  compelled  to  meet  advances  of  from  forty  to 
fifty  cents  per  hundred  pounds  on  contracts  which  will  expire  on  December 
31.  When  these  short-term  contracts  expire,  their  renewal  will  present 
further  difficulties,  if  present  indications  count.  . 

One  of  the  leading  newspaper  publishers  of  the  country,  reported  to  be 
making  a  profit  well  toward  the  half-million  mark,  recently  stated  that  if 
he  had  to  pay  such  exactions  to  the  paper  makers  all  his  profit  would  be 
wiped  out  Another  publisher  said  thai  the  increased  penalty  he  is  now 
paying  would  amount  to  $240,000  a  year. 

These  advanced  prices  for  npws  print  would  amount  to  a  general  con¬ 
fiscation  by  the  manufacturers  of  the  earnings  of  newspapers 

According  to  figures  printed  in  The  Editor  and  Publishehi  last  week, 
2,282  tons  of  print  paper  had  been  exported  to  France  from  July  1,  1915, 
to  and  including  May,  1916,  as  agrainst  none  for  the  five  previous  fiscal  years. 

The  exports  of  news  print  paper  for  the  past  five  fiscal  years  ending 
June  30th,  were:  1911,  99,510,875  pounds,  valued  at  $2,434,964;  1912,  103,573,- 
428  pounds,  valued  at  $2,501,529;  1913,  100,426,614  pounds,  valued  at  $2,450,520; 
1914,  88,966,738  pounds,  valued  at  $2,177,483;  1915,  125,681,633  pounds,  valued 
at  3,079,137.  For  the  eleven  months  of  the  present  fiscal  year  up  to  May 
31st,  the  exports  of  news  print  were  112,668,568  pojipds,  valued  at  $2,735,533. 

If,  lured  by  the  temporary  high  prices  to  be  obtained  abroad,  the  news 
print  manufacturers  plan  to  divert  from  home  markets  so  large  a  part  of 
their  product  as  to  create  a  real  shortage  here,  through  which  domestic 
prices  are  to  be  boosted  to  prohibitive  levels,  THEN,  IN  THE  PUBLIC 
INTEREST,  CONGRESS  SHOULD  PLACE  AN  EMBARGO  ON  THE 
EXPORT  OP  WHITE  PAPER. 

According  to  conservative  reports,  paper  can  be  made  and  delivered  in 
New  York  at  a  fair  profit  from  $34  to  $37  a  ton,  or  about  $1.75  per  hundred 
pounds.  Publishers  of  very  Important  newspapers,  using  enormous  quanti¬ 
ties,  have  recently  been  paying  $1.90  and  upward  at  the  mill! 

An  embargo  on  exports  would  serve  to  readjust  this  disturbed  market — 
to  put  a  .sudden  stop  to  the  loy-riding  and  war-baby  tactics  now  being 
indulged  in  by  the  manufacturers — ^and  avert  a  menace  of  such  serious 
import  that  it  involves  and  endangers  the  public  interest. 

Reports  from  cities  throughout  the  country  indicate  that  the  manufac¬ 
turers  are  unwilling  to  quote  to  publishers  a  price  applying  to  renewals  of 
contracts  until  such  contracts  shall  have  expired,  and  not  then  under  com¬ 
petitive  conditions.  It  is  safe  to  assume  that  there  does  not  exist  any 
written  agreement  between  manufacturers,  but  there  is,  assuredly,  a  common 
understanding  that  they  shall  demand  all  that  the  traffic  will  bear. 

The  investigation  by  the  Federal  Trade  Commission  should  disclose  what 
part  is  being  played  in  the  drama  of  confiscation  by  stock-watering  methods. 
It  should  make  clear  to  what  extent  the  product  of  the  mills  is  being  held 
in  reserve  for  possible  export  profits.  It  should  establish  the  actual  present 
per-ton  cost  of  production;  and  if  this  varies  materially  with^dlfterent  manu¬ 
facturers,  the  matter  of  over-capitalization,  in  particular  instances,  should 
be  sifted. 

An  embargo  on  exports  of  white  paper  would  be  a  strong  measure — but 
It  may  be  a  necessary  one.  And  If  the  publishers  of  the  country  stand  as 
a  unit  in  favor  of  it.  Congress  will  promptly  enact  it. 


”WISE  LEGISLATION" 

(An  Editorial  in  the  Atlanta  Constitution,  July  11,  1916.) 

The  Supreme  Ck)urt  of  the  United  States  has  recently  handed  down 
a  decision  affirming  the  constitutionality  of  State  legislation  pro¬ 
hibiting  the  use  of  trading  stamps,  coupons,  or  similar  devices. 

In  both  houses  of  the  General  Assembly  of  Georgia  bills  have  been 
Introduced,  giving  the  people  of  Georgia  the  benefit  of  this  decision,  by 
prohibiting  the  use  of  trading  stamps,  coupons,  or  similar  devices  in 
this  State. 

No  proposed  legislation  considered  by  the  General  Assembly  has 
met  with  more  instantaneous  and  enthusiastic  response  than  these  two 
measures,  one  introduced  In  the  Senate  by  Hon.  E.  T.  Moon,  and  the 
other  introduced  in  the  House  by  Hon.  John  B.  Hutcheson. 

Mercantile  associations  and  tra^s  organizations  throughout  the 
State  have  endorsed  both  measures,  and  the  daily  and  weekly  press  of 
Georgia  is  furnishing  unanimous  support  in  the  enactment  of  these 
wise  lawa 

That  portion  of  the  purchasing  public  which  accepts  trading  stamps 
or  coupons  under  the  Impression  that  they  are  receiving  something  for 
nothing,  ia  of  course,  laboring  under  an  obvious  delusion,  for  full  value 
is  paid  for  every  such  device,  the  difference  being  that  the  quantity  or 
quality  of  the  merchandise  exchanged  for  value  is  correspondin^y  de¬ 
creased  to  pay  the  cost  of  glmcracks  that  could  doubtless  be  purchased 
as  cheaply  or  cheaper  in  the  open  market. 

This  much-needed  legislation  will,  of  course,  be  opposed  by  those 
Interests  which  have  profited  by  these  innovations  upon  legitimate  mer¬ 
chandising,  but  It  Is  to  be  hoped  that  the  lawmakers  will  enact  these 
remedial  measures  into  effective  lawa 


Hosi^  to  Newspaper  Men 
Charles  I.  Feltman  and  Alfred  F'eR. 
man,  proprietors  of  the  Egyptian  ban¬ 
quet  hall  at  Ck>ney  Island,  entertained 
the  press  of  Greater  New  York  there 
last  Monday  night.  Leslie  C.  Stratton, 
advertising  manager  for  Feltman.s'  was 
at  the  head  of  the  reception  committee, 
and,  assisted  by  Walter  L.  James,  Jesse 
F.  Sherwood,  Thomas  Burley,  and 
Charles  Marino,  did  everything  po.ssible 
to  make  the  newspaper  men  feel  per¬ 
fectly  at  home.  In  opening  the  ban¬ 
quet,  he  said:  "There  will  be  no  speech- 
making  here  to-night,  but  I  want  to 
say,  in  behalf  of  Feltmans’,  that  every¬ 
thing  in  sight  is  yours,’’  and  that  was 
absolutely  true.  During  the  repast  the 
guests  were  entertained  by  Eben’s  Sev¬ 
enty-first  Regiment  Band  and  a  .splen¬ 
did  cabaret  show',  under  the  manage¬ 
ment  of  Mr.  Gene  Ryan. 


Red  Wing’s  Famous  Editors 

The  Red  Wing  (Minn.)  Republican 
has  in  its  managing  editor’s  office  a  re¬ 
markable  collection  of  paintings  of  for¬ 
mer  edltors-ln-chief  of  the  Republican 
who  distinguished  themselves  in  the 
service  of  their  State  and  the  nation. 
Lucius  F.  Hubbard,  the  paper’s  founder 
and  first  editor,  won  distinction  in  the 
(Jivil  War,  was  brevetted  brigadier- 
general  for  bravery,  and  became  Govern¬ 
or  of  Minnesota.  Other  editors  of  the 
Republican  whose  pictures  adorn  the 
gallery  were  Gen.  S.  P.  Jennison,  Civil 
War  soldier  and  Indian  fighter;  Col. 
William  Covill,  who  led  a  famous  charge 
at  Gettysburg;  CapL  Charles  L.  Davis, 
a  gallant  soldier,  still  living;  Col.  B.  B. 
Herbert,  now  publisher  of  the  National 
Printer-Journalist,  and  Tams  Bixby, 
long  a  commanding  figure  in  Minnesota 
politics  and  now  editor  of  the  Daily 
Phoenix  at  Muskogee,  Okla. 


Ridgway  Quits  Butterick  Magazines 

Erman  J.  Ridgrway,  who  has  been 
editor-in-chief  of  the  Butterick  publi¬ 
cations,  which  include  Everybody's 
Magazine,  the  Delineator,  the  Designer, 
the  Woman’s  Magazine,  and  Adventure, 
and  also  a  director  in  the  Butterick 
Company,  has  retired  from  both  posi¬ 
tions.  It  is  understood  that  he  will 
retain  his  holdings  In  the  Butterick 
Company  and  in  the  Ridgway  Company, 
which  published  Everybody’s  before 
that  magazine  was  incorporated  with 
the  Butterick  group  in  1909.  The  state¬ 
ment  of  his  reason  for  retiring  could  be 
obtained  either  from  Mr.  Ridgway  or 
from  the  officers  of  the  Butterick  Com¬ 
pany. 


War  Takes  Parisian  Newsboys 

Women  and  grlrls  now  replace  the 
familiar  camelots  or  newsboys  who 
used  to  dart  In  and  out  of  the  caWs  on 
Parisian  boulevards,  says  Leonora 
Raines,  In  the  New  York  Evening  Sun. 
She  writes;  “Infirm  or  elderly  men 
may  do  the  work  of  the  mechanician 
or  waiter  or  valet,  but  the  alert  news¬ 
boy’s  mantle  falls  only  to  the  nimble¬ 
fingered  and  fleet-footed,  and  those  who 
succeed  the  camelot  have  the  require¬ 
ments.  Up  to  August,  1914,  the  num¬ 
ber  of  camelots  Is  said  to  have  run  to 
5,000,  and  now  so  few  are  left  on  the 
streets  that  they  are  a  curiosity."  In 
the  trenches  and  elsewhere  in  battle 
the  little  camelots  have  proved  to  be 
brave  soldiers. 


The  friends  of  Johann  Brahms  used  to 
twit  him  for  his  Interest  In  Insects. 
"Johann  Is  brother  to  the  beetles,”  Rob¬ 
ert  Schumann  said  of  him  one  day.  And 
Brahms  replied,  *T  am  more  than  a 
brother;  I  am  a  friend." 
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SMOKE-ACTIVITY 


The  belching  smoke-stack  is  Prosperity’s  way  of  advertising : 
Heavy,  Black-Face,  Display ! 

It’s  a  high-sign  to  the  world  that  prosperous  men  and  women 
in  the  factory  underneath  are  burning  coal;  using  power; 
making  merchanise — selling,  counting,  spending,  saving, 
profiting. 

This  smudgy  picture  at  the  top  is  only  a  slice  out  of  Pro  .- 
perity’s  biggest  1916  advertisement — CLEVELAND! 

Cleveland  has  over  2,500  separate  factories,  every  one  smoking- 
up  with  activity.  Wages  are  higher  than  ever  or  elsewhere. 
There  isn’t  an  idle  man  or  dollar  in  town. 

The  smoke-stacks  of  Cleveland,  Akron,  Lorain,  Youngstown  and  Northern 
Ohio  are'now  beckoning  every  advertiser  to  share  their  Prosperity — to  consider 
and  cover  this  rich,  responsive  market — where  active  .men  and  women  with 
needs  to  fill  have  money  to  buy.  Follow  their  smoke — that’s  it! 

The  buying-guide  of  the  prosperous  people  making  all  this  smoke  in  Northern 
Ohio — in  most  families  the  only  buying-guide,  is 

The  Plain  Dealer 

First  Newspaper  of  Cleveland.  Sixth  City 


Circulation  in  Excess  of  140,000  Daily 


Western  Advertising  Representative 
JOHN  GLASS 

Peoples  Gas  Building,  Chicago 


185,000  Sunday 

Eastern  Advertising^Representative 
JOHN  B.  WOODWARD 
Times  Building,  New  York 
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CONSOLIDATION  BRINGS 
COMMERCIAL  ECONOMY 

(Continued  from  pufic  6) 
day  of  political  independence  there  arc 
few  partisan  newspapers  and  these 
"double  header"  properties  are  being 
most  successfully  run  upon  strictly  in¬ 
dependent  politic-al  policies.-  Partisan- 
•ship  opens  the  field  to  competition. 

As  an  example  to  bear  out  the  strong 
claims  I  have  just  made  for  the  pos.si- 
bilities  of  a  con.solidated  morning  and 
evening  newspaper  under  given  condi¬ 
tions,  I  will  relate  an  exact  experience. 
Something  more  than  two  years  ago 
my  firm,  after  long  and  tedious  solicita¬ 
tion  on  our  part,  was  granted  permis¬ 
sion  by  the  owners  of  the  leading  eve¬ 
ning  paper  of  a  city  of  about  125,000 
population,  to  undertake  negotiations 
for  the  consolidation  of  their  property 
with  the  only  morning  paper  in  that 
field.  At  that  time  these  two  newspa- 
I)ers  were  bitter  competitors,  of  differ¬ 
ent  i)olitical  faith  and  following,  fight¬ 
ing  hard  for  the  first  call  on  the  field. 
Animosities  had  been  engendered.  Ad¬ 
vertising  rates  had  been  slashed.  In 
addition  to  this  there  were  two  other 
evening  papers  in  this  city  helping  to 
aggravate  the  situation.  After  some 
more  long  and  tedious  .solicitation  on 
our  part  the.se  two  newspapers  were 
consolidated  upon  a  ba.sis  of  about  a 
$300,000,  valuation  for  the  two.  Pub¬ 
lished  acro.ss  the  street  from  each  other 
they  had  .shown  the  year  previous  to 
this  consolidation  about  10  per  cent, 
earning  upon  that  capitali7.ation.  We 
gave  them  a  foreca.st  of  $65,000  net, 
w'ithin  two  years,  if  they  would  combine 
cinder  our  plan.  The  consolidation  was 
effected  about  two  years  ago  and  to-day 
the  corporation  is  showing  a  10  per 
cent,  net  earning  on  substantially  more 
than  $1,000,000,  and  the  property  is  en¬ 
tirely  out  of  range  of  possible  compe¬ 
tition.  The  political  complexion  of  the 
two  papers  has  been  largely  retained  by 
each. 

WHKRE  rOXSOPIDATION  PAID. 

We  went  into  the  Scranton,  Pa.  field  , 
(150,000  population),  when  it  was 
".shot  to  piece.s”  with  four  clamoring 
daily  sheet.s.  This  was  about  three  and 
a  half  years  ago.  We  were  favored  with 
the  confidence  of  the  leading  publishers 
there  and  to-day  Scranton  is  favored 
with  the  ideal  situation  of  supporting 
two  big,  succe.s.sful,  representative 
newspapers,  one  in  the  morning  and 
one  in  the  evening  field.  We  cut 
Paterson,  N.  J.  (150,000  population), 
from  four  to  three  daily  paiiers;  ('har- 
lotte,  X.  (6(Mt,ooo.)  we  rc'duccd  from 
three  to  two,  and  numerous  others  in 
the  daily  and  evening  fields.  In  every 
consolidation  we  have  brought  about, 
the  promi.sed  re.sult  has  lieen  attained,  • 
and  in  most  cases  exceeded. 

The  question  naturally  arises  "if  the 
re.sults  you  claim  are  so  ce^tath,  why 
is  it  not  an  easy  matter  to  bring  about 
con.solidations  wherever  they  are  need¬ 
ed.”  This  is  where  the  human  nature 
side  of  the  problem  enters.  Competitors 
in  most  lines  have  no  undue  ^iSfection ' ' 
for  each  other.  In  the  newspaper  pub- 
I  lishing  busine.ss  their  quarrels  frequent-  _ 

!  ly  get  into  their  editorial  columns.  The 
public  is  taken  into  their  confidence  and 
1  appealed  to  for  sympathy.  'Then'  it’s 
hard  to  go  back.  It's  easier  and  more 
human  to  go  on  fighting  and  pile  up 
some  more  animosities.  When  it  gets 
'  to  that  point  it  takes  a  mediator  with 
nerve  to  even  approach  the  subject  of 
consolidation.  It  always  requires  tact 
and  a  thorough  technical  kiiowlpiS^i^'^ 
the  subject.  .Furthermore,  U,^ — 
a  fund  of  information*  upon'  ^e  .su 


COMPOSITION  AND  CARE  OF  METAL 

Hr  W.  W.  HOBKUTS,  The  Hlatchford  Metal  Co. 

THK  quality  and  quantity  of  the  work  produced  is  almost  entirely 
governed  by  the  kind  of  metal  u.sed.  Metal  not  up  to  the  stand¬ 
ard  will  cause  the  machines  to  be  held  up  now  and  then  by  clog¬ 
ged  throats  and  mouthpieces,  slugs  sticking  in  the  mould,  metal  on 
the  space-bands  and  very  often  back  squirts,  thus  lessening  the 
output,  while  the  quality  is  affected  by -cold  faces  and  porous  slugs,  etc. 

Purchasing  linotype,  monotype,  and  .stereotype  metals  that  are  cheap  in 
price  only.  Is  false  economy.  It  can  be  nothing  else,  since  mere  cheapness  in 
price  necessarily  means  inferior  quality,  and  inferior  quality  of  type  metal, 
however  cheap  in  price,  is  the  costliest  in  the  end. 

Every  dollar  saved  in  the  uurcha.se  of  inferior  metal  means  at  least  ten 
dollars  lost  through  its  use,  for  poor  metal  is  unmistakably  a  bad  invest¬ 
ment  and  responsible  for  fully  ninety  per  cent,  of  machine  troubles — troubles 
that  frequently  occasion  astonishingly  large  repair  bills,  and  always  cause  a 
lo.ss  of  operator’s  time,  every  minute  of  which  has  to  be  paid  for. 

Type  metals  are  composed  of  tin,  lead,  and  antimony.  Lead  is 
u.sed  as  a  base;  antimony  for  its  hardening  quality  and  tin  for  the  free  flow¬ 
ing  and  sharp  faces. 

Tin  is  the  costlie.st  of  all  type  metal  ingredients,  and  is  most  essential,  for 
without  the  proper  percentage  of  tin  your  metal  will  not  run  freely. 

The  purcha.se  of  metal  in  the  average  plant  should  be  considered  both  as 
an  inve.stment  and  a  plant  repair.  Viewing  it  as  an  investment  it  should 
receive  the  same  careful  con.sideration  given  to  the  selection  of  machine 
equipment.  As  a  plant  repair,  good  metal  made  from  virgin  material  is 
economical,  due  to  its  long  life  and  lessened  waste  in  dross  and  oxidization. 

(food  metal,  and  by  that  I  mean  the  best  that  can  be  purchased,  saves 
many  times  over  on  the  machine.s,  in  the  make-up  and  press  rooms,  the  dif- 
erence  between  what  is  paid  for  it  and  the  “just  as  good”  kind  at  lower 
prices. 

The  printer  who  has  not  investigated  for  himself  each  item  of  the  cost 
of  production  is  often  influenced  by  the  "just  as  good”  argument.  It  looks  on 
Iiaper  as  though  he  were  .saving  from  ten  to  twenty  dollars  a  ton.  He  does 
not  take  into  consideration  the  fact  that  in  using  this  metal  over  probably 
ten  times  a  year,  he  is  increasing  his  metal  bill  by  this  amount  instead  of 
.saving  it. 

Another  important  item,  which  m'ak^s  for  efficiency,  is  uniformity  of 
product.  The  manufacturer  of  low-priced  type  metals  must  pursue  one  of 
two  (iiurses— either  ho  leaves  out  a  certain  percentage  of  tin  or  else  he  uses 
scrap  and  dro.ss  material,  which  from  the  very  nature  of  their  production, 
contain  certain  percentages  of  foreign  ingredients,  such  as  arsenic,  copper, 
iron,  sulphur,  etc. 

A  type  metal  made  from  this  class  of  material  has  no  uniformity  and 
the  impurities  are  injurious  to  the  matrice.s,  and  other  metal  working  parts 
of  the  machine.  Poor  metal  requires  exces.sive  heat  to  cast,  causing  higher 
fuel  bills,  and  a  greater  waste  in  dross  and  oxidization. 

A  tyi)0  metal  of  ab.solute  purity  and  unquestioned  uniformity  will  mini¬ 
mize  your  machine  troubles,  produce  perfect  slugs  and  type,  under  greatly 
varying  conditions,  eliminate  the  loss  of  time  occasioned  by  the  use  of  poor 
material;  materially  reduce  your  waste  in  dro.ss  and  oxidization,  and  secure 
a  substantial  saving  in  the  metal  itself. 

The  fife  of  good  metal  (poor  metal  has  no  life  to  consider)  depends  upon 
iis  care.  Of  all  metal  troubles  that  are  brought  to  our  attention,  nine-tenths 
of  them  are  caused  by  improper 'care,  and  one-tenth  by  ordinary  wear. 

. , Monotype  type  and  linotype  -slugs  .should  be  melted  in  ^s  large  quantities 
as  possible.  (Never  feed  in  the  machines  direct.)  'When  the  whole  mass 
is  in  «  molten  state  and  about  fifty -degrees,  hotter  than  the  temperature 
ordinarily  required  on  the  machine.s,  it  should  be  .stirred  for  at  least  15  to  20 
minutes.  The  dross  and  dirt  will  then  apfiear  on  the  top  in  the  form  of  a 
black  powder,  which  should  ,l)e  skimnipd  off  carefully,  leaving  the  surface  of 
the  metal  clear  and  bright. 

The  metal  .should  then  be  poured  off  as  quickly  as  possible,  always  ladling 
from  the  bottom  of  tlie  pot.  There  is  one  very  serious  mistake  I  find  that 
exi.sts  in  a  numlier  of  the  .smaller  plants  in  the  melting  of  their  metal,  and 
that  is  the  way  it  is  handled. 

The  concern  will  employ  an  errand  boy,  and  he  is  also  in  charge  of  melt¬ 
ing  the  metal.  Nqw,  very  often,  just  as  the  boy  will  have  a  heat  of  metal  on, 
he  is  .called  away  from  the  job  to  run  an  errand,  ^hich  may  take  him  any¬ 
where  from  a  half-hour  to  an  hour  and  a  half.  He  leaves  his  metal  just  qs  it  is, 
without  1  ducing  the  heat.  The  metal  is  getting"  hotter  all  the  time  and  be- 
foi'e  he  gets  back  it  has  reached  a  cherry-red  degree;  It  is  under  these  con¬ 
ditions  that  you  burn  out  your  tin  or  the_  life  of  your  metal,  thereby  causing 
the  oxidization  to  take  place,  and  increasing  the  percentage  of  dross. 

■  'Type  metal  is  a  mechanical,  as  well  as  a  chemical  mixture,  and  for  this 
reason  the  entire  mixture  should  lie  kepY  in  constant  agitation  alt  the  time 
it  is,  under  heat;  otherwise  owing  to  the  difference  in  the  specific  gravity,  the 
heavier  parts,  such  as  the  lead,  will  .settle  to  the  bottom,  while  the  tin  and 
antimony  will  .come  to  the  top,  and  be  skimmed  off  with  the  dross,  thus 
cau.sing  aii  Imperfect  mixture.  Lead  melts  at  625  degrees;  antimony  at  900 
degrees,  and  tin  at  475  degree.s. 

To  take  the  place  of  the  dro.ss,  new  metal  should  be  added  occasionally; 
this  will  help  to  standardize  the  entire  mixture  and  keep  it  uniform,  and 
should  be  mixed  in  the  machines  and  not  in  the  furnace. 

In  running  your  metal  do  not  fail  to  reduce  your  heat  as  you  reduce  the 
ryqf- metal- ifl  the  pot,  airt  in  fact  when  you  have  ladled  out  60  to  80 

_  iyou  can  shut,  yorfr  liq^’j^'entlrely,  as  theJe  will  be  enough  heat 

retained  In  the  crucible  to  keep  the  metal  molten  until  you  pour  the  balance  off. 


of  the  accepted  and  discarded  method-) 
of  latter-day  publishing. 

There  is,  however,  one  type  of  so- 
called  newspaper  consolidation  whii  h  is 
every  now  and  then  agitated  and  every 
now  and  then  attempted,  which  1  be- 
lieve,  is  entirely  theoretical  and  im¬ 
practical.  That  is  a  consolidation  of 
the  physical  properties  and  workins? 
forces  of  two  newspapers  without  ,i 
consolidation  of  ownership.  This  creates 
cross  currents,  competition  in  propin¬ 
quity.  We  must  still  go  back  to  the 
ancient  philosophers  for  our  real  wi.s- 
dom — "A  house  divided  against  it.self 
cannot  stand." 

pkbTF^r^K^MRsTHEARST 

Asks  Lansing  to  Protect  Her  Ranch, 
Seized  by  Carranza. 

William  Randdlph  Hearst’s  mother, 
Mrs.  Phoebe  A.  Hearst,  owner  of  Ha¬ 
cienda  de  Babicora,  the  ranch  reported 
to  have  been  seized  by  the  de-facto 
Government  of  Mexico,  telegraphed  to 
Robert  Lansing,  Secretary  of  State, 
protesting  against  what  she  declared 
to  be  an  “unlawful  act.”  The  telegram, 
in  part,  read: 

“San  Francisco  newspapers  contain 
the  report  that  the  de-facto  Govern¬ 
ment  of  Mexico  has  taken  posse.ssion 
of  the  property  in  the  State  of  Chi¬ 
huahua  known  as  the  Hacienda 
Babicora.  The  title  to  the  property 
is  in  the  name  of  the  Babicora  De¬ 
velopment  Company,  an  American  cor¬ 
poration,  the  stock  of  which  belongs 
to  me. 

“The  reason  assigned  for  this  action 
is  that  the  Babicora  Development  Com¬ 
pany  has  sold  cattle  and  supplies  to  the 
United  States  authorities  to  provision 
the  military  forces  of  the  United 
States. 

“I  vigorously  protest  against  this 
unlawful  action  on  the  part  of  the  de- 
facto  Government,  and  I  appeal  to  you 
to  inaugurate  immediately  an  inquiry 
to  ascertain  the  facts  regarding  the 
alleged  appropriation  of  the  company’s 
property. 

"As  a  citizen  of  the  United  States,  I 
suggest  to  you  that  it  is  the  duty  of 
this  Government  to  take  measures  to 
prevent  the  de-facto  Government  of 
Mexico  from  overriding  the  rights  of 
American  citizens  who  own  property 
in  Mexico.” 


American  Paper  Plant  in  Quebec 

The  Toronto  (Can.)  Financial  News 
says  that  the  International  Paper  Com¬ 
pany  will  erect  a  mammoth  plant  in 
Quebec  province.  The  company  is  one 
of  the  largest  of  the  United  States  paper 
manufacturing  concerns.  It  owns 
enormous  timber  lands  in  Canada,  but 
its  mills  have  been  in  Maine.  New 
Hampshire,  and  New  York.  As  a  re¬ 
sult,  it  has  been  handicapped  by  the 
high  freight  charges  on  raw  materials, 
the  expense  incident  to  bringing  the 
wood  to  the  mill  having  been  a  big  fac¬ 
tor.  Now  it  is  moving  the  mill  to  the 
forest,  and  it  is  estimated  that  there 
will  be  ,an  advantage  of  at  least  $5 
per  ton  in  the  manufacture  of  news 
print  as  a  consequence,  which,  on  the 
200-ton  mill  planned,  would  mean  a  .sav¬ 
ing  of  $1,000  a  day,  or,  say,  $325,000  a 
year,  which  represents  six  per  cent,  on 
an  investment  of  $5,000,000.  The  com¬ 
pany  owns  2,800,000  acres  of  cutting 
rights  and  lands  in  fee  in  this  country. 


Hope  is  the  same  cheery,  smiling  old 
Hope  that  we  always  knew — a  little 
stouter,  perhaps — bubbling  over  with 
good  humor  that  Infects  every  one  he 
meets. 
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iwen;^  Four 
Picture  \Sej 


Cnpt.  *  Koeuifj  of  the 
Drutschiand  and 
tivo  friirndH. 


PreaidtHt  ^\'ilgon 
atldiraeing  “Ad” 
■Vrn  at  PhVadrIphia. 


EV  E  RY  hour  of  the  day  and  night  the  Ledger’s  photo  service 
is  buying  or  making  pictures  for  use  in  the  Public  Ledger- 
Evening  Ledger.  No  other  newspaper  in  America  uses  pic¬ 
tures  so  freely  as  the*  two  Ledgers.  There  is  not  an  important  func¬ 
tion  or  happening  which  escapes  the  vigilance  of  the  Ledger’s 
expert  photographic  staff. 

Ledger  pictures  are  not  casually  selected — they  have  real  news 
value  and  are  exclusive  photographs  of  incidents  and  events  in 
which  the  public  is  vitally  interested. 

This  is  the  kind  of  picture  service  you  need  for  your  news¬ 
paper.  Your  readers  will  appreciate  it.  Write  at  once  for  terms 
on  your  territory. 


ic  Service 


Independence  Square 

Philadelphia 


In  the 
kipringtime 
of  the  Y'  ar. 


(Icrman  Submarine 
Dfutechland  at 
'ISvltimore. 
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.  E. 
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SfKS  .  E. 

NEW  R(X'HEU.E  (31,7.58) 

mniard  .  E.  2,400 

VEff  YORK  (.TrY  (.5,012.821) 

.  K.  200,000 

trioiiij  .8kh  .  E.  17.5,207 

rime*  . M.  &  S.  318,274 

World  .  M-  391,1.58  E. 

HS.VK.O  (25.420( 

TImri  .  E.  3,723 

porOHKKKl'SIE  (32,713) 

dtar  .  E.  0,004 

|(0('.HB8TKK  (248,405) 

rimi*  .  E.  28,71(1 

Pott  Exiinm  .  E.  10,122 

SOHEXEtTAUV  (80,381) 

(lozelln  .  M.  20,032 

KYB-tCrSE  (145,2.37) 
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Record  .  M.  &  E.  20,713 

ITIW  (SO.nSO) 

Obterrer  .  E.  17,901 
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gtondard  .  E.  10,837 

mUTE  PLAINS  (19,287) 
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TOXKERS  (90,880) 

Herald  .  E.  12,000 
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,(SHEVIU.B  (20,157) 
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Obernrr  .  M.  11,319  S. 
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IHtpalch  .  E.  2,271 
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rrOiwe  .  M.  4,400 

DEVIL'S  LAKH  (5,157) 

Journal  .  E,  2,342 

FARGO  (10.351) 

Forum  d  Kepublican  E.  9,084 
RA.ND  FORKS  (14,827) 

Times  d  Herald...  M.  &  E.  18,707 


Ohio. 

.(KROX  (.80,291) 

Ueaeon-Journal  . .  E.  22,801 
ALLIAXCE  (17,718) 

Herieic-Leadcr . . . .  E.  7,374 

ASHTABt;L.A  (20,478) 

Beacon  .  E.  5,002 

CAXTOX  (57,420) 
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nxOIXXA'i'l  (402,175) 

limes-Hlar  .  E.  154,799 

Enquirer  .  M.  52,731  S. 

UIEI.AXU  (039,431) 

Plain  Healer  .  M.  130,077  S. 

.  E.  109,531 

OUMBI’S  (204,. 567) 

,  Dispatch  .  E.  73,284 

I'AVTOX  (123,794) 

„  -Yaif*  .  E.  31,200  S. 

List  Liverpool  (21,877) 

Rci'icw  .  E.  5  207 

ELYRI.A  (17.390) 

Chronicle  .  E.  5,205 

fOSTORIA  (10,392) 
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H.1MIL10X  (38,814) 
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'■'XA  (33,904) 

‘Yw*  .  E.  &  S.  9,335 

HANSFIBLn  (22,100) 

h'etrs  .  E.  7,322 
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MARION  (22,032) 

Htar  .  E.  6,810 

NEWARK  (28.271) 

Adtiocale  .  E.  5,316 

I’lQUA  (13,906) 

Coll  .  E.  4,127 

i*OR'rs.MOUTn  (27,511) 

Times  .  E.  8,085 

SANDUSKY  (20,127) 

Star-./ournal  .  E.  5,084 
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.VcM,*  .  E.  &  S.  11.092 

SrrBUBENVILLB  (25,817) 

Oazette  .  E.  3,390 

■WLEDO  (200,000) 

Krtrs-Hee  .  E.  80,142 

made  .  E.  40,811 

YOUNGSTOWN  (93,341) 

Telegram  ., .  E.  14,132 

Vindicator  .  E.  17,583  S. 

ZANESVILLE  (29,949) 

Times-Kecorder  ...  M.  15,094 

Oklalionin. 

ENID  (18,209) 

tkigle  .  E.  3,108  S. 

GUTHRIE  (11,911) 

Header  .  E.  12,. 500 

MUSKOGEE  (38,309) 

Times-Hemucrat  ..  E.  12,277 

OKLAHOMA  (83,5.59) 

Oklahoman  .  M.  40,305  S. 

Tri.SA  (27.(i34) 

Democrat  .  E.  12,074 

Oreft'un, 

.ASTORIA  (10,117) 

.Astorian  .  M.  2,135 

Hud  get  .  E.  2,150 

PORTL  A  ND  ( 200,  (!()  1 ) 

Oregonian  .  M.  54,709  S. 

Journal  .  E.  47,000  S. 

SALEM  (18,280) 

Htatesman  . M.  2,871 


7,005  Pennaylvnnia. 

10,923  ALLENTOWN  (00,297) 

Call  .  .M.  17,161 

ALTOONA  (50,553) 

Mirror  .  E.  18,308 

12,089  HETHLEHE.\I  13,721) 

.  Times  .  E.  2,031 

URADEORD  (14,544) 

Star  and  Kecord..  E.  3.709 

RUTLER  (25,543) 

Eagle.  .  E.  4,940 

GUEST  EU  (40,474) 

Times  .  E.  9,059 

EASTON  (29,882) 

Free  Press  .  E.  12,190 

ERIE  (72,401)  * 

Times  .  E.  23,526 

HARRISBURG  (09,403) 

Telegraph  .  E.  21,528 

HAZLETON  (27,511) 

Plain  Speaker  _  E.  5,525 

JOHNSTOWN  (04,042) 

non  Tribune  .  E.  18,027 

i-.oou  i^j^xCASTER  (49,085) 

Intelligencer  .  E.  15,202 

LEBANON  (19,920) 

Fcirs  .  E.-  6,310 

.McKeesport  (45,065) 

\ews  .  E.  9,5(MJ 

NEW  CASTLE  (39,569) 

\cws  .  E.  9,112 

NORRISTOWN  (30,265) 

Times  .  E.  7,000 

13,201  OIL  CITY  (18,045) 

Derrick  .  M.  6,699 

PHILADELPHIA  (1,057,810) 

Hullctin  .  E.  351,577 

Kecord  .  M.  107,002  S. 

200,000  PITTSBURGH  (504,878) 

Press  .  E.  119,908  S. 

101,712  Chronicle-Telegraph  E.  80.282 

tlazelte-Times  _  M.  74, .501  S. 

PITTSTON  (17,847) 

tlazette  .  E.  3,200 

IHITTSTOWN  (10,408) 

10,434  Sens  .  M.  5.102 

PO'ITSVILLE  (21,084) 

Kepublican  .  E.  11,944 

PUNXSU'l'AWNEY  (10,000) 

Spirit  .  E.  4,(K»0 

READING  (103,301) 

Eagle  .  E.  21,329  S. 

SCRANTON  (141,351) 

Kepublican  .  M.  34,104 

SI  I  AMOK  IN  (20,841) 

\rws  .  E.  4,100 

SHARON  (17.538) 

Telegraph  .  E.  4,128 
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SHENANDO.\H  (28,097) 

Herald  .  E.  3,450 

SOUTH  BETHLEHEM  (22,840) 

Globe  . -E.  7,449 

SUNBURY  (15,458) 

Daily  .  E.  2,917 

TAM  AQUA  (10,396) 

Courier  .  E.  2,650 

UNIONTOWN  (10,140) 

Herald  .  M.  10,047 

W.ARRBN  (14,045) 

Times  .  E.  4,127 

WASHINGTON  (20,702) 

News  .  E.  4,321 

WAYNESBORO  (7,199) 

Record  .  E.  2,928 

WESTCHESTER  (12,722) 

Local  News  _ E.  12,6.50 

WILKES-BARRE  (73,660) 

Times-Leader  ....  E.  17,759 
WILLIA.MSPORT  (33,181) 

Sun  .  E.  10,789 

YORK  (49,430) 

Daily  and  Dispatch  M.  &  E.  20.209 


Vermont. 

E.  0,021 


Khode  laland. 

3,326  i>aW'PUCKET  (55,3.5.5) 

Times  .  E. 

PROVIDENCE  (247,000) 

Hulletin  .  E. 

WESTERLY  (10,175) 

Sun  .  E. 

WOONSOCKET  (40,075) 

Cali  and  Reporter.  E. 


43,Cc47 


21,4.59 
49,415 
4,827 
10.482 

South  Carolina. 


BARRE  (11.700) 

Times  . 

BURLINGTON  (21.247) 

Free  Press  .  M.  9.814 

RU'n.AND  (14,417) 

News  .  E.  3,547 

Vlrslnln. 

DANVILLE  (19,097) 

Dee  .  E.  5,527 

HARRISONBURG  (4,879) 

News-K<  cord  .  M.  0.217 

LYNCHBURG  (31,830) 

.Vfirn  . .  AI.  7.042 

NEWPORT  NEWS  (20,440) 

Press  .  M,  4.545 

NORFOLK  (80,540) 

Hedger-Dispatch  ..  E.  25.371 
PET  ERSBURG  (30.(8(01 

Progress  .  E.  5,300 

RICHMOND  (150,000) 

News-Heudi  r  .  E.  30,1,89 

ROANOKE  (40,574) 

Times  .  .M.  9,21(1 

WINCHESTER  (5,804) 

Slur  .  E.  3.371 

WaHhliiKlun. 

BELLINGHAM  (20.937) 


CHARUSSTON  (60,121) 
News  and  Courier  M. 
COLUMBIA  (33,500) 

Record  . E.  &  S. 

GREENVILLE  (17.395) 

..,Q  News  .  M. 

roUa  SPARTANBURG  (20,125) 
,.2,44,1  Herald  .  M 


9,674 
10,005 
4,482 
5,090 

South  Dakota. 


ABERDEEN  (11,840) 

American  .  M. 

MITCHELL  (7,785) 

Republican  .  E. 

SIOUX  FALLS  (20,000) 
.irgus-Headcr  .  E. 

WATER'TOWN  (8,313) 

l‘ublic  Opinion ....  E. 


5,712 
3,410 
10,088 
3,802 

Tenneaaee. 

Cl  I  ATT  A  N(X)1 1 A  (57,077 ) 

Times  .  .M.  23.952 

JACKSON  (10,318) 

Sun  .  E.  3, .300 

KNOXVILLE  (37,924) 

Sentinel  .  E.  15,800 

MEMPHIS  (143,231) 

Commercial  Appeal  M.  58,700 
NASHVILLE  (114,899) 

Banner  .  E.  50,780 

Texiia, 

ABILENE  (12,800)  ' 

Reporter  .  E.  2,274 

AUSTIN  (23,218) 

American  .  M.  15,515 

BEAU.MONT  (25,433) 

Enterprise  .  M.  13,561 

BROWNS V  1 LLE  (12,310) 

Herald  .  E.  2,015 

DALLAS  (111.986) 

News  . .M.  &S.  49,046 

Journal  .  E.  37,587 

Times-Herald  _ E.  29,000 

EL  PASO  (49,.-.05) 

Herald  .  E.  18,000 

FORT  WOirni  (94,494) 

Star-Telegram  ...  E.  35, .502 

GALVESTON  (40,289) 

105  350  Tribune  . E.  8,744 

‘  . .  HOUSTON  (98,122) 

,,,,  Chronicle  .  E.  34,004 

.1(1.0.10  .  28,944 

I'.AUIS  (12,081) 

News  .  M.  3,433 

SAN  AN'TONIO  (115,003) 

E-rpress  .  M.  20,000 

TEMPLE  (12,704) 

Telegram  .  M.  4,500 

WACO  (28,707) 

News  .  M.  6,000 

I'tah. 

OGDEN  (29.32S( 

Standard  .  E.  4,027 

SAIT  LAKE  CITY  (109.530) 

Deseret  News  . E.  17.781 

Herald-Republican.  M.  10,085 
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WALLA  WALLA  (23,275) 

Hulletin  .  E.  &  S.  3..594 

WENATCHEE  (4,050) 

World  .  E.  3,921 

Went  Virginia. 

BLUEITELD  (13,974) 

Telegraph  .  M.  4,205 

CHARLESTON  (27,70.3) 

Mail  .  E.  5,009 

CLARKSBURG  (11,.394) 

Telegram  .  E.  0,051  S 

FAIRMONT  (15,000) 

West  Virginian  ..  E.  .3.200 
GRAFTON  (7,503) 

Sf-ntlnel  .  E.  1,.8,53 

HUNTINGTON  (41,515) 

Advertiser  .  E.  5,700 

PARKERSBURG  (19,719) 

Sentinel  .  E.  4,221 

WHEELING  (42,817) 

News  .  E.  15,401 

WlMeoiialn, 

A.NTIGO  (7,190) 

Journal  .  E.  2,225 

APPLETON  (17,492) 

Crescent  .  E.  3,005 

ASHLAND  (11,594) 

Press  .  E.  2,400 

BAU  CLAIRE  (18,047) 

Header  .  M.  8,180 

FOND  DU  L.AC  (20,307) 

Commmwcalth  ...  E.  4,404 

GREEN  BAY  (32,000) 

I‘ress-Gazetlc  ....  E.  10,000 
JANESVILLE  (14,195) 

Gazette  .  E.  7,029 

LA  CROSSE  (.31.307) 

Header-Press  .  E.  8,008 

MADISON  (29,4(;9) 

State  Journal  ....  E.  &  S.  12..' 
MANITOWIX:  (13, .53.3) 

Herald  .  E.  3,102 

MARINETTE  (14,010) 

Eagle-Star  .  E.  3,589 

MILWAUKEE  (417,0.54) 

Journal  .  K.  92.358 

Sentinel  .  M.  40,154 

OSHKOSH  (.35.(197) 

Northwestern  ....  E.  12.499 
RACINE  (44,528) 

Journal-News  ....  E.  0,298 
SHEIIOVGAN  (27,S(i3) 

Press  .  E.  3,740 

SUPERIOR  (44,344) 

Telegram  .  E.  13,917 

WAUSAU  (18.352) 

Record-Herald  ....  E.  4,014 

WyoniInK* 

CHEYENNE  (9,C01I) 

Tribune  .  E.  4,783 


Member 
A.  B.  C. 


s.r.w) 

li.Ctlil 


//mill/  . 

K. 

10,044 

EVERETT'  (:!2,048) 

Herald  . 

K. 

S.lOO 

NORTH  YAKIMA  (18, 

737) 

Herald  . 

M. 

3,204 

SI'UTTI.K  (313. 02») 

l*nst -1  ntelligcnccr . , 

M. 

42.102 

Times  . 

.E. 

70.S34 

S. 

81,7.80 

SPOKANE  (135,057) 
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.  E. 

34,280 
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M. 
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THE  EDITOR 
&  PUBLISHER 

Entered  as  second-class  mail  matter 
in  the  New  York  Post  Office. 


New  York,  July  22,  1916. 


“Such  are  the  vicissitude'  of  the 
world,  through  all  its  parts,  that 
day  and  night,  labor  and  rest,  hurry 
and  retirement,  endear  each  other. 
Such  are  the  changes  that  keep  the 
mind  in  action;  we  desire,  we  pur¬ 
sue,  we  obtain,  we  are  satiated;  we 
desire  something  else,  and  begin  a 
new  pursuit.”  Dr.  John.son. 


On  tint u r fitly s,  until  the  end  of  .Im- 
fiust,  the  offiees  of  The  Kditor  and  Prn- 
LiSHER  will  he  closed,  tjn  each  of  the 
remttininy  fii-e  leorkinfi  dnys  of  the 
week  our  friends  will  filways  find  us  on 
the  job  and  at  their  seriiee.  The  addi¬ 
tional  rest-day.  during  the  eaeation  pe¬ 
riod,  means  conservation  of  vim  and 
vigor,  and  conformation  to  the  modern 
industrial  trend. 


SKIA.  your  advertising  space  as  a 
commodity.  If  you  offer  to  give 
with  it,  as  a  I)onus,  special  editorial 
lx)osting,  the  wi.«e  buyer  of  space  will 
conclude  that  your  advertising  space 
is  not,  of  it.self,  worth  the  price  you 
charge  for  it;  and.  if  that  is  true,  it 
might  not  lx-  worth  it  even  if  free 
readers  were  offered  as  an  inducement. 


A  T  prevailing  prices  for  c-ld  paper, 
metal.s,  and  rags,  the  average 
h.’>use\vife.  by  carefully  marketing  the.se 
things,  may  earn  enough  money  to 
cover  her  contributions  to  charitable 
enterpri.sf'S.  The  ojiimrtunity  should  be 
emphasised  in  the  women's  pages  of 
the  newsi)aia-r.s.  and  information  fur¬ 
nished  as  to  I<KaI  markets  lor  these 
commoditie.s. 


THK  two  evening  new.spapers  of  At¬ 
lanta.  the  Journal  and  the  Ceorg- 
ian,  confronted  alike  with  rising  co.sts 
of  |)roduction,  acted  in  uni.son  in  rais¬ 
ing  the  .selling  i)rice  per  coi)y  from  two 
to  three  cents.  It  is  .safe  to  a.ssume 
th.at  the  .\tlanta  j»eople  will  approve, 
realizing  that  the  increa.s<;d  lunce  as¬ 
sures  a  continuance  of  high  standards 
of  excellence  in  tho.se  newsi)apers. 


<*'-p>HKI{K  is  no  .souncler,  abler  man 
1  in  all  New  York  journalism.” 
This  is  the  tribute  of  Frank  A.  Mun- 
sey  to  PJrvin  Wardman.  The  laurel 
has  been  earned  by  Mr.  Wardman 
through  twenty  years  of  u.seful,  often 
brilliant,  service  to  the  old  Fre.ss — 
twenty  years  of  adhering  without 
wavering  to  the  highest  ideals  of  his 
calling. 


ttfT'HK  Frcfodom  of  the  Press" 
1  is,  of  cour.se,  the  principal  safe¬ 
guard  t»f  a  Democracy:  yet  the 
courts  of  a  free  country  sometimes 
make  this  safeguard  a  moc-kery.  In  Mon¬ 
treal  the  f'ity  Boarcl  of  f.'ontrol  barrcKl 
new.spaper  reporters  from  their  sc-.s- 
sions.  The  Star  took  up  the  gauntlet, 
and  invoked  the  courts.  A  Montrc-al 
Judge  has  dec-idc-d  that  the  reftorters 
may  lx?  legally  barred.  The  publicj’s 
busitif  sH  thus  becomes  the  private  busi- 
nes.s  c»f  the  rnemlx-rs  of  this  Board,  and 
the  people  who  pay  the  bills  will  be 


prevented  from  prying  into  the  mat¬ 
ter  of  how  this  business  is  conducted. 
Here  in  the.se  free  States  we  have  so 
many  beam.s  in  our  own  eyes  that  we 
may  not,  with  ju-opriety,  draw'  undue 
attention  to  the  motes  in  the  eyes  of 
•lur  Canadian  neighbors.  All  that  we 
may  say  is:  The  freedom  of  the  press 
is  worth  fighting  for,  and  to  those  who 
would  preserve  it  there  comes,  many 
times  and  oft,  the  duty  to  fight.  It 
may  be  assumed  that  the  Montreal  Star 
is  not  through  fighting. 


IF  you  were  the  head  of  a  great  busi- 
ne.ss  institution,  the  development  of 
whose  affairs  finally  brought  you 
face  to  face  with  the  need  to  advertise 
effectively;  and  if,  foreseeing  this  con¬ 
tingency,  representatives  of  all  forms 
and  methods  and  media  of  advertising 
had  united  in  giving  you,  with  their 
compliments,  samples  of  their  wares,  in 
order  that  you  might  have  a  foretaste 
of  what  fine  results  advertising  should 
bring  to  you;  and  if,  in  due  course, 
these  gift-makers  should  create  a  com¬ 
mittee,  consisting  of  one  representative 
of  each  interest  participating  in  the 
gift  enterprise,  and  should  announce  to 
you  that  they  would  now  formulate  for 
you  plans  for  a  comprehensive  adver¬ 
tising  campaign,  involving  the  use  of 
all  of  the.se  advertising  methods  and 
media  of  advertising — would  you  en- 
thu.se  over  the  prospect?  Uncle  Sam 
is  in  that  position  just  now — and,  per- 
hap.s,  he  may  fail  to  enthu.se. 


JAMES  HI  TLER  HAS  A  LITTLE  BOS¬ 
TON  TEA  PARTY  OF  HIS  OWN 
N  and  atiout  New  Y’ork  the  grocery 
.stores  of  James  Butler  are  insti¬ 
tutions.  There  are  three  hundred 
of  them — but  they  are  so  w’ell  located, 
strategically,  that  the  av'erage  New 
Yorker  would  guess  that  there  must  be 
a  thousand. 

The  ba.sic  aim  of  this  successful  mer¬ 
chant  has  been  to  keep  the  retail  prices 
of  foodstuffs  at  the  lowe.st  possible 
notch.  He  has  served  the  public, 
through  his  system  of  distribution,  use¬ 
fully  and  conscientiously.  Kxcept  for 
one  unnece.s.sary  item  of  overhead  ex¬ 
pense,  his  great  organization  has  suc¬ 
ceeded  in  making  retail  di.stribution  as 
inexpensive  to  the  ultimate  con.sumer 
as  it  is  po.ssible  for  any  merchant  to 
make  it. 

Now,  after  a  dozen  years  of  experi¬ 
ment,  he  has  cut  out  this  unnece.s.sary 
item.  He  has  decided  that  the  trading 
stamp  is  a  direct  tax  on  his  customers, 
and  lu- has  discontinued  its  use.  He  feels 
that  tlie  customers  of  his  store  should 
lay,  in  the  i>rices  he  charges  them 
for  foiMl.stuffs,  only  the  NECESSARY 
EXPE.NSES  hXJli  DISTRIBUTION, 
idiis  a  small  per-.sale  profit  for  his  ser¬ 
vices  as  distributer.  His  u.se  of  the 
trading-.stamp  device  had  served  to  add 
a  definite  charge  to  his  operating  ex- 
I)en.se,  and  had  compelled  him  to  add 
this  charge  to  the  retail  prices  of  his 
gorxl.s.  Ye'  the  extra  expen.se,  a 
tax  on  his  business  which  had 
to  be  collected  from  his  cu.stomers, 
repre.sented  no  necessary  or  useful 
Iiart  of  his  service  to  the  people. 
It  .simply  meant  that  the  gi-eat  chain 
of  Butler  stores  was  Ireing  u.sed,  by  an¬ 
other  concern,  through  which  to  mar¬ 
ket  its  own  ware.s. 

So  James  Butler  decided  not  to  re¬ 
new  his  contract,  which  had  but  re¬ 
cently  expired  with  the  trading-stamp 
concern.  He  has  relxilled  against  tax¬ 
ing  his  customers  for  the  support  of 
an  outside  business,  no  matter  upon 
what  pretext  the  tax  was  has«?d.  He 
has  held  a  little  “Boston  Tea  Party"  of 


his  own,  and  his  customers  will  profit 
through  it  to  the  full  extent  of  the  sav¬ 
ing  effected  through  the  elimination  of 
the  stamp  tax. 

The  advertising  manager  of  the  But¬ 
ler  stores  states  that  he  has  followed 
closely  the  campaign  conducted  by  The 
Editor  and  Pubusher  against  these  de¬ 
vices;  that  he  reads  this  newspaper 
carefully,  and  that  he  believes  we  are 
doing  useful  work  in  helping  to  rid 
American  business  of  a  "baleful  tax.” 
He  surmises  that  the  Butler  example 
may  prove  to  be  contagious.  So  do  we. 


WORKING  FOR  THE  COMMON  GOOD 
HERE  should  be  very  general  and 
active  newspaper  support  for 
the  National  Vigilance  Commit¬ 
tee  of  the  Associated  Advertising  Clubs. 
The  work  of  this  Committee  has  been 
reviewed  in  these  columns,  and  its  aims 
are  pretty  generaliy  understood. 

It  is  in  no  sense  an  arbitrary  board 
of  censorship.  It  is  rather  a  board  .of 
investigation.  If  a  newspaper,  desir¬ 
ing  to  create  and  hold  for  Its  advertis¬ 
ing  columns  quite  as  high  a  .standard 
of  truth  and  dependability  as  it  main¬ 
tains  in  its  news  and  editorial  columns, 
is  in  doubt  as  to  the  desirability  of  ad¬ 
vertising  copy  offered  to  it  for  publica¬ 
tion,  ‘his  National  Vigilance  Commit¬ 
tee  will  quickly  ascertain  and  furnish 
to  such  a  newspaper  the  facts  about 
such  advertising.  If  it  is  a  "home 
work”  proposition,  seeking  cla-ssified 
publicity,  the  publisher  may  learn,  l>e- 
fore  accepting  the  advertising,  exact¬ 
ly  what  sort  of  a  deal  his  readers  would 
receive  if  they  responded  to  the  adver¬ 
tisement.  All  mail-order  offers  if  open 
to  question,  may  be  quickly  investigated 
through  this  central  clearing-house. 

When  in  possession  of  the  facts,  the 
publisher  may  then  decide  for  himself 
as  to  the  desirability  of  the  account. 
The  work  of  the  Committee  ends  when 
it  ha.s  given  to  the  publisher  the  ex¬ 
act  facts  in  each  ca.se.  And,  with  a 
majority  of  the  doubtful  ads  offered  for 
publication,  there  should  be  little  delay 
involved  in  arriving  at  a  decision ;  for 
the  committee  is  keeping  in  close  touch 
with  such  propositions,  and  in  most 
cases  will  be  found  to  have  the  infor¬ 
mation  at  hand. 

The  possibilities  of  this  .service  to 
newspapers  and  to  their  readers  are  so 
great  that  the  committee  deserves  the 
fullest  support  and  cooperation  from 
publishers.  The  privilege  of  drawing 
upon  this  Committee  for  aid  in  the 
work  of  keeping  the  advertising  col¬ 
umns  clean  and  trustworthy  should  be 
a  strong  inducement  to  newspapers  to 
become  members  of  the  newspaper  de¬ 
partmental  of  the  Associated  Advertis¬ 
ing  Clubs.  The  newspaper  mcmliership 
of  this  body,  during  the  present  year, 
■should  grow  to  representative  pro|)or- 
tlons,  so  that  when  the  next  unnual 
meeting  comes  there  should  bo  little 
opposition  to  the  election  of  a  newspa¬ 
per  publi.sher  as  president  of  the  As- 
.sociated  Clubs.  Igife  Young,  jr..  now 
generally  conceded  to  be  the  choice  of 
the  new.spaper  mem’nership,  .should 
have  behind  him,  when  the  time  comes, 
the  cordial  support  and  coiiperation  of 
the  great  fraternity  he  .so  well  repre- 
sent.s.  He  is  one  of  I  he  .ablest  sup¬ 
porters  of  the  work  of  the  Vigilance 
Committee,  and  will  .see  to  it  that  this 
board  shall  become  a  factor  of  real 
service  to  new.spaper.s. 


The  President’s  predilection  for  the 
word,  "very,”  is  emphasized  In  all 
of  his  puVilic  utterances.  In  his  spee<'h 
at  the  New  York  Press  Club  he  in¬ 
dulged,  moderately,  in  his  one-wor<l 
luxury.  "There  is  something  very  odd¬ 


ly  contradictory,”  and  “You  are  some¬ 
time  very  brutal  to  me,”  are  illu.stra- 
tions  of  his  manner  of  using  the  word 
for  super-emphasis.  In  the  latter 
phrase,  however,  its  omission  would  roi) 
the  statement  of  .some  of  its  suavity. 
Such  are  the  tantalizing  vagaries  of 
our  language,  of  which  no  man  wiio 
speaks  it  is  a  greater  master  than  is 
the  President  of  the  United  States. 


MODERNIZING  WITHOUT  VULGAR. 
IZING 

O  keep  step  with  forward-moving 
forces  and  method.s,  yet  to  hold 
to  changeless  ideals — this  h;us 
been  the  ta.sk  of  the  i)ublishers  and 
editors  of  New  York’s  mo.st  di.stinctive 
new.spaper,  the  Evening  Post. 

A  front-page  cartoon,  by  Cesare,  i.s 
now  a  daily  feature  of  this  oJd-young 
journal.  The  mere  fact  is  sensational 
— for  it  seems  to  be,  on  the  jiart  of 
the  Post  management,  a  sort  of  capitu¬ 
lation  to  the  forces  of  "new  journal- 
i.sm.” 

Yet,  somehow,  one  feels  that  the  car¬ 
toon  is  happily  placed  on  that  usually 
.sedate  and  dignified  front  page.  Per 
haps  the  effect  would  not  be  quite  the 
•same  if  the  cartoons  themselves  were 
not  so  masterly  in  conception  and  exe¬ 
cution. 

Cc.sare’s  style  recalls  both  Nast  and 
Davcnr)ort.  He  lias  the  art,  in  which 
these  two  cariooni.sts  excelled,  of  mak¬ 
ing  his  idea  brutally  obvious. 

His  work  should  give  to  this  sterling 
newspaper  a  wider  appeal.  Not  many 
jieople  will  lie  able  to  e.scape  the  grip 
of  thc.se  car  coons.  They  will  be  wide- 
l.v  discussed.  If  a  man  sees  one  of 
them  he  will  want  to  see  another.  Thus 
it  will  come  to  pa.ss  that,  through  mod- 
ei-nizing,  without  vulgarizing,  the  Eve¬ 
ning  Post  will  win  that  wider  clientele 
which  its  excellence  as  a  newspaper  so 
fully  jusLifies. 

Not  that  the  Evening  Post  requires 
a  greater  circulation  that  it  may  rank 
as  one  of  the  greatest  of  advertising 
mediums.  It  holds  .such  rank  now.  It 
holds  it  because  of  the  high  class  of  its 
circulation.  Tlie  readers  of  the  Evening 
Post  con.stitute  the  richest  clientele  ap¬ 
pealed  to  by  any  .American  newspaper. 

But  the  Evening  Post  is  too  good  a 
newspaper  to  be  confined  in  its  influ¬ 
ence  to  the  v/ealthy  and  the  powerful. 
It  should  have  equal  vogue  with  the 
educated  and  discriminating  of  all  class¬ 
es.  This  w'ill  come  about,  we  predict, 
in  due  cour.se — and  the  Cesare  cartoons 
will  play  an  important  part  in  the 
process. 


IF  the  readers  of  penny  newspapers, 
published  in  cities  of  le.ss  than 
metropolitan  size,  were  allowed  to  vote 
upon  the  question  of  whether  the  i)rice 
of  the  paper  should  be  rai.sed  to  two 
cents,  or  the  expen.se  of  production  bo 
curtailed  to  a  point  permitting  profit¬ 
able  publication  on  the  penny-a-copy 
basis,  the  two-cent  i)rice  would  win, 
overwhelmingly.  For,  anomalous  as  it 
may  sf>em,  nobody  want.s  to  read  a  penn.v 
I>aper  unless  they  feel  that  it  is  worth 
more  than  a  penny. 


CHICAfJD’.S  club  of  “advertising  par¬ 
sons”  .siiould  becoii'.e  a  national  or- 
gani’^ation.  Within  the  next  decade 
<'hur<‘h  advertising  is  .sure  tc  take  giant 
strides.  That  old  and  troublous  prob- 
h‘m  of  g(“tting  the  people  to  go  to 
<  hurch  will  be  .solveil  through  the 
churches  going  first  to  the  people. 
Nc-w.spai>er  adverti.sing  offorn  the  means. 
The  "|>ar.son.s”  in  all  cities,  should  unite, 
irrespective  of  creed,  to  farther  the 
church  adverti.sing  movonicnt.  The  Chi¬ 
cago  example  Is  fine  and  inspiriting. 
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PERSONALS 

.  fgW  Y(JltK. — Kenneth  Lord,  city 
IN  editor  of  the  New  York  Sun,  will 
leave  for  I’ike,  N.  H.,  where  he  will 
spend  his  vacation  with  his  father, 
Chester  S.  Lord,  in  wielding  rod  and  reel. 

Clare  Briggs,  cartoonist,  of  the  New 
York  Tribune,  left  town  by  automobile 
Thursday  for  Martha's  Vineyard,  where 
he  will  spend  a  few  days  with  his  fam¬ 
ily.  Later  he  will  go  to  Chicago  for  a 
two  weeks'  stay.  His  new  book  on  Golf 
was  issued  .luly  1. 

Mrs.  Ida  Husted  Harper,  of  New 
York,  well  known  as  a  newspaper  wo¬ 
man  and  .social  worker,  is  now  in  San 
Francisco,  where  she  will  spend  some 
time,  with  headquarters  at  the  Hotel 
Oakland. 

James  H.  Collins,  of  New  York,  a 
special  writer  for  the  Saturday  Evening 
Post  and  other  publications,  has  ar¬ 
rived  in  .San  Francisco  from  the  Pacific 
Northwest  and  Utah.  He  will  devote 
several  weeks  to  gathering  material  for 
a  series  of  articles  dealing  with  West¬ 
ern  mining. 

B.  F.  Hoizman,  for  the  last  four  years 
connected  with  the  New  York  Press, 
has  joined  the  advertising  staff  of  the 
Evening  Mail. 

Mr.  and  Mrs.  Edwin  Irvine  Haines, 
53  St.  Nicholas  Place,  New  York  city, 
announce  the  birth  of  a  daughter,  Doro¬ 
thea  Day.  Mr.  Haines  is  now  on  the 
editorial  staff  of  the  Daily  Metal  Re¬ 
porter.  He  was  formerly  associate 
financial  editor  of  the  New  York  Globe 
and  editor  of  the  American  Banker. 
.Mrs.  Haines,  formerly  Miss  Virginia 
Jenkins,  was  .secretary  to  C.  R.  Clifford, 
managing  editor  of  the  Clifford  &  Law- 
ton  publications,  and  also  assistant 
scenario  editor  for  the  American  Photo¬ 
play  Company. 

William  H.  Nestor,  a  well-known 
newspaper  man  in  the  Rockaways,  edi¬ 
tor  of  the  Rockaway  Wave,  has  an¬ 
nounced  himself  as  a  candidate  for  the 
Democratic  nomination  for  member  of 
.\s.sembly  from  that  district  at  the  pri¬ 
maries  in  September. 

Philip  Goodman,  the  creator  of  artis¬ 
tic  printing,  has  recently  acquired  the 
Theatre  Magazine. 


American,  has  resigned  on  account  of 
ill-health. 

Charles  W.  Merzinger,  of  Redding, 
has  as.sunied  management  of  the  busi- 
ne.ss  and  reportorial  departments  of  the 
I  Red  Bluff  (Cal.)  News  during  the  forced 
absence  of  Karl  L.  Rigor,  who  ha.s  been 
called  to  duty  on  the  Mexican  front. 

A.  A.  Smith  is  acting  as  city  editor 
of  the  Visalia  (Cal.)  Times  during  the 
absence  of  R.  G.  Watkins,  city  editor 
of  that  paper,  who  is  with  the  Califor¬ 
nia  State  militia. 

James  J.  Doty,  the  owner  of  two 
trade  papers  published  in  Chicago,  and 
who  is  the  nominee  for  Lieutenant- 
Governor  of  Iowa,  is  in  San  Francisco 
on  a  business  trip. 

Albert  Douglass,  of  Cincinnati,  ’.eft 
for  the  Orient  on  a  Japanese  liner  from 
San  Francisco  last  Saturday  to  study 
certain  phases  of  the  Far  Eastern  sit¬ 
uation.  Douglass,  an  ex-Congressman, 
will  write  a  series  of  magazine  articles 
on  the  changes  to  be  expected  in  the 
Far  East  as  a  result  of  the  new  Rus¬ 
sian  and  Japanese  treaty. 

Harry  B.  Crozier,  connected  in  va¬ 
rious  capacities  with  the  editorial  de¬ 
partment  of  the  Galveston  (Tex.)  News, 
is  no  longer  with  that  paper,  having 
been  compelled  to  return  to  his  home 
at  Paint  Rock,  Tex.,  on  account  of  the 
illness  of  his  father. 

L.  W.  Wilkinson,  editor  and  publisher 
of  the  Rockwall  (Tex.)  Tribune,  is  a 
candidate  for  flotation  representative 
from  the  district  composed  of  Dallas 
and  Rockwall  Counties. 

J.  E.  Trower,  advertising  manager  of 
the  Pittsburgh  Post,  is  spending  several 
v/eoks  on  the  Chesapeake  Bay. 

E.  H.  Smith,  day  manager  of  the  Tri- 
State  News  Bureau,  of  Pittsburgh,  is 
in  Marion,  O.,  and  William  White,  of 
the  same  office,  is  at  Bucknell  Univer¬ 
sity.  Both  are  on  vacation  leave. 

Former  State  Senator  Thomas  Rees. 
publi.sher  of  the  Springfield  (Ill.)  State 
Register,  is  a  candidate  for  the  Demo¬ 
cratic  nomination  for  Congress  from 
the  Twenty-first  District  of  Illinois. 
For  thirty-five  years  he  has  been  one 
of  the  proprietors  and  publishers  of  the 
Register,  which  is  recognized  as  one  of 
the  most  potential  Democratic  journals 
in  the  country. 


OTHER  CITIES.— W.  T.  Anderson, 
retiring  president  of  the  Southern 
Newspaper  Publishers'  Association, 
who  attended  the  convention  of  the 
liody  at  Ashville,  N.  C.,  last  week,  with 
a  party  of  publishers,  was  marooned  for 
three  days  by  the  floods  at  Henderson¬ 
ville  after  he  had  started  for  home. 

"Tech”  Howarth,  formerly  connected 
with  the  Providence  (R.  I.)  Tribune  as 
police  reporter,  and  later  with  the  Tor- 
rington  (Conn.)  News  as  city  editor, 
has  joined  the  staff  of  the  Detroit  News. 

Sam  Otis,  of  the  night  rewrite  staff  on 
the  Providence  Journal;  Miss  Nellie 
Pierce,  one  of  the  society  reporters,  and 
H.  H.  Kirby,  managing  editor  of  the 
Journal,  and  Fred  Hopkins,  suburban 
editor,  are  among  others  on  the  paper 
who  are  enjoying  their  summer  vaca- 
tion.s. 

Arthur  J.  Dodge,  a  former  well-known 
Milwaukee  newspaper  man  and  more 
recently  a  Wa.shington  correspondent 
for  various  paper.s,  has  moved  to  Denver 
to  accept  an  appointment  as  manager  of 
the  Denver  Civic  and- 1  Business  Men's 
Association,  one  of  the  large.st  of  its 
•find  in  the  We.st. 

R.  B.  Hard,  advertising  manager  of 
the  Burlington  (Vt.)  Press,  will  shortly 
heconie  business  manager  of  the  Alex¬ 
andria  (Va.)  Gazette. 

C.  H.  Keach,  for  many  years  busi¬ 
ness  manager  of  the  Waterbury  (Conn.) 


CHICAGO.— H.  Elliott  Stuckel,  head 
of  the  Chicago  Journal's  copy  desk, 
has  returned  from  his  vacation  which 
he  passed  in  and  about  Green  Lake, 
Wis.  He  passed  most  of  his  time 
“about,”  he  says  and,  incidentally  beat 
every  record  established  on  the  links 
there. 

Stanley  Clague,  one  of  Chicago's  best- 
known  advertising  agency  men,  is  en¬ 
joying  the  Hr.st  vacation  he  has  taken 
in  live  years.  He  has  gone  to  Boston. 

Wm.  A  Blinn,  city  editor  of  the  Chi¬ 
cago  .Tournal,  who  hails  from  Kentucky, 
.starts  on  his  vacation  this  week.  He 
says  he  is  going  back  to  the  blue  gra.s.s. 
Mr.  Blinn  was  formerly  head  of  the 
Journal  copy  desk. 

George  C.  Rice,  one  of  the  Journal's 
feature  si>o!t  writers,  has  just  returned 
from  a  vacation  at  Missoula,  Mich. 

F'rank  Mclnerney,  one  of  the  best- 
known  sport  writers  in  the  Middle  West, 
has  returned  to  his  former  habitat,  the 
Chicago  Evening  Post.  F'rank  has  been 
sojourning  in  Minneapoli.s,  where  he 
was  on  the  staff  of  the  Journal. 

Gene  Morgan,  who  is  “somewhere  in 
Mexico”  with  the  troops,  for  the  Daily 
News,  has  written  that  the  glories  of 
service  are  many,  but  that  it  takes 
nerve  to  stick. 


Edison  is  not  alarmed  by  the  papar 
scarcity;  he  foresees  the  day  when  nick¬ 
el  will  be  substituted  for  paper  in  books. 


Prof.  Blain  at  N.  Y.  U.  Summer  School 

The  summer  school  of  New  York  Uni¬ 
versity,  opened  last  week,  has  an  in¬ 
novation  in  a  course  in  high-school 
journali.sm  taught  by  Hugh  Mercer 
Blain,  Ph.D.,  of  the  journalism  depart¬ 
ment  of  Louisiana  State  University,  and 


H.  M.  Blain. 


J.  Melvin  Lee,  director  of  the  depart¬ 
ment  of  journalism  in  New  York  Uni¬ 
versity.  The  object  of  Profe.ssor  Blain's 
work  is  to  instruct  high-school  teach¬ 
ers,  many  of  whom  serve  in  an  edi¬ 
torial  capacity  on  the  school  publica¬ 
tions.  As  part  of  the  training  a  tri¬ 
weekly  newspaper  will  be  published  on 
the  campu.s. 


Boston. — P.  Trenchard  Jones,  who 
has  been  the  representative  of  Un¬ 
derwood  &  Underwood  in  Bo.ston  for  the 
past  tw’o  years,  has  joined  the  New  Y'ork 
office  .staff  of  that  firm.  The  Bo.ston 
office  will  be  filled  by  John  A.  Moley, 
who  has  been  on  the  Post  photographic 
staff  for  several  years. 

H.  Lyman  Armes,  of  the  Post,  has 
returned  from  an  extended  vi.«it  to 
Northwood  Centre,  N.  H. 

Thomas  Leland,  a  former  Boston 
newspaper  man,  who  was  reported  lost 
on  the  Imsitania,  is  in  Boston  calling 
on  friends.  He  ha.s  been  w’orking  in 
Chicago. 

T'hereon  Hamburger,  formerly  a  Bos¬ 
ton  newspaper  tnan,  was  in  town  Mon¬ 
day  calling  on  friends  while  en  route 
to  Maine  where  he  will  spend  his  vaca¬ 
tion.  Mr.  Barnburger  is  now  with  the 
Public  Ledg<  r,  Philadelphia. 

Waller  Measday,  formerly  of  the  New 
York  World,  but  now  of  the  United 
Shoe  Machinery  Company,  has  been 
busy  the  past  few  days  entertainin.g 
friends  of  the  company  who  are  in  at¬ 
tendance  at  the  Shoe  and  Leather  F'air. 

Word  comes  from  the  Mexican  bor¬ 
der  that  Jack  Harding,  a  fiNrnier  Bos¬ 
ton  newspaperman,  ha.s  joined  the  staff 
of  the  International  News  Service. 


WASHINGTON.  D.  C.— ^'arl  D. 

Sheppard,  of  the  Washington 
Bureau  of  the  Associated  Press,  has 
gone  to  New  Y’ork  to  be  political  secre¬ 
tary  for  Charles  FI.  Hughes.  Republi¬ 
can  candidate  for  Pre.sident.  .Mr. 
Sheppard,  who  is  n  member  of  the  local 
bar,  and  who  has  for  years  reported 
the  Supreme  Court  for  the  Assoi'iatetl 
Press,  is  a  personal  friend  of  .Mr. 
Hughes.  Bond  P.  Geddes  succeeds  Mr. 
Sheppard  as  a  member  of  the  Capitol 
staff  of  the  A.  P.,  and  will  have  charge 
of  the  Supreme  Court  work  which  he 
formerly  reported  for  the  United  Press. 

.lohn  FI.  Monk,  Washington  corre- 
spontient  of  the  St.  Paul  Pioneer-Press 
and  other  newspapers,  has  been  ap¬ 
pointed  a.ssistant  to  (’hairman  Wilcox, 
of  the  National  Republican  Commit¬ 
tee. 


CLEVFILAND.— W.  G.  Chandler,  ad- 
verti.sing  manager  of  the  Press,  is 
.spending  his  vacation  with  his  family 
at  Conneaut  Lake. 

Wilbur  Bacon,  of  the  I^eader,  now  a 
member  of  Troop  A,  O.  N.  G.,  at  Camp 
Willis,  Columbus  is  writing  special  ar¬ 
ticles  on  camp  life,  for  his  paper. 

P.  T.  Atkins,  of  Louisville,  Ky. ;  Har¬ 
ry  A.  Mount,  of  Lima,  O.,  and  Lee  W. 
Wood,  of  Corry,  Pa.,  are  new  members 
of  the  general  staff  of  the  Leader,  fill¬ 
ing  places  made  vacant  by  men  called 
to  the  colors. 

^Edward  W.  Stahr,  of  the  Plain  Dealer 
composing-room,  is  one  of  the  gradu¬ 
ates  to  complete  the  course  oC  the 
•School  of  Printing  of  the  Cleveland 
Typographical  Union  No.  53.  Exercises 
were  held  at  the  Printers'  Club  Thurs¬ 
day  night. 

Filbert  H.  Baker,  president  and  gene¬ 
ral  manager  of  the  Plain  Dealer,  is 
spending  his  vacation  in  the  Northwest. 

William  Dunwoodie,  formerly  with  St. 
Paul  newspapers,  is  now  a  member  of 
the  general  staff  of  the  News. 


JOHNSTOWN,  PA.— Dan  McGuire,  a 
reporter  for  the  Tribune,  has  en¬ 
listed  in  Company  C,  Tenth  Pennsyl¬ 
vania  Infantry,  and  gone  to  the  Mexi¬ 
can  border  line.  McGuire,  who  had  a 
couple  of  years  in  a  military  school  be¬ 
fore  entering  the  University  of  Missouri, 
was  elected  a  sergeant  ih  his  company 
.soon  vfter  his  enlistrticnt. 

Alelville  H.  James,  a  special  writer 
for  the  Democrat,  has  been  elected  sec¬ 
retary  of  the  new  William  Penn  High¬ 
way  Association  of  Pennsylvania.  He 
has  severed  his  connection  with  the 
Democrat,  and  has  moved  from 
Ebensburg  to  Harrisburg,  where  he 
will  OktablisTi  headquartets. 

FTt-Co^greASinan  A.  H.  Walters,  edl- 
tof'  of  thb  I’rlbune,  has  completely  unl- 
foinnWl 'eitflrt  c‘lub3  in  the  Junior  Base¬ 
ball  League  at  Johnstown.  He  has  of¬ 
fered  gold'Uiid  silver  medals  to  the  mem¬ 
bers  of  the  winning  teams  in  the  Trib¬ 
une  and  Midget  Leagues,  all  of  which 
■ire  under  the  supervision  of  the  Recrea- 
tiCMi  Commission. 

.1.  Campbell  Murphy  and  Leo  W. 
Parcla.v,  formerly  of  the  Democrat,  are 
now  with  the  Tribune.  Murphy,  who 
is  a  member  of  the  Park  Board  of 
.Johnstown,  is  telegram  editor,  and 
Barclay,  police-court  reporter  for  the 
Tirbune. 

Duncan  McCicady,  a  veteran  and  ver- 
.satile  new.spapermaii  of  Jojinstown  and 
Pitt.sbiirgh.  telegraph  editor  of  the 
Tribune,  has  gone  to  the  Democrat  as 

city  editor.  — . * . 

WKI)I)IN(;  BKLLS 

Oscar  E.  Cesare,  cartoonist  of  the 
New  York  Flvening  Post,  formerly  of 
the  Sun,  and  Mi.ss  Margaret  Porter, 
daughter  of  the  late  ^Villiam  Sidney 
Porter  (“O.  Henry”),  'Were  married  on 
Saturday,  July  15,  in  tWe' Church  of  the 
Tr.ansflgtiratlon,  New  York.  Both  bride 
and  bridegroom  are  widely  known  in 
New  Y’ork's  literary  and  art  circles.  Mrs. 
Cesare  ‘recently  made  her  d(^but  in  the 
nlagjttines  with  .short  .stories  published 
under  the  pen  name  of  “Miss  O.  Henry," 
and  it  has  iK'en  announced  that  she  is 
planning  a  series  of  articles  on  her  fath¬ 
er’s  life.  Mr.  Cesare,  in  comparatively 
a  few  year.s,  has  won  an  enviable  repu¬ 
tation  for  the  arti.stic  quality  of  his 
cartoon.s. 

.\nnouncement  has  been  made  of  the 
marriage  of  Raymond  Flverett  Wilson, 
dty  editor  of  the  Odar  Rapids  (la.) 
Gazette,  and  MIsS  Mabel  Chadband,  so¬ 
ciety  reporter  for  that  newspaper. 


The  man  who  .said  he  was  too  protid 
to  fight  al.so  believes  that  irritr  makes 
mipht. 


THE  EDITOR  rf  PJIBIJEHER  FOR  JULY  22,  HHIS. 


THE  TRUE  VALUATION  OF  THE  GOOD  WILL 
OF  ANY  NEWSPAPER 

By  EDMUND  WALKER 
Auditor  The  Keeley-Handy  Syndicate,  Chicago. 

I  HAVE  just  concluded  reading,  with  great  interest,  Mr.  Charles  M.  Palmer’s 
address,  delivered  before  the  New  York  State  Press  Editorial  Association  and 
printed  in  the  colnmns  of  your  valuable  publication. 

Mr.  Palmer  came  so  near  to  a  .subiect  that  I  have  studied  for  the  past  ten 
years — that  I  was  led  to  believe  at  the  l)eginning  of  the  addre.ss,  that  he  would 
discuss  some  intelligent  method  of  arriving  at  a  fair  and  true  valuation  of  that 
much  discussed  and  also  abused  newspaper  asset  “good-will." 

For  five  years  1  acted  as  auditor  to  the  Calgary  Daily  Herald  in  Canada, 
and  the  business  manager  of  this  company,  one  of  the  most  able  executives  1 
have  ever  had  the  pleasure  of  working  with,  would  frequently  ask  me,  “What 
is  the  value  of  this  paper?”  My  reply  was  always  qualified,  inasmuch  that 
the  value  to  be  placed  on  our  good-will  was  never  definitely  agreed  between 
us — and  I  sometimes  wonder  how  many  other  newspaper  owners  are  trying  lo 
solve  the  same  question. 

I  can  quote  authorities,  among  whom  may  be  mentioned  the  well-known 
Mr.  Dicksee,  at  one  time  president  of  the  Institute  of  ('bartered  Accountants  t.f 
England,  who  claim  that  the  good-will  of  a  newspaper,  which  is,  course,  a  quasi¬ 
monopoly,  should  be  valued  on  the  basis  of  so  many  years  net  profit — some 
claiming  that  a  ten-year  valuation  is  not  excessive.  But  as  Mr.  Palmer  very 
properly  points  out  there  are  many  valuable  papers,  which  undoubtedly  pos.sess 
a  “good-wiH”  and  which  never  earned  a  net  profit  and  may  not  for  many  years 
to  come.  Therefore,  it  is  evident  that  the  above-mentioned  methods  of  arriving 
at  a  valuation  of  a  newspaper’s  good-will  would  not  hold  in  these  cases. 

Other  authorities  claim  that  you  are  justified  in  capitalizing  all  the  lo.sst^s 
for  the  first  five  years  and  considering  the.se  los.ses  as  good-will.  Can  any  one 
lay  down  definitely  a  period  of  five  years — or  for  that  matter  any  other  period? 
One  paper  may  lose  money  steadily  for  ten  years  and  another  only  for  three — 
local  conditions  having  a  direct  bearing  on  this  point  and  differing  in  every 
single  instance.  Of  course,  those  adhering  to  this  theory  claim  that  the  first 
year’s  losses  are  caused  by  exceptional  expenses  in  getting  circulation,  etc.: 
this  is  obviously  true  to  a  degree. 

I  might  mention  a  dozen  other  methods  of  arriving  at  a  valuation  of  good- 
*^bt  in  my  opinion  there  is  only  one  correct  and  accurate  system  to  be  fol¬ 
lowed. 

To  arrive  at  the  true  valuation  of  the  good-will  of  any  given  paper,  you  must 
analyze  the  expenses  of  the  company  starting  on  the  date  that  the  first  paper 
was  issued,  and  continuing  up  to  the  date  that  the  first  normal 
monthly  profit  was  earned.  Good-will  account  will  be  debited  with  all  expen.ses 
actually  connected  with  the  promotion  of  the  business  up  to  this  time— but  great 
care  must  be  taken  not  to  confuse  this  account  with  preliminary  expense  ac¬ 
count. 

Assuming  that  you  have  done  this  and  know  the  real  cost  of  your  good- 
will-what  are  you  going  to  do  with  it?  Many  papers  I  have  acted  as  auditor 
for  have  asked  me  to  write  this  off  against  profit  and  loss  account.  If  you 
will  stop  for  one  minute  and  think— you  will  see  that  this  would  be  very  bad 
accounting  and  in  direct  contradiction  of  the  true  state.  Supposing,  for  sake 
of  example,  that  a  paper  earned  a  net  profit  in  1915  of  $10,000  and  held  its 
good-will  as  being  worth  $100,000— in  1916  this  paper  earns  $12,000  net  profit— 
would  you  suggest  that  its  good-will  was  depreciating?  Good-will  is  not  neces- 
.sarily  contingent  on  profit  and  loss  account,  although  it  may  be  99  per  cent 
of  the  cause  of  your  making  the  profit. 

You  will  be  correct  in  transferring  from  profit  and  loss  account— by  means 
of  a  profit  and  loss  appropriation  account— an  amount  which  at  the  close 
of  say  ten  years — will  be  equal  to  the  amount  now  platted  as  the  value  of 
your  good-will.  This  appropriation  will  be  placed  to  the  credit  of  a  special 
reserve  account.  The  most  intelligent  method  of  doing  this  is  to  first  ascertain 
what  percentage  of  your  net  profits  during  the  past  ten  years  would  have  given 
you  this  figure  to-day,  and  by  what  average  percentage  your  yearly  profits  are 
Increasing.  It  is  reasonable  to  assume  that  your  business  is  increasing  year 
by  year— and  it  is  logical  to  charge  the  pro.sperous  years  with  a  larger 
appropriation  than  the  "lean"  years. 

One  important  feature  that  I  would  mention,  and  that  is  often  overlooked, 
is  that  if  you  alter  your  good-will  account  by  crediting  this  account  direct  with 
appropriations  from  profit  and  loss  account  or  by  any  other  mean.s,  you  will 
have  a  difficult  time  explaining  matters  to  any  intending  purchaser  of  your 
business.  Get  at  the  correct  figure  by  analysis  and  once  having  obtained  it 
do  not  allow  any  one  to  persuade  you  to  alter  this  account  by  one  cent— but 
build  up  a  .separate  reserve  account,  which  is  easily  di.stributed  among  share¬ 
holders  at  any  time  or  capitalized. 

It  is  impossible  for  me  to  deal  very  fully  with  this  important  and  most 
interesting  subject  through  your  paper,  as  a  complete  discu.s.sion  would  fill 
several  ls.sues— hut  I  shall  be  glad  to  hear  from  any  of  your  readers  on  this 
matter,  and  any  questions  will  be  answered  to  the  best  of  my  ability.  This 
short  treatise,  however,  may  set  .several  matters  more  clearly  in  the  minds  of 
owners  of  new.spapers,  which  may  be  losing  money  and  yet  have  a  very 
valuable  good-will. 


Waller  Pulitzer’s  New  Venture  Townsend  Going  Abroad 


LEARNING  TO  BE  A  REPORTER 


Without  Qualifications  It  Cannot  be 
Done,  Says  Woman  Writer  to  Inquirer. 

Answering,  in  the  New  York  Sun,  a 
letter  from  a  woman  who  asked  to  be 
told  “where  I  can  go  to  school  to  learn 
to  be  a  woman  reporter,"  Miss  Gilbert 
gives  this  sensible  reply: 

“The  School  of  Journalism,  Colum¬ 
bia  T'nlversity  and  at  New  York  Uni¬ 
versity,  is  open  to  women  as  well  as 
men.  But  before  you  spend  time  and 
money  studying  newspaper  work  in 
school  make  sure  that  you  have  some 
faculties  fitted  to  that  field.  If  you 
have  not  you  can  never  ’learn’  to  be  a 
woman  reporter  as  you  could  learn 
dressmaking  or  stenography,  because 
reporting  is  a  type  of  work  requiring 
exceptional  abilities. 

“It  requires,  in  the  first  place,  na¬ 
tive  resourcefulness.  You  must  know 
how  to  go  about  getting  any  piece  of 
Information.  You  must  possess  a  cer¬ 
tain  amount  of  facility  in  writing — 
ability  to  clothe  facts  in  good,  clear, 
readable  language.  I^ast,  but  not  least, 
newspaper  work  requires  abounding 
good  health,  for  it  makes  great  de¬ 
mands  on  bodily  endurance.  Some  one 
once  asked  Horace  Greeley  what  were 
the  chief  requisites  for  a  good  reporter 
and  he  replied  dryly,  ’legs.’  Even 
where  women  are  not  given  reporting 
jobs  like  those  to  which  men  are  as- 
.signed  there  is  a  perpetual  drain  on 
one’s  energy  in  any  kind  of  a  news¬ 
paper  job. 

“Several  women  who  have  since 
‘made  good’  in  newspaper  work  ob¬ 
tained  their  start  by  walking  into  a 
newspaper  office  and  insisting  on  being 
given  a  chance.  They  offered  to  work 
for  nothing,  just  to  get  experience. 
They  were  given  some  little  assign¬ 
ments,  wrote  up  the  story,  and  some¬ 
times  it  wp.s  printed  and  they  were 
paid  space  rates  for  it,  and  sometimes 
it  was  not  printed  at  all  and  they  were 
paid  nothing.  But  they  persisted  and 
as  they  really  had  some  ability  they 
eventually  were  given  a  real  job  on  the 
paper. 

“If  you  think  you  have  the  ability, 
take  the  course,  try  to  do  actual  work 
for  some  newspaper,  even  if  it  is  only 
for  a  country  weekly:  but  be  sure  first 
that  you  have  the  equipment.” 

This  is  good,  wholesome  advice. 


The  Daii-t  Oklahoman, 
Oklahoma  City,  Okla., 

July  5,  1916. 

The  Epitor  and  Pcblishbr: 

During  the  eighteenth  annual 
convention  of  the  International 
Circulation  Managers’  Association 
a  vote  of  thanks  was  extended  to 
The  Editor  and  Pi  blisher  for  the 
lilieral  publication  of  business  per¬ 
taining  to  the  Association,  during 
the  past  year,  for  the  kind  cour¬ 
tesies  extended  to  the  members  of 
the  Association;  and  also  for  the 
interest  and  attention  given  to  the 
Grand  Kapids  Convention. 

The  secretary  of  the  Association 
was  Instructed  to  convey  the  vote 
of  thanks  by  letter,  and  the  writer 
a.s.sures  The  Editor  and  Pl'BLISHBr 
that  it  is  with  great  pleasure  that 
he  carries  out  the  instructions  of 
the  Grand  Kapids  Convention  of 
International  Circulation  Mana¬ 
gers. 

I.  C.  M.  A. 

J.  A.  Mathews, 
Secretary -Treasurer. 


Walter  Pulitzer  ha.A  taken  another 
plunge  into  the  periodical  field.  This 
time  his  venture  is  known  as  Pulitzer’s 
Review,  a  magazine  devoted  to  help¬ 
ing  and  conserving  the  aspirations  and 
interests  of  Americans.  It  will  advo¬ 
cate  preparedness  and  stand  for  the 
upholding  of  American  rights  every¬ 
where. 


Myron  Town.send,  one  of  the  Pen  Men 
of  the  Purple  Circle,  will  sail  on  .July 
29  on  the  steamer  St.  Paul,  from  New 
York,  to  meet  the  English  memliers  of 
the  Purple  Circle  and  al.so  other  big 
ad  men  of  England.  Mr.  Townsend  is 
advertising  and  sales  manager  for  the 
Blaisdell  Paper  Pencil  ('omtiany,  of 
Philadelphia. 


JUDGE  CLARKE  IS  STRONG  WRITER 


New  Supreme  Court  Justire  Long  As¬ 
sociated  with  Youngstown  (O.l  Paper. 

Judge  John  H.  Clarke,  of  Cleveland 
O.,  who  succeeds  Justice  Hughes  on 
the  Supreme  bench,  has  been  more  or 
less  closely  associated  with  the  press 
for  most  of  his  life.  Soon  after  his  ad¬ 
mission  to  the  Ohio  liar  he  wrote  edi¬ 
torials  for  the  YoungsAown  Vindica¬ 
tor.  He  sold  his  interest  in  that  pa- 
per  after  a  few  years,  but  became  a 
stockhc-lder  again  when  the  Vindicator 
Printing  Company  was  organized  and 
the  publication  of  the  Daily  v’indicatoi- 
begun  by  the  Hon.  William  F.  Maag, 
in  1889.  Since  that  time  he  has  con¬ 
tributed  editorials  to  the  Vindicator  on 
subjects  which  especially  intere.stcd  him. 

Judge  John  Hessin  Clarke  was  horn  at 
New  Li.sbon  (now  IJsbon),  Ohio,  Sep¬ 
tember  18,  1857,  .and  was  graduated  from 
Western  Reserve  College  with  honors 
in  the  cla.ss  of  1877.  He  was  admitted 
to  the  bar  in  1878,  and  removed  to 
Youngstown.  While  practicing  in 
Youngstown  he  won  wide  reputation  as 
a  lawyer,  and  in  the  political  life  of  the 
State.  In  1897  he  became  a  member  of 
the  film  of  Williamson,  Cushing  and 
('larke,  in  Cleveland,  and  from  1899  to 
1912  was  general  counsel  for  the  Nickel 
Plate  Railroad.  President  Wilson  ap¬ 
pointed  him  Judge  of  the  Federal  Court 
in  Cleveland,  in  July,  1914. 

In  the  early  eighties  the  Vindicator 
was  one  of  the  foremost  advocates  of 
civil  service  reform,  an  interest  which 
w'as  recognized  later  by  the  appoint¬ 
ment  of  Judge  Clarke’s  partner.  Judge 
Leroy  D.  Thoman,  as  the  first  lln  ted 
States  Civil  Service  Commissioner.  In 
1893  Judge  Clarke  was  second  in  the  bal¬ 
loting  for  Governor  of  Ohio  on  the 
Democratic  ticket,  although  he  had  de¬ 
clined  to  allow  the  use  of  his  name.  In 

1903  he  was  nominated  for  United 
States  Senator  and  made  a  notable  cam¬ 
paign!  against  Senator  M.  A.  Hanna.  In 

1904  he  was  a  delegate  from  the  Twen¬ 
ty-first  Ohio  District  to  the  National 
Democratic  Convention  at  St.  Louus'.  and 
in  1912  was  a  Delegate-at-Large  to  the 
National  Convention  at  Baltimore.  He 
is  president  of  the  Perry’s  Victory  Cen¬ 
tennial  Commission,  and  an  active  vice- 
president  of  the  Anti-Imperialist 
I.ieague  of  Boston. 


Will  Join  the  Ranks  of  the  Benedicts 
Announcement  has  been  made  of  the 
engagement  of  J.  H.  McKeever,  editor 
and  president  of  the  Aberdeen  (S.  D.) 
.■\merican,  and  Miss  Doris  Bickelhaupt, 
a  prominent  society  girl,  graduate  of 
Wellesley  College  and  daughter  of  W. 
G.  Bickelhaupt,  secretary  of  the  Da¬ 
kota  Central  Telephone  Company.  The 
news  of  the  approaching  wedding  was 
given  in  a  little  “extra”  circulated  at 
a  luncheon  given  by  Miss  Bickelhaupt 
to  girl  friends.  It  was  set  in  double 
column .  measure,  war  scare  style,  and 
made  a  hit.  The  wedding  is  to  be  an 
event  of  the  fall. 


Death  of  Miss  Rogers 
Miss  Fixira  Hei.en  Biickinoham  Hon- 
KRS,  for  many  years  in  the  employ  of 
the  Boston  Transcript,  died  on  July  D 
at  her  home  in  Dorchester,  Mass.  She 
had  been  ill  for  about  a  year.  Mias  Rog¬ 
ers  wa.s  the  daughter  of  Mrs.  Helen 
Stone  Rogers  and  the  late  Fred  Rogers, 
an  old-time  Boston  printer  whose  place 
of  business  was  the  present  site  of  the 
Transcript.  He  was  probably  the  first 
man  in  Boston  to  do  color  printing. 
Miss  Rogers  entered  the  employ  of  the 
Boston  Transcript  in  1892  and  had  con¬ 
tinued  on  that  paper  until  her  illiv  s.s. 
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"BLUE  TAG”  PROVISION 

essentially  changed 


PnblifHer  Will  Have  Right  of  Appeal  if 
He  Feels  that  Sending  His  Publications 
by  Fast  Freight  is  a  Discrimination 
Against  Him — The  Recent  Amend¬ 
ment  Explained  in  Detail. 

Washington,  July  18. — The  "blue  tag” 
provision  of  the  Post  Office  Appropria¬ 
tion  bill,  which  grants  to  the  Postmas¬ 
ter-General  authority  to  send  second- 
dass  maii  matter  by  fast  freight,  was 
materially  changed  in  the  conference 
held  on  the  bill  by  the  two  houses. 
Section  7,  the  number  which  was  given 
the  Hi  lie- lag  section,  was  practically  re¬ 
written  by  the  Conference  Committee. 
The  W'ction  is  greatly  modified  by  the 
conference  and  prohibits  the  Postmas¬ 
ter-General  from  sending  any  publica¬ 
tion  by  freight  If  such  method  of  trans¬ 
portation  results  in  unfair  discrimina¬ 
tion. 

The  Court  provision  as  first  provided 
for  by  the  Senate  has  been  changed  to 
make  all  litigation  take  place  in  Wash¬ 
ington  instead  of  in  the  District  Court 
in  which  the  publication  is  published. 
While  the  law  does  not  specifically  state 
that  the  Post  Office  Department  shall 
immediately  restore  any  publication  to 
fast-mail  privileges,  when  the  publisher 
shall  complain  of  unfair  discrimination 
when  his  publication  is  being  sent  by 
freight,  It  was  stated  in  the  Senate  be¬ 
fore  the  conference  report  was  agreed 
to,  that  the  Department  would  so  rule. 

.\W.\ITlNr,  |•R^S^1I)KNT■S  SIGNATUKK. 

And  with  this  understanding  the  con¬ 
ference  report  was  agreed  to  and  will 
become  a  law  in  this  form  just  as  soon 


as  the  President  signs  the  Post  Office 
Appropriation  bill. 

Section  7  as  agreed  upon  in  confer¬ 
ence  and  as  it  will  become  a  law  reads 
in  part  as  follows: 

Section  7.  “That  so  much  of  section 
one  of  the  ‘Act  making  appropriations 
for  the  service  of  the  Post  Office  De¬ 
partment  for  the  fiscal  year  ending  June 
30, 1913,  and  for  other  purposes,’ approv¬ 
ed  August  24,  1912,  which  provides  that 
the  Post  Office  Department  shall  not 
extend  or  enlarge  its  present  policy  of 
sending  second-class  matter  by  freight 
trains,  is  hereby  repealed,  but  no  pub¬ 
lication  shall  be  sent  by  freight  if  such 
method  of  transportation  results  in  un¬ 
fair  discrimination.” 

If  a  publisher  feels  he  is  being  dis¬ 
criminated  against,  the  bill  further  pro¬ 
vides,  he  can  have  a  full  hearing  before 
the  Post  Office  Department.  Pending 
final  determination,  no  change  will  be 
made  in  the  method  of  transportation. 
If  the  Department  decides  against  the 
publisher  he  can  appeal  to  the  Circuit 
Court  of  Appeals  of  the  District  of  Co¬ 
lumbia,  the  court  of  final  jurisdiction. 

CURTAILING  SECOND  CLASS. 

That  it  is  the  intention  of  Congress 
not  to  admit  any  more  publications  to 
the  second-class  mailing  privilege  is 
proven  by  the  fact  that  the  conferrees 
on  the  Post  Office  bill  eliminated  sec¬ 
tion  17  of  the  bill  in  conference,  which 
extended  the  second-class  privilege  to 
certain  publications.  This  section  reads 
as  follows: 

“All  periodical  publications  issued 
from  a  known  place  of  publication  at 
stated  intervais  as  frequently  as  four 
times  a  year  by  State  Departments  of 
Agriculture  and  of  Labor  and  Industry 
and  of  State  boards  or  departments 


charged  with  the  enforcement  of  laws 
regulating  the  distribution  and  sale  of 
food,  poultry,  dairy,  and  drug  products, 
or  any  of  these,  shall  be  admitted  to  the 
mails  as  second-class  mail  matter:  Pro¬ 
vided,  That  such  matter  shall  be  pub¬ 
lished  only  for  the  purpose  of  furthering 
the  objects  of  such  department:  Pro¬ 
vided  further.  That  such  publications 
shall  not  contain  any  advertising  matter 
of  any  kind.” 


Convention  Helped  Philadelphia  Agents 

0.  C.  Green,  merchandising  and  sales 
manager  of  the  William  R.  Warner 
Company,  Philadelphia,  visited  New 
York  on  Wednesday.  Mr.  Green,  who 
formerly  was  in  charge  of  the  promotion 
department  of  the  Philadelphia  North 
American  and  recently  at  the  A.  A. 
C.  W.  personated  Benjamin  Franklin 
in  all  of  the  Poor  Richard  Club 
doings,  says  that  Rowe  Stewart  will 
very  likely  be  elected  president  of  the 
Poor  Richard  Club.  He  believes  that 
the  convention  did  more  to  get  together 
the  advertising  and  newspaper  men  in 
Philadelphia  than  anything  that  has 
been  done.  They  are  all  cooperating  as 
never  before  on  some  very  big  cam- 

paigrns.  - 

Chicago  Printers  Plan  Exhibit 

Chicago,  July  18. — An  exhibition  of 
relics  and  mementos  of  early-day 
printers  and  printing  in  Chicago  is 
being  planned  by  the  Old  Time  Printers’ 
Association.  At  the  quarterly  meeting 
of  the  Association,  held  a  few  days  ago 
at  Hotel  La  Salle,  a  committee  was 
named  to  confer  with  officers  of  the 
Chicago  Historical  Society  regarding  the 
exhibition  and  another  was  named  to  co¬ 
operate  with  the  Eugene  Field  Memorial 
Monument  Committee. 


ADLER  WINS  P.  I.  TROPHY 

Also  Captures  Board  of  Trade  Prize  at 
Coif  Tournament,  at  Asheville,  N.  C. 
(Special  to  Thb  Editor  and  Publisher] 
Asheville,  N.  C.,  July  19. — Harry  G 
Adler,  business  manage  •  of  the  Chatta 
nooga  (Tenn.)  Times,  proved  to  be  the 
star  for  the  Southern  Newspaper  Pub¬ 
lishers’  Golf  Tournament,  played  here 
last  week,  following  the  annual  conven¬ 
tion  of  the  Association.  No  only  did  Mr. 
Adler  star  in  the  opening  round  by  win¬ 
ning  the  Printers’  Ink  trophy  for  the 
lowest  qualifying  score,  making  the 
couree  in  ninety-three,  hut  he  was  the 
star  in.  the  finals, 

Mr.  Adler  defeated  W.  C.  Dowd  by  a 
score  of  four  up  and  three  to  play,  and 
was  awarded  the  Asheville  Board  of 
Trade  trophy.  Victor  H.  Hanson  was 
the  runner-up  of  the  first  flight,  defeat¬ 
ing  Evelyn  Harris  by  default.  Mr.  Han¬ 
son  was  presented  with  the  Asheville 
Country  Club  trophy.  The  consolation 
in  the  first  flight  was  won  by  W.  C. 
Dowd,  and  he  was  awarded  the  Grove 
Park  Inn  trophy.  In  the  second  flight 
the  Asheville  Citizens’  trophy  was  won 
by  Edgar  M.  Foster,  who  defeated  W.  C. 
Bruce,  with  five  up  and  three  to  play. 
Mr.  Bruce  was  awarded  the  runner-up 
trophy  in  the  second  flight,  given  by  the 
Asheville  Times.  The  consolidation  prize 
in  the  second  flight  known  as  the  land 
of  the  Sky  trophy  was  won  by  E.  J. 

Palmer.  - 

One  Kind  of  Reporter 
A  little  boy,  the  son  of  a  reporter, 
was  asked,  says  the  Chicago  Herald, 
what  his  father’s  occupation  was,  and 
replied,  with  all  simplicity,  “He  is  a 
dreadful  accident  maker  for  the  news¬ 
papers.” 


M 


The  UNTEMTYPE 


Fair  Plav  -  Fair  Prices  -  Fair  Proeit's 


Business  Breeding  Factors 


Model  A 
Single  Magazine 
$2100 


Model  B 
Two  Magazines 
$2600 


Model  C 
Three  Magazines 
$3000 


Standardized  and 
Interchangeable 
Models. 


in  the  increasive  success  of  the 

INTERTYPE 

are  to  be  found  in  simplicity  in  design, 
quality  in  construction,  convenience 
in  operation,  service  and  business  treat¬ 
ment — match  our  three  models  with 
three  models  of  similar  scope  and  the 
superiority  of  the  INTERTYPE  is  at 
once  apparent. 


INTERTYPE  CORPORATION 

NEW  YORK  CHICAGO  NEW  ORLEANS  SAN  FRANCISCO 

OLD  COLONY  BLDG.  316  CARON OELET  ST.  06  THIRD  STREET 


WORLD  BLDG. 


CANADIAN  AGENTS:  MILLER  4k  RICHARD.  7  Jordan  Strool,  Tortmlot  123  PrineoM  Strool.  Winnipoa. 
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QUESTIONNAIRE  ISSUED 
BY  TRADE  COMMISSION 


Federal  Body  Requests  Publishers 
Throughout  Country  to  Assist  It  in 
Giving  to  United  States  Senate  In¬ 
formation  Regarding  the  News  Print 
Situation,  Calling  for  Many  Details. 

Washington,  D.  C.,  July  20. — The 
Federal  Trade  Commi.ssion  has  made 
public  the  li.st  of  questions  that  they 
will  send  to  the  news  print  paper  man¬ 
ufacturers?,  and  also  to  the  daily  news¬ 
papers  in  their  paper  investigation.  In 
the  letter  which  they  are  .sending  out 
with  the  questions,  they  say: 

“The  Senate  of  the  I'nited  States  has 
recently  pa.s.sed  the  following  resolu¬ 
tion: 

“  ‘Resolved,  That  the  Federal  Trade 
Commission  is  hereby  requested  to  in¬ 
quire  into  the  increase  in  the  price  of 
print  paper  during  the  last  year  and 
ascertain  whether  or  not  the  newspa¬ 
pers  of  the  I'nited  States  are  being 
subjected  to  unfair  i)ractic-es  in  the  sale 
of  print  paiier.’ 

“Pursuant  to  this  resolution  the  Com¬ 
mission  is  now  conducting  an  investi¬ 
gation  into  the  news  jirint  i)aper  indus¬ 
try  and  desires  the  cooperation  of 
newspaper  publishers,  news  print  man¬ 
ufacture!  s,  jobber.s,  and  others,  who  are 
in  a  position  to  furni.sh  information. 
Owing  to  the  large  number  of  news¬ 
papers  in  the  country,  it  is  impossible 
for  the  Commission  to  send  agents  to 
each  publisher,  but  schedules  are  being 
sent  to  as  many  as  possible,  and  a  gen¬ 
eral  invitation  is  extended  to  all  to  com¬ 
municate  to  the  Commissioner  what¬ 
ever  information  they  may  have  on 
this  question. 

“In  accordance  with  this  plan,  you 
are  requested  to  furni.sh  full  and  ac¬ 
curate  answers  to  the  questions  in  the 
enclosed  schedule,  and  promptly  return 
the  same  to  the  Commission.” 

SCHEDULE  SENT  TO  PUBLISHERS. 

The  folkrwlng  is  Schedule  A  being  sent  to 
newspaper  publishers,  both  daily,  Sunday,  week¬ 
ly.  and  monthly. 

"(1.)  Name  of  publisher,  name  of  paper,  anl 
location. 

“(2.)  Daily,  morning,  evening,  Sunday  week¬ 
ly,  designate  any  other  edition, 

“(3.)  Contract  purchases — Give  details  of  all 
contracts  made  for  the  purchase  of  news  print 
pajier  since  January  1,  1013. 

(a)  Name  and  address  of  selicr.  If  a  selling 
agent  or  ]<jbber,  state  also  name  and  location 
of  miil  from  which  deliveries  were  made. 

(b)  Tons  of  news  print  pap<->r  contractol  for. 

(c)  Date  of  contract  and  period  covereil. 

(d)  Price  per  100  pounds. 

(e)  Discounts  and  allowances  per  100  iiounds. 

(f)  Terms  of  delivery,  i.  e.,  whether  f.  o.  b. 
mill,  sidewalk  delivery,  etc. 

(g)  Contract  speclflcations  regarding  size  ana 
weight. 

(h)  Tons  of  news  print  paper  recehed  by 
months  under  the  above  contracts  since  January 
1  1913. 

Note: — Where  possible,  furnish  copies  of  con¬ 
tracts  in  connection  with  your  answer  to  this 
question. 

“(4.)  Market  purchases.— Give  details  of  all 
purchases  in  open  market  of  news  print  paper 
since  January  1,  1913,  stating  for  each  pur¬ 
chase  : 

(aj  Name  and  address  of  seller. 

(h)  Pounds  of  news  print  pa|icr  pprchascsl 
and  [Hiiinds  received. 

(c)  Price  per  100  pounds. 

(d)  Discounts  and  allowances  per  100  jiounds. 

(e)  Terms  of  delivery,  i.  e.,  f.  o.  b.  mill, 
destination,  etc, 

(f)  Speclflcations  regarding  size  and  weight. 
“(5.)  State  (a)  the  usual  quantity  of  news 

print  ttajier  kept  in  stock,  (b)  the  quantity  In 
stock  July  1,  1915,  and  (c)  the  (quantity  in 
stock  July  1.  1910. 

"(6.)  Give  in  detail  reasons  for  any  Incts'asc 
in  tite  consumption  of  news  print  paper  by  you, 
especially  during  the  year,  specifying  whether 
it  Is  due  to  increase  in  circulation,  in  aver¬ 
age  number  of  printed  pages  per  issue,  or  what. 


"(7.j  State  reasons  given  by  the  seller  or 
others  for  any  increase  in  the  price  of  news 
print  paper.  Answer  fully,  furnishing  copies 
of  correspondence,  etc.,  if  possible. 

ADVERTISING  DETTAILS  WANTED. 

“(8.)  State  the  average  number  of  agate 
lines  of  advertising  printed  in  tbe  months  of 
January,  March,  May,  and  June,  both  of  1915 
and  1916. 

“(9.)  Give  particulars  regarding  any  in¬ 
stances  where  manufacturers  or  jobbers  have  re¬ 
fused  to  give  you  or  other  publishers  a  quota¬ 
tion  on  news  print  paper,  furnishing  copies  of 
correspondence,  etc. 

“(10.)  It  has  been  alleged  that  there  is  or 
has  been  since  January  1,  1913,  an  understand¬ 
ing  among  the  news  print  manufacturers  in  re¬ 
spect  to  the  apportionment  of  sales  or  the  flxing 
of  prices.  Furnish  any  facts  in  your  posses¬ 
sion  bearing  on  this  matter. 

“(11.)  What  is  your  percentage  of  white 
waste,  or  printed  waste,  and  what  have  you 
done  to  conserve  wastes?  If  you  have  cut  off 
returns,  state  what  the  percentage  of  saving 
has  been. 

“(12.)  Give  particulars  regarding  increased 
price  of  paper  other  than  news  print  nsed  by 
you.” 

Following  is  schedule  B  as  sent  to  the 
newspaper  publishers: 

“(1.)  Name  of  paper. 

“(2.)  Frequency  of  publication. 

“(3.)  Do  you  use  roll  or  sheet  pajiers  for 
news  print? 

CIRCULATION  FIGURES  RBQirESTED. 

“(4.)  State  average  circulation  during  the 
month  of  June,  1916,  and  what  tlie  increase  or 
decrease  in  circulation  has  been  since  July  1, 
1915.  State  average  number  of  pages  in  reg¬ 
ular  issues  and  measurement  of  outside  edges 
of  page. 

“(5.)  Give  names  and  addresses  of  m:inurur- 
turers  or  joWu-rs  from  whom  you  have  piir- 
chns<*d  news  print  paper  since  July  1,  1915. 

“(6.)  For  each  lot  of  news  print  paiier 
Imiight  for  prompt  delivery  since  July  1,  191.'1, 
give  the  date  of  purchase,  quantity  purchased, 
and  price  per  100  pounds  or  other  unit  of 
quantity,  specifying  size  and  weight. 

“(7.)  For  each  contract  of  purchase  for  fu¬ 
ture  delivery  of  news  print  paper  or  patent  in¬ 
side  or  outside  since  July  1,  1915.  give  date 
of  contract,  total  deliveries  on  the  contract, 
and  price  per  100  pounds  or  other  unit  of  quan¬ 
tity  specifying  size  and  weight  and  indicating 
for  each  contract  whether  paiier  purchased  la 
patent  inside  or  outside,  and  whether  it  con¬ 
tains  advertising. 

“(8.1  How  large  a  stock  of  news  print  have 
you  been  accustomed  to  carry  on  band? 

“(9.)  What  is  your  present  stock  of  news¬ 
print? 

“(10.)  State  reasons  given  you  by  seller  for 
any  recent  increase  in  price  of  news  print. 
Give  full  particulars,  copies  of  correspondence, 
etc. 

“(11.)  Do  you  know  of  any  facts  which  tend 
to  indicate  any  /igreeinent  among  manufacturers 
or  jobbers  In  any  way  affecting  the  price  of 
news  print  paper?  Give  full  iwrtlculars,  with 
copies  of  corresi cmdence,  etc. 

“(12.)  Give  particulars  regaiding  increase 
in  price  of  paper  other  than  news  print  used 
by  you.” 


Iowa  Papers  Complain  of  Freight  Rate 

Sioux  City,  la.,  July  18. — The  Sioux 
City  Journal  and  the  Tribune  have  en¬ 
tered  a  comp'laint  with  the  Interstate 
Commerce  Commission  against  the 
freight  rates  on  print  paper  shipped 
from  International  Falls,  Minn.,  to  Sioux 
City,  alleging  that  the  rates  are  exces- 
F!ve  and  unjust.  Clifford  Thorne,  Iowa 
Railroad  Commi.ssioner,  represented  the 
new.spapers  at  a  hearing  before  Exam¬ 
iner  Flynn  held  in  the  Federal  Building 
here  yesterday. 


The  I'nited  Profit  Sharing  Corpora¬ 
tion  of  St.  Paul,  Minn.,  has  filed  with 
the  Secretary  of  State  a  certificate  with¬ 
drawing  from  the  State  and  surrender¬ 
ing  its  licen.se  to  do  business  in  St.  Paul. 


Just  Possible 

City  Ktlitor — I>ur  drainatlc  critic  says  he  has 
nr4T  tnMible  and  dyspepsia. 

Managing  Eiditor— Want  a  vacatlan? 

C^lty  Billtor — No;  be  wants  more  salary.  Says 
lie  Is  worth  more  as  a  critic  now. 


AFTER  SOUTH  AMERICAN  TRADE 


How  Government  Hopes  to  Serve  Paper 
and  Printing  Machinery  Makers. 

That  the  United  States  (lovernment 
intends  to  materially  help  the  manufac. 
turers  of  the  country  in  finding  foreign 
markets  for  their  goods  is  shown  by 
the  recent  decision  of  the  Bureau  of 
Foreign  and  Domestic  Commerce  to 


ItoBERT  S.  Barrett. 


.send  commissioners  abroad  to  gather 
information  concerning  trade  conditions 
in  certain  lines. 

Robert  S.  Barrett,  owner  of  the  Alex¬ 
andria  (Va.)  Gazette,  whose  appoint¬ 
ment  as  a  commis.sioner  to  visit  South 
America  to  make  an  investigation  of 
the  opportunities  in  that  country  for 
the  sale  of  paper,  paper  products,  print¬ 
ing  machinery,  etc.,  was  announced  in 
these  column.s  iast  week,  visited  the 
office  of  The  Editor  and  Publisher  on 
Monday  and  in  course  of  conversation 
.said: 

“My  appointment  was  the  result  of 
a  competitive  examination  .nnd  was  not  a 
political  appointment.  I  re.sided  in 
Mexico  for  tw’elve  years,  where  I  worked 
on  the  City  of  Mexico  Daily  Record. 
While  there  I  acquired  a  knowledge  of 
Spanish  and  of  the  people  of  Mexico.  I 
al.so  picked  up  a  smattering  of  Portu¬ 
guese. 

“On  my  return  to  the  United  States 
in  1907  I  again  engaged  in  journedism, 
and  in  1911  purchased  the  Alexandria 
Gazette,  which  was  established  in  1784, 
and  has  been  published  continuously 
ever  since.  “W'e  have  complete  files  of 
the  paper  since  1800  and  scattering 
copies  back  to  the  beginning. 

“When  I  learned  that  the  Govern¬ 
ment  contemplated  the  holding  of  a 
competitive  examination  for  commis¬ 
sioner  to  look  into  South  American 
trade  conditions  I  decided  to  enter  the 
lists.  1  was  successful  and  received  the 
appointment  July  1.  I  shall  sail  for 
South  America  about  September  15,  to 
be  absent  probably  a  year  and  a  half. 
I  shall  travel  from  one  end  of  the  con¬ 
tinent  to  the  other,  visiting  all  of  the 
larger  cities  and  towns.  When  I  have 
finished  my  tour  I  shall  prepare  a  com¬ 
plete  list  of  all  of  the  newspapers  in 
South  .America,  giving  the  name  of  the 
publisher  or  manager,  and  the  advertis¬ 
ing  manager  of  each  paper,  the  adver¬ 
tising  rate,  the  subscription  price,  the 
character  of  the  publication,  and  such 
other  Information  as  will  be  helpful  to 
-American  exporters. 

“I  believe  that  South  America  will 
become  in  the  near  future,  a  great  mar¬ 
ket  for  paper  and  printing  machinery, 
and  therefore  I  shall  do  my  best  to  pro¬ 


vide  our  merchants  and  manufacturers 
with  the  kind  of  information  that  will 
best  serve  their  interests  there. 

“I  intend  to  devote  my  time  from 
now  until  my  departure  in  September 
to  visiting  the  rnanufacturer.s  in  the 
large  cities  throughout  the  United  States 
to  find  out  just  what  their  needs  are." 


“PATSIE  KILDARE~-OUTL.4W’’ 


Chicago  Daily  News  Has  a  New  Feature 
by  “Uncle  Jud”  Mortimer  Lewis. 

Chicago,  July  19. — The  Chicago  Daily 
News  has  given  Chicago  a  new  habit. 
It  is  the  “Patsie  Kildare”  habit. 

Patsie  Kildare  is  the  newest,  and  one 
of  the  funniest,  bravest,  most  pathetic, 
and  lovable  little  characters  In  present- 
day  fiction. 

Patsie  is  a  little  gprl  "going  on  seven," 
and  her  mother  is  in  heaven,  which  fact 
Patsie  is  very  proud  of,  and  her  father 
is  night-watchman  in  a  bank,  working 
all  night  and  sleeping  all  day.  So  Patsie 
lives  alone,  practically.  There  is  no 
one  to  order  her  goings  and  comings, 
and  she  has  never  learned  to  lie  afraid 
of  the  dark,  so  night  and  day  look 
alike  to  her. 

Patsie  runs  (runs  is  right)  the  streets 
night  and  day,  accompanied  by  her  huge 
Airedale,  Rowdy:  and  mothers  of  other 
children  will  not  permit  them  to  play 
with  Patsie:  so  that  just  once  in  a  while 
Patsie  is  “loathsome,”  but  she  is  never 
discouraged.  Patsie  has  many  adven¬ 
tures,  and  tells  the  world  about  them 
each  evening  on  the  editorial  page  of 
the  Chicago  Daily  News.  And  when  in 
your  car  of  an  evening  you  hear  a 
chuckle,  and  you  look  across  and  see  a 
man  shaking  with  mirth,  while  tears 
glisten  on  his  cheeks,  you  may  know  he 
is  “rambling”  with  “Patsy  Kildare- 
Outlaw.” 

,Iud  Mortimer  Lewis,  the  “Poet  Lau¬ 
reate  of  Babyhood,”  who  has  gained  na¬ 
tional  fame  with  his  column  in  the 
Houston  Daily  Post,  entitled  “Tamper¬ 
ing  with  Trifles,’"  Is  the  creator  of 
“Patsy  Kildare — Outlaw.”  The  feature 
is  written  to  run  indefinitely,  and  will, 
doubtless,  later,  be  made  a  syndicate 
feature  by  the  Dally  News.  That  will 
be  good  for  the  world  (for  Patsy  teach¬ 
es  a  very  real  lesson,  though  it  is  done 
up  in  a  laugh),  and,  incidentally,  good 
for  the  author’s  fame  and  bank  account. 


Debut  of  First  Persian  Newspaper 
The  first  copy  of  what  purports  to  he 
the  finst  Per.sian  newspaper  in  the 
world  has  Just  been  Is.sued  in  New  York 
under  the  title  of  the  Persian  American 
Courier.  Practically  every  other  na¬ 
tionality,  language,  and  dialect  is  rep¬ 
resented  by  the  New  York  press,  inclu¬ 
sive  of  Lettish,  Finnish,  Plattdeutsch, 
Slovakian,  Slovene,  Croat,  and  Arabic. 
The  editor  of  this  latest  comer  .says 
that  he  has  struggled  with  the  four 
hundred  and  four  small  and  four  hun-, 
dred  and  four  capital  letters  of  the  Per¬ 
sian  alphabet  and  reduced  them  to  the 
dimensions  of  a  linotype  keyboard, 
which  finally  made  his  publication  pos¬ 
sible. 

New  Daily  Burned  Out 
Fire  at  2:30  o’clock  on  the  morning 
of  July  10,  destroyed  the  plant  of  the 
Brownwood  (Tex.)  Morning  Herald,  es¬ 
tablished  just  one  month  previously. 
The  only  machinery  or  equipment  of 
any  kind  .saved  consi.sted  of  two  presses 
on  the  lower  floor  of  the  building,  and 
these  were  badly  damaged.  The  loss 
will  amount  to  about  $30,000,  and  is 
fully  covered  by  Insurance.  New  equip¬ 
ment  will  be  installed  by  the  Herald  and 
its  publication  will  be  continued. 
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higher  wages  given 
by  more  newspapers 


Increase  in  Scales  for  Printers  Are  Re¬ 
ported  from  Various  Parts  of  the 
Country — New  Agreement  With  Ger¬ 
man  Offices  in  New  York  City — Five 
Year  Contracts  by  Rochester  Herald. 
More  increases  in  printers’  wages  are 
reported  from  various  plants  through¬ 
out  the  country,  including  several  news- 
jiaiier  otiices. 

In  New  York  city  Typographical  No. 
7  has  entered  into  a  new  contract  with 
the  piit)!ishers  of  German  newspapers 
under  its  jurisdiction,  increasing  the 
iiiinimiini  wages  for  night  work  from 
S27..7h  to  i)er  week,  and  for  day  work 
li'om  to  Tile  working  week 

consists  of  live  days  of  seven  and  one- 
half  liours.  The  scale  also  contains  a 
.set  of  up-tc-date  rules  for  apprentices 
und(  r  the  jurisdiction  of  No.  7. 

In  lOIgin,  ill.,  an  increa.se  in  the  .scale 
recently  negotiated  amounts  to  $3  per 
week,  spread  over  a  four-year  period. 
'I’liis  applies  to  both  newsi)aper  and 
hook  and  job  work. 

In  l.'ochester,  N.  Y.,  a  five-year  agree¬ 
ment,  with  a  scale  increase  amounting 
to  S2  50  per  week,  has  been  signed  by 
the  .Morning  Herald  with  Typographi¬ 
cal  Union  No.  15.  Anticipating  this 
increase,  one  of  the  non-union  papers 
granted  some  of  its  machine  operators 
an  advance  of  $1  a  week.  Representa¬ 
tive  Kinskey  and  President  Burns,  of 
No.  15,  are  negotiating  with  other  pa¬ 
pers  in  Rochester,  with  good  prospects 
of  sucoesfi. 

Syracuse,  N.  Y.,  has  increased  its 
newspaper  scale  75  cents  per  week,  by 
mutual  agreement  between  the  publish¬ 
ers  and  No.  55.  The  contract  covers 
a  period  of  three  years  from  July  1, 
U*1G,  and  makes  the  scale  $23.25  for 
day  work  and  $26.25  for  night  work. 

Springfield.  Mass,  reports  that  con¬ 
tracts  have  been  signed  with  the  news¬ 
paper  publishers  of  that  city,  dating 
hack  to  March  24,  with  an  increase  of 
$1.50  for  day  work  and  $1  per  week 
for  night  work  the  first  fhiee  years, 
and  $1  per  week  additional  the  last 
two  years,  of  a  five-year  agreement. 
I'lecework  for  machine  operators  is  ad¬ 
vanced  one-half  cent  per  thousand. 

Uima,  ().,  has  adopted  a  new  scale  ef¬ 
fective  October  1  next,  giving  an  ad¬ 
vance,  for  all  clas.ses  of  work,  of  $1 
per  week  for  the  ensuing  two  and  one- 
half  years. 

Uogan,  O.,  printers  are  working  un¬ 
der  a  new  .scale,  which  gives  them  an 
advance  c.f  $1  a  week  for  hand  comiio- 
sition  and  floor  work. 


Tennessee  Militia  to  Print  a  Daily 
Nashvili.e,  Tenn.,  July  17. — Uami- 
Tom  C.  Rye,  where  the  Tennessee  mili¬ 
tia  has  been  mobilized,  is  to  have  a  daily 
newspaper.  It  will  be  called  the  Ten¬ 
nessee  Volunteer.  The  paper  will  be 
published  at  the  camp  by  a  number  of 
men  who  are  printers  by  trade,  who  are 
anxious  to  do  their  share  toward  mak¬ 
ing  the  publication  a  success.  The  news¬ 
paper  will  contain  a  full  review  of  the 
daily  happenings  of  interest  at  the 
camp.  It  will  be  edited  by  Private 
Henry  W.  Lewis,  of  Company  A,  Nash¬ 
ville  battalion.  When  the  Tennessee 
.soldiers  are  ordered  to  the  border  it  is 
planned  to  take  the  outfit  along  and  to 
continue  tin*  luiblication  wherever  the 
trooi>s  are  stationed. 


Poor  Hayti  must  feel  mortilied  before 
the  nations  of  the  world.  The  recent 
I  umpus  down  there  was  settled  in  two 
notes! 


PRESS  ASSOCIATIONS 

The  Virginia  Press  Association  will 
hold  its  annual  meeting  at  Staunton, 
July  25,  26,  and  27.  Josephus  Daniels, 
Secretary  •  of  the  Navy,  will  speak  on 
“Preparedness;”  John  Barrett,  director 
of  the  Pan-American  Union,  will  talk 
about  the  paper  situation,  and  Walter 
H.  Savory,  of  the  Mergenthaler  Lino¬ 
type  Co.  on  “The  Cost  of  An  Inch  of 
.\dvertising.”  Other  distinguished  men 
will  also  address  the  editors.  An  ex¬ 
cellent  programme  of  diversions  has 
been  provided  for  the  entertainment  of 
delegates. 


H.  B.  Wilson,  of  Delphi,  Ind.,  acting 
president  of  the  Indiana  Democratic  Kdi- 
torial  Association,  has  announced  that 
the  midsummer  meeting  of  the  Associa¬ 
tion,  which  was  to  have  been  held  July 
20-24  in  Michigan  City,  has  been  post¬ 
poned  until  late  in  August.  The  change 
is  due  to  the  absence  of  Henry  Schrick- 
er,  of  Knox,  president  of  the  Associa¬ 
tion,  who  is  with  the  National  Guard. 


Northern  Minnesota  editors,  their 
wives,  and  invited  friends  from  othei' 
sections  of  Minnesota  will  visit  the 
Chippewa  Indians  August  5  and  6,  auto 
through  the  Minnesota  forest  reserve, 
and  hold  an  old-fashioned  basket  picnic, 
when  the  annual  ouiing  of  the  .Nortnern 
Minnesota  Editorial  Association  is  held 
at  Cass  Lake.  The  first  day  of  the  out¬ 
ing  will  be  devoted  to  auto  rides  through 
the  national  forest  and  a  trip  by  launch¬ 
es  on  Cass  Lake  to  the  Cass  Lake  Indian 
mission  and  school  at  the  Narrows, 
where  dinner  will  be  served,  and  the 
school  and  mission  inspected.  In  the 
evening  a  reception  will  be  extended  to 
the  visitors  at  Judith  Lodge,  one  of  the 
most  costly  log  cabins  in  Minnesota. 
On  August  6  there  will  be  launch  rides 
on  Cass  Lake,  terminating  with  a  pic¬ 
nic  on  Star  Island,  the  beauty  spot  of 
northern  Minnesota.  Cass  Lake  citizens 
will  serve  a  picnic  dinner  on  the  island. 
It  is  planned  to  drop  formality  and  to 
make  the  occasion  a  “free  for  all  good 
time.”  A  feature  will  be  races  and  ath¬ 
letic  contests. 


The  Idaho  Democratic  Press  Associa¬ 
tion  has  been  organized  in  Boise.  M.  A. 
Bates,  of  Parma,  was  elected  president, 
R.  H.  Stevenson,  of  Wallace,  vice-presi¬ 
dent:  H.  B.  Jones,  of  Shoshone,  secre¬ 
tary  and  treasurer.  The  charter  mem¬ 
bers  of  the  organization  are  the  above 
officers  and  H.  M.  Sims,  of  Twin  Falls, 
Thomas  Dovery,  of  Twin  Falls,  C.  J. 
Shorb,  of  Caldwell,  I.  R.  Crow,  of  Oro- 
fino,  arid  J.  N.  Floyd,  of  Boise. 


The  Birmingham  (Ala.)  Newspaper 
Club  has  closed  its  doors,  following  the 
service  of  an  attachment  against  the 
club.  The  financial  depression  which 
decreased  the  Income  of  the  Club  for 
sometime  past,  and  the  loss  in  revenue 
due  to  retirement  of  many  members, 
contributed  to  the  failure  of  the  Club. 
The  failure  of  the  Jefferson  County 
Bank,  which  had  assisted  in  financing 
the  organization,  is  also  said  to  have 
played  a  considerable  part  in  bringing 
about  the  end.  The  Birmingham  News¬ 
paper  Club  was  opened  In  February, 
1914.  Situated  on  the  top  floors  of  the 
Jefferson  County  Bank  Building,  the 
tallest  structure  in  the  South,  it  was 
considered  one  of  the  show  places  of 
Birmingham.  Its  furnishings  were  lux¬ 
urious  and  for  sometime  it  enjoyed  a 
splendid  patronage  from  the  leading  men 
of  Birmingham. 


Lincoln  had  his  eyes  set  upon  “great 
things  beyond”  when  he  was  still  too 
young  to  use  a  Gillette. 


New  Head  of  Kentucky  Edilors 

Col.  John  B.  Gaines,  owner,  editor, 
and  general  manager  of  Park  City  Daily 
News  and  the  Weekly  News  Democrat, 
of  Bowling  Green,  Ky.,  who  was  elected 
president  of  the  Kentucky  Press  .Asso¬ 
ciation  at  its  annual  convention  held 
last  week  at  .Ashland,  is  one  of  the 
State’s  leading  newspaper  publishers. 
He  was  born  near  Bowling  Green  in 


John  B.  G.ainfss. 


1854,  and  was  educated  in  the  public 
.schools.  Thirty-two  years  ago  he  found¬ 
ed  the  Park  City  News  after  having  had 
eight  years’  experience  in  newspaper 
work.  During  the  last  Administration 
of  President  Cleveland  he  was  postmas¬ 
ter  of  Bowling  Green.  He  has  three  chil¬ 
dren,  M.  B.  and  C.  M.  Gaines,  both  of 
whom  were  in  newspaper  work  in  New 
York  city  for  six  years,  and  Mi.ss  Anne 
Norton  Gaines. 


PRESS  AS.S()CIATI()NS 
The  Press  League  of  Bucks  and 
Montgomery  Counties,  Pennsylvania,  is 
planning  for  its  members  a  four-day 
trip  to  Baltimore,  .Annapolis,  and  Tol- 
chester  Beach,  -Md.,  starting  August  3 
The  Del*Mar-V'ia  I’ress  .Vssociation 
held  its  .semi-annual  meeting  at  Reho- 
both,  July  15,  with  President  'riiomas  F. 
Dunn,  of  Dover,  presiding.  .About  fifty 
members  were  present,  including  Wil¬ 
liam  F.  .Metten,  W.  C.  .Vesbitt  and  Clar¬ 
ence  J.  Pyle,  of  the  Wilmington  (Dei.) 
Evening  .Journal. 


The  East  Tennessee  Press  Associa¬ 
tion  will  hold  its  annual  meeting  at 
Cumberland  Gai),  Tenn.,  .August  11-12. 
It  had  been  planned  to  hold  the  meet¬ 
ing  at  Cliff  Springs,  but  owing  to  the 
greater  accessibility  of  Cumberianu 
Gap  this  city  was  later  adopted.  .A 
C.  Williams,  of  the  Cumberland  Gai) 
News,  secretary  of  the  Association,  is 
very  enthusiastic  over  the  change,  and, 
with  other  leaders  in  the  Association, 
is  bending  every  effort  to  assure  the 
members  and  their  guests  a  royal  re¬ 
ception  at  Cumberland  Gap.  .Arrange¬ 
ments  for  entertainment  have  been 
made  by  a  citi^en.s’  committee.  The 
programme  will  include  a  visit  to  King 
Solomon’s  cave  in  Cumberland  .Moun¬ 
tain,  to  the  famous  Pinnacle,  from 
which  “Long  Tom"  was  tired  in  the  Go’s, 
2,700  feet  above  the  town;  a  trip  to 
Middlesboro,  and  .Mingo  Hollow,  the 
mining  section  of  Claiborne  County;  a 
barlK'cue  on  the  mountain,  and  a  stop 
at  beautiful  Lincoln  .Memorial  Univer¬ 
sity  and  many  other  features  not  yet 
worked  out. 
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5,661,654 

In  six  months  oi  1916,  The  New 
York  Times  printed  5,661,654  agate 
lines  of  advertising,  a  gain  of  1,004,- 
378  lines  over  the  corresponding 
perif)d  of  1915. 

In  character  as  well  as  volume  of 
advertising,  help  and  situations  want¬ 
ed  excepted.  The  Times  leads  all 
other  New  York  newspapers. 
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IIS  voluntary  mntrilnilloiis  proves  oiir  con¬ 
tention.  that  fall  n-aders  are  not  alone 
followers,  hill  res|Miiislve  to  i-very  apiaial 
nhellier  in  its  news  or  advertlsln);  coliiiniis. 
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June  Advertising 

®I|p  luening  &tar 

Washington,  D.  C. 

Last  month  the  Evening  and  Sun- 
daj'  Star  printed  over  a  million  lines 
of  advertising  or  more  than  any  two 
of  its  competitors  combined.  The  Star 
frequently  prints  more  local  display 
advertising  than  all  three  of  them 
combined. 
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WHAT  LIVE  ADVERTISING  CLUBS  ARE  DOING 


Brief  Accounts  of  Their  Important  Activities  Specially  Reported 
by  Correspondents  in  Many  Cities. 


The  San  Francisco  Advertising  Club 
has  renewed  its  regular  weekly  meet¬ 
ings  every  Monday.  Talks  by  Dr. 
James  B.  Bullitt,  secretary  of  the  Navy 
league,  George  F.  Kberhard,  and 
t'harles  F.  Thatclier,  San  Francisco 
manager  of  the  Western  Union  Tele¬ 
graph  Comiiany,  were  on  the  pro¬ 
gramme  on  July  10.  The  last  speaker 
had  as  his  subject  “The  Telegraph  in 
Advertising.”  C.  H.  Brockhagen  pre¬ 
sided  at  the  luncheon  meeting.  A  re¬ 
port  on  the  annuvil  convention  of  the 
Pacific  Coast  Advertising  Men’s  Asso¬ 
ciation,  recently  held  at  Spokane,  was 
made  to  members  of  the  Club  by  E.  C. 
(’ribbons,  of  Oakland,  president  of  the 
Association.  On  July  17  the  Club  open¬ 
ed  “preparedness  day”  with  an  appro¬ 
priate  programme  at  the  luncheon. 


Officers  for  the  Fort  Smith  (Ark.)  Ad 
Club  for  the  coming  year  have  been  in¬ 
stalled  as  follows:  Herschell  Hunt, 
president;  Louis  Cohen,  vice-presi¬ 
dent;  J.  E.  Patty,  secretary-trea¬ 
surer.  Lem  Taylor,  retiring  secretary 
and  delegate-at-large  to  the  Philadel¬ 
phia  Convention  of  the  Associated  Ad 
('lubs,  made  a  report  covering  the  ac¬ 
tivities  of  the  Convention. 


At  the  annual  meeting  of  the  Cleve¬ 
land  Advertising  Club,  last  Wednes¬ 
day,  the  following  officers  were  elected; 
Pre.sident,  William  J.  Raddetz,  the  Star- 
ford  Press  Company;  vice-president, 
Sidney  S.  Wilson,  Willoughby;  second 
vice-president,  1^.  F.  Honeywell;  adver¬ 
tising  manager.  Acme  Manufacturing 
Company;  treasurer,  F.  D.  Connor,  ad¬ 
vertising  manager,  the  Guardian  Sav¬ 
ings  and  Trust  Company;  secretary,  T. 
W.  Garvin. 


The  Richmond  (Va.)  Advertising  Club 
has  elected  R.  H.  King  president,  and 
M.  W.  Lloyd  secretary,  for  a  year.  The 
following  hav’e  been  appointed  as  stand¬ 
ing  committees:  Attendance,  W.  M. 
Anderson;  educational,  W.  J.  Faucett; 
vigilance,  W.  A.  Clarke,  jr.;  criticism, 
i’itacy  F.  Garrett;  entertainment,  H.  H. 
Hester;  membership,  C.  R.  Winston; 
publicity,  G.  A.  Mortland;  civic  affairs, 
W.  H.  Adams;  convention,  Warren  M. 
Taylor.  Sixty  members  from  the  Club 
attended  the  Philadelphia  Convention  of 
the  Associated  Advertising  Clubs  of  tiie 
World.  The  Richmond  Club  has  a  mem¬ 
bership  of  225. 


A  large  gain  in  membership  in  the 
Ijouisville  Advertisers’  Club  was  report¬ 
ed  at  the  July  meeting.  From  a  follow¬ 
ing  of  thirty-five  four  months  ago  the 
organization  has  jumped  to  one  hun¬ 
dred,  with  many  more  in  prospect. 

The  addition  of  the  sixty-five  men  to 
the  organization  has  infused  it  with  life 
and  energy  and  a  bright  future  is  pre¬ 
dicted.  I.  B.  Henthom  and  Frank  T. 
Bush,  official  delegates  to  the  annual 
convention  of  the  national  body  In  Phil¬ 
adelphia,  made  their  report.  It  is  the 
hope  of  the  Club  that  .some  of  the  most 
noted  speakers  on  advertising  will  be 
booked  to  give  the  members  of  the  or¬ 
ganization  an  educational  course  on  ad¬ 
vertising  and  advertising  problems. 


The  Medina,  N.  Y.,  Ad  Club,  at  its 
regular  meeting  last  week,  listened  to 
an  Interesting  and  instructive  address 
by  Bert  Bramley,  of  Rochester.  The  Me¬ 
dina  merchants  afterward  engaged  him 
In  general  discussion  on  advertising. 


DEPARTMENTALS  FOR  AD  CLUB 


Dallas  League  Will  Adopt  Plan  Employ¬ 
ed  by  A.  A.  C.  of  W. 

Dallas,  Tex.,  July  17. — The  Dallas 
Advertising  J.eague  is  planning  to  adopt 
the  departmental  plan  of  operation, 
similar  to  that  employed  by  the  Asso¬ 
ciated  Ad  Clubs  of  the  World  at  its  an¬ 
nual  conventions.  The  purpose  of  the 
plan  is  to  allow  the  men  in  the  same 
business  to  get  closer  together  and  make 
a  more  intensive  study  of  their  field. 
Survey  cards  were  mailed  to  each  mem¬ 
ber  of  the  League,  asking  suggestions 
as  to  what  department  would  appeal  to 
him  most.  Gut  of  the  replies  President 
J.  C.  Phelps  expects  to  make  a  good 
start  in  organizing  the  new  depart¬ 
ments. 

Some  of  the  departments  that  will 
probably  be  started  are:  “Direct  Mail 
Advertising,”  “Financial  Advertising,” 
“Newspaper  Publishers,’’  “Religious 
Press,”  “Retail  .Advertisers,”  “House  Or¬ 
gan  Editors,”  “Church  Advertising,” 
and  others. 

Discussing  the  new  departure  for  the 
Dallas  Ad  League,  W.  C.  Everett,  chair¬ 
man  of  the  educational  committee,  said: 
“While  it  is  the  purpose  of  the  League 
to  retain  its  individuality  as  a  whole, 
the  opinion  of  the  directors  is  unani¬ 
mous  that  several  departments  should 
lie  created,  affording  opportunity  to 
specialize.  It  will  enable  each  member 
who  has  special  interests  in  certain 
subjects  to  he  connected  with  a  depart¬ 
ment  devoted  to  that  particular  line  of 
effort  or  study. 

“Meetings  of  the  members  of  each 
separate  department  can  be  held  at 
times  and  places  to  suit  members.  Then 
ns  occasion  or  as  opportunity  warrants. 
0  regular  meeting  of  the  League  can 
lie  held,  and  the  programme  turned 
over  to  some  department  for  a  discus¬ 
sion  of  the  problems  along  some  par¬ 
ticular  line.  In  inaugurating  this  plan 
the  Dallas  Ad  League  is  taking  an  ad¬ 
vanced  .step  that  is  expected  to  prove 
of  great  educational  value.” 


Parable  of  the  Sower  of  Advertising 

Behold  an  advertiser  went  forth  to 
sow.  And  when  he  sowed,  some  seed 
fell  into  handbills  and  dodgers,  and  the 
street  cleaner  came  and  gathered  them 
up.  Some  fell  among.st  programmes, 
and  the  people  being  interested  in  the 
performance  and  not  in  bargains,  they 
were  left  on  the  seats  or  crumpled  and 
thrown  on  the  floor.  And  some  fell 
among  fake  schemes  and  fake  enter¬ 
prises,  and  popular  contempt  sprang 
up  and  choked  them.  But  some  fell 
into  legitimate  newspapers,  which  found 
their  way  into  the  homes  of  the  people, 
who  had  time  to  read  them,  and  they 
brought  forth  fruit,  some  one  hun¬ 
dred-fold,  some  sixty-fold,  some  thirty¬ 
fold.  Who  hath  ears  to  hear  let  him 
hear. — [Canadian  Merchant’s  Review. 


Trading  Stamp  Company  Thanks  Women 
The  Merchants’  Legal  Stamp  Com¬ 
pany  in  a  “Caid  of  Thanks”  printed  as 
a  half-tone  advertisement  In  the  Typo¬ 
graphical  Journal  for  July  says;  “We 
heartily  thank  the  60,000  women  of 
Massachusetts  who  signed  the  petition 
against  the  passing  of  the  Anti-Trad¬ 
ing  Stamp  bill.  We  have  no  doubt  that 
500,000  would  have  signed  if  they  had 
been  given  the  opportunity.” 


MESSAGE  OF  BUSINESS  PRESS 

Extol  Advertising,  but  Don’t  Hipiitulrome 
It,  Is  Advice  of  W.  H.  Ukers. 

In  an  address  on  "A  Guaranteed  Busi¬ 
ness  Press:  The  Message  of  the  .Asso¬ 
ciated  Business  Papers,  Inc.,  to  Its 
Brother  Departmentals  In  the  National 
Commission,”  William  H.  Ukers,  vice- 
president  of  the  Associated  Business 
Papers,  Inc.,  and  editor  of  the  Tea  and 
Coffee  Journal,  of  New  York,  spoke  with 
pride  of  the  achievements  of  the  Busi¬ 
ness  Press,  particularly  the  adoption  at 
Toronto  of  standards  of  practice  for  the 
sixteen  departments  of  advertising  in¬ 
cluded  in  the  A.  A.  C.  W.  These  .stand¬ 
ards  were  so  well  builded,  he  declared, 
that  a  canvass  of  the  departments  two 
years  after,  disclosed  not  a  single  in¬ 
stance  where  immediate  revision  was 
felt  to  be  necessary. 

“The  message  of  the  Business  Press 
of  America,”  said  Mr.  Ukers,  “to  its 
fellow  departmentals  seeks  to  place  the 
emphasis  on  these  things: 

“First,  indu.strial  preparedness — We 
would  urge  upon  all  branches  of  adver¬ 
tising  the  importance  of  cooperating 
with  the  Naval  Consulting  Board  in  the 
confidential  industrial  inventory  being 
made  under  its  direction  by  the  thirty 
thousand  American  engineers. 

“Second,  the  United  Americas. — We 
would  urge  that  some  form  of  a  Pan- 
American  trade  league  is  the  only  logi¬ 
cal  an-swer  to  the  proposed  defensive 
trade  alliance  among  the  Central  Pow¬ 
ers  on  the  one  hand  and  the  Entente 
Allies  on  the  other,  after  the  war.  We 
also  urge  cooperation  with  the  Federal 
Trade  Commission  in  Its  endeavor  to 
clarify  the  Sherman  Anti-Trust  law  .so 
that  American  manufacturers  may  ef¬ 
fect  combinations  to  secure  advantages 
in  dealing  wMth  export  business  prob¬ 
lems. 

“Third,  Inter-Departmental  Coopera- 
ation,  not  competition,  to  the  other  de¬ 
partments  of  advertising.  We  offer  to 
advertising  agents  the  cooperation  of 
our  service  departments,  so  necessary 
to  the  modern  technical  and  trade  pa¬ 
per.  There  should  be  no  friction  be¬ 
tween  the  agent  and  the  publisher.  Both 
are  concerned  In  making  the  advertising 
pay. 

“Lastly,  I  would  make  a  plea  for  ad¬ 
vertising  being  treated  more  a  seri¬ 
ous  business.  No  better  Illustration  of 
the  need  for  education  in  this  direction 
can  be  instanced  than  the  success 
achieved  by  the  production  of  the  play 
’It  Pays  To  Advertise.’  The  time  has 
gone  by  when  advertising  should  be 
treated  flippantly  in  print  or  on  the 
stage. 

“Extol  advertising  all  you  please, 
pageantize  It  if  you  will,  but  don't 
hippodrome  it — this  is  the  message  of 
the  Business  Press.” 


N.  Y.  Trade  Press  to  Incorporate 

At  a  meeting  of  the  New  York  Tiade 
Pres.s  Association  held  at  the  office  of 
the  Dry  Goods  Economist  on  Wednes¬ 
day,  July  12,  the  Association  decided  to 
incorporate  under  the  name  of  the  New 
York  Bu.siness  Publishers’  Association, 
etc.,  the  change  of  name  being  neces¬ 
sary  on  account  of  already  existing 
corporations  of  a  similar  name  to  that 
of  the  N.  Y.  T.  P.  A.  On  Tuesday,  Au¬ 
gust  15,  at  2  P.  M.  another  meeting  will 
be  held  to  consider  a  new  constitution 
and  by-laws. 


Twenty-seven  newspapers  are  pub¬ 
lished  In  the  trenches  with  some  regu¬ 
larity  by  French  soldiers,  six  or  .seven 
by  British,  and  one  by  the  Belgians 
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to  publish  magazines,  newspapers,  and 
periodicals:  incorporators,  M.  G.  Grass- 
man,  Roselle  Park;  Ernest  Goinmel, 
George  Thum,  Philip  Gensheimer,  Eliz¬ 
abeth. 

(treat  Falls,  Mont. — Montana  News¬ 
paper  Association;  capital  stock,  $50,- 
000;  to  furnish  a  weekly  printed  news 
insert  to  Montana  weekly  newspapers; 
directors,  Oliver  F.  Wadsworth,  H.  P. 
Raban,  and  W.  W.  Cheeley. 


WOULD  BAR  TRADING  STAMPS  CONGRATULATIONS  AND  GIFT 


The  Indianapolis  Star 
reaches  more  people 
on  rural  routes  than 
any  other  Indianapolis  paper. 


Editor  McClure...  of  Youngstown,  (O.) 

Telegram  Did  Good  Deed. 

There  was  a  happy  dual  celebration 
by  the  staff  of  the  Youngstown  (O.) 
Telegram  recently,  the  tenth  anniver¬ 
sary  of  the  acquiring  of  the  paper  by 
Samuel  G.  McClure.  Representatives 
of  all  the  departments  of  the  Telegram 
tendered  to  Mr.  McClure  at  the  Ohio 
Hotel,  a  surprise  dinner,  calling  him 
from  the  golf  links  to  meet  about  sev¬ 
enty-five  guests.  The  toastmaster,  Owen 
M.  Phillips,  presented  to  Mr.  McClure, 
in  behalf  of  the  Telegram  staff,  a  pair 
of  beautiful  silver  candlesticks. 

Mr.  McClure,  after  expressing  his  ap¬ 
preciation,  did  his  turn  at  surprising  by 
announcing  that  he  had  signed  that  day 
a  contract  providing  for  every  employee 
of  the  Telegram,  of  six  months’  service 
or  longer,  life  insurance  to  the  amount 
of  $1,000  in  event  of  their  death  while 
in  the  paper’s  employ.  The  announce¬ 
ment  was  received  with  great  pleasure 
and  much  applause. 


Atlanta  Merchants  Indorse  Bill  in  Georgia 
Legislature  to  Prohibit  Them. 

Atlanta,  .Inly  15. — At  a  special  meet¬ 
ing  of  the  executive  committee  of  the 
Merchants’  Retail  Association  a  few 
days  ago,  the  bill  introduced  by  the 
Hon.  John  B.  Hutcheson,  of  'furner 
County,  for  the  suppression  of  trading 
stamps,  was  unanimously  endorsed  and 
approved,  and  communications  were  read 
from  mercantile  associations  through¬ 
out  the  State,  requesting  cooperation 
in  furthering  the  enactment  of  the  law. 

The  measure  has  just  been  reported 
favoralily  by  the  General  Judiciary  Com¬ 
mittee  of  the  House  of  Representatives 
by  unanimous  vote.  Its  text  follows: 

A  liill  to  be  entitled  an  act  to  prohibit  the 
Bale  or  distribution  of  trading  stamps,  coupons, 
or  similar  devices,  and  for  other  purposes.  Be 
It  enacted  by  the  General  Assembly  of  the  State 
of  Georgia,  and  It  Is  hereby  enacted  by  the 
same : 

Section  1.  That  from  and  after  January  1, 
IDIT,  no  person,  flrm^  or  corporation  shall,  in 
connecll.)n  with  the  sale  of  any  article  or  any 
merciiandise  whatsoever,  sell,  give,  or  deliver 
any  trading  stamps,  coupons,  or  similar  devices, 
whetlier  such  trading  stamps,  coupons,  or  similar 
devices  are  or  are  not  attached  to  or  form  a 
part  of  the  article  or  package  of  merchandise 
sold,  wlilch  will  entitle  the  holder  thereof  when 
such  device  Is  presented  alone  or  In  connection 
with  others,  to  a  cash  or  property  premium. 
This  section  shall  not  apply  to  stamps,  coupons, 
or  similar  devices  issued  by  the  vendor  directly 
to  the  purchaser  In  which  no  one  other  than 
the  vendor  and  purchaser  has  any  Interest  and 
which  are  redeemable  directly  by  the  vendor  In 
this  State  either  in  cash  or  as  a  cretllt  or 
rebate  upon  the  price  of  articles  or  merchandise 
purchased  or  to  be  purchased  by  the  same  vendee 
from  the  same  vendor  within  this  State. 

Sec.  2.  Any  violation  of  this  act  shall  be 
punished  as  for  a  misdemeanor. 

.Sec.  3.  Be  it  further  enacted  tliat  all  laws 
or  parts  of  laws  in  conflict  with  this  act  t>e  and 
tlie  same  are  hereby  repealed. 


The  Shaffer  Group: 


CHICAGO  EVENING  POST 
INDIANAPOLIS  STAR 
MUNCIE  STAR 
TERRE  HAUTE  STAR 
ROCKY  MOUNTAIN  NEWS 
DENVER  TIMES 
LOUISVILLE  HERALD 


NEW  PUBLICATIONS 


Columbus,  O. — The  Columbus  Daily 
Monitor,  an  afternoon  paper,  has  made 
its  appearance.  It  announced  that  it 
will  be  strictly  a  Republican  newspaper. 
Its  price  is  2  cents  a  copy.  E.  Howard 
Gilkey  is  the  editor. 

Sacrameinto,  Cal.  —  An  eight-page 
morning  paper  is  to  be  established  in 
Sacramento  by  southern  California  cap¬ 
italists,  according  to  the  announcement 
of  A.  R.  Hopkins,  bookkeeper  at  the 
State  Printing  Office.  Hopkins  says  a 
definite  statement  as  to  the  plans  will 
be  given  out  within  two  weeks,  but  the 
names  of  the  backers  will  not  be  made 
known  until  that  time. 

Manchester.  Tenn. — The  Manchester 
Times  has  announced  that  it  will  here¬ 
after  publish  an  edition  of  the  paper 
for  Morrison,  a  thriving  railroad  town 
fourteen  miles  north  of  Manchester.  The 
paper  will  contain  news  of  Morrison  and 
the  surrounding  territory  and  will  use 
all  that  matter  in  its  Coffee  County  edi¬ 
tion.  The  paper  is  published  by  the 
Doak  Printing  Company. 


Nearly  co-opetalion  extended  to 
adaeriisers.  Address 


Promotion  Dept. 

SHAFFER  GROUP 

12  S.  Market  Street  Chicago 


The  Things  That 
Dignify  Each  Day 


PEOPLE  INVETERATE  READERS 


This  Is  Especially  So  in  the  Matter  of 
Newspaper  Advertising. 

Never  was  there  a  time  in  the  history 
of  this  country  when  the  people  at 
large  were  as  constant  and  inveterate 
readers  of  newspapers  as  they  arc  to¬ 
day,  says  the  Larinburg  Express,  and 
this  is  especially  so  in  the  matter  of 
newspaper  advertising. 

People  who  a  few  years  ago  would 
hardly  look  at  an  advertisement  now 
digest  every  word  in  it,  and  they  do 
it  with  a  purpose.  The  human  mind  is 
broadening  and  expanding  and  becom¬ 
ing  more  liberal.  It  demands  food,  and 
particularly  that  class  of  food  that  con¬ 
serves  the  financial  interests  of  the 
reader.  And  the  well-worded  vdver- 
WESTERN  CANADIAN  DAILIES  HIT  tlsement  appeals  directly  to  every  well- 

balanced  mind.  It  points  the  way  to 
economy. 

And  the  wise  business  man  advertises 
accordingly. 


tin<l  thpir  way  Into  Free  Press  news  columns, 
which  maki^  for  the  finest  attainable  QUAT.^ 
ITY  of  circulation.  That  means  more  power 
IK*r  inch  for  YOIJH  advertising. 


®l)e  Betroit  Jfree 


**  Mirhignn*8  Greatest  Newspaper.** 

The  largest  tuo-cent  morning  circulation  l» 
America. 

VERREE  A  t  Foraiga  j  New  Terk 

CONKLIN  )  lUprtteatatives  1  Ckkag* 


Having  the  confidence  of  its 
readers 

DETROIT  SATURDAY  NIGHT 

produces  sure  results. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boston  Detroit 


First  by  Paper  Famine  Prospects,  Now 
by  High  Prices  of  Supplies. 

Toronto,  July  17 — That  daily  papers 
in  western  Canadian  cities  were  within 

an  ace  of  having  their  paper  supply  cut  new  York  City.— I^ckwood  Trade  years, 
off  by  the  floods  at  Fort  Frances,  was  journal,  Inc.,  capital  stock  $300,000;  Muscatine,  la.— The  Muscatine  News- 

e  repot  o  .  .  a  en,  genera  publishers,  printers,  newspaper  and  Tribune  is  now  in  the  hands  of  a  re¬ 
manager  of  the  British  &  Colonial  Press  ,  .....  ^  . 

~  ...  paper  proprietors;  directors,  Je-  ceiver,  Attofney  Gus  .Mbee  having  been 

Service,  who  is  just  back  from  a  visit  ta  *  x-.,  x  ..  x  x  .x  .  .  ... 

.  .  XX  XX  ..  .1,  .  1^-  Maley,  Daytona,  Fla.;  Leslie  named  by  the  court  to  serve  in  this  ca- 

to  the  West.  Mr.  Batten  says  that  „  .  xx  ,  ,  ..  .x,x  ....  ,  .  , 

.  ,  ,  .X  XX  1  XX-  •  "aimer,  Croton-on-Hud.son,  and  pacity.  There  will  be  no  change  in  the 

had  the  water  in  the  Rainy  River  risen  ...tv...,,  cs  »  xx  .  ,  j-.  ■  ,  .  .x 

.  .  ,  X  x  .X  X,  X  .X  Arthur  S.  Wilmurt,  of  Brooklyn.  editorial  policy  of  the  paper, 

just  an  inch  and  a  half  higher,  the  pa-  r. _ _  mx  xr  .  x  x 

per  mills  would  have  been  put  right  out  p>  . f Sterling,  Ill.  ^After  more  than  thirty 
of  business.  As  it  was.  publishers  were  ^Publications  Inc.,  capital  stock  $20,000;  years  of  money-losing  -and  stubborn 
so  alarmed  that  they  made  drastic  cuts  Publishers  and  printers;  direct-  conte.sts.  the  Daily  Gazette  and  the 

in  the  size  of  their  papers.  The  dan-  Amburgh.  William  H.  Daily  Standard,  of  Sterling.  Ill.,  have 

ger  is  now  over,  though  they  are  faced  Jag^n,  and  Albert  Turner,  all  of  New  been  consolidated.  The  Gazette  was 
with  the  prospect  of  higher  prices  for  ^  ^  purchased  about  a  year  ago  by  D.  W.  | 

their  supply  in  the  near  future.  City.— Greasonia  Paper  Grandon,  of  Michigan,  who  has  now  pur- 

Mr.  Batten  says  that  there  is  as  yet  *25,000;  manii-  chased  the  Standard,  and  the  two  lists 

very  little  improvement  in  the  finan-  'acture  paper  of  all  kinds;  directors,  will  be  consolidated.  The  movement 
cial  posiUon  of  the  Western  dailie.s,  Edgar  J.  Treacy,  of  Cedarhurst,  and  looking  to  a  consolidation  was  in  line 
which  were  pretty  badly  hit  after  the  Boland  R.  Rasquin,  and  Henry  Lipton,  with  the  wi.shes  of  80  per  cent,  of  the 
war  started.  Advertising  has  picked  Queens  Borough.  local  advertisers,  who  had  signed  a  peti- 

up  a  little,  and  circulation  shows  signs  Moodna.  Orange  County,  N.  Y.  The  tion  asking  that  the  two  papers  be  turn- 
of  reviving,  but  these  gains  are  more  ^(orm  King  Paper  Company,  capital  ed  into  one.  It  has  lieen  stated  that  in  the 
than  offset  by  the  higher  price  of  paper  stock  $155,000;  operate  mills  for  the  sixty-two  years  since  the  Gazette  was 

and  the  shortage  of  labor.  On  the  other  manufacture  of  paper;  directors,  Cory-  founded  over  $100,000  had  been  lost  in 

hand,  the  weekly  papers  have  done  bet-  A.  Woodward,  of  Ridgewood,  an  effort  to  establish  two  daily  papers  In 

ter.  This  he  attributes  to  the  fact  that  N.  J.,  and  Edward  R.  Vollner,  and  a  city  only  large  enough  for  one. 

they  are  closer  to  the  agricultural  com-  George  R.  LeSauvage,  of  Brooklyn. - 

munlty,  which  has  been  enjoying  great.  Plattsburgh.  N.  Y. — Underwood  Pa-  The  Standish  Advertising  Company, 
er  prosperity  since  the  big  crop  of  last  Per  Mills,  Inc.,  capital  stock,  $150,000;  of  Providence,  R.  I.,  because  of  the  ex¬ 
year.  The  crop  outlook  for  1916  is  good  to  manufacture  paper  pulp,  paper  and  ten.sion  of  its  business  to  serve  a  large 

and  when  it  Is  marketed  the  city  pa-  other  articles;  directors,  George  Tait  increase  in  the  number  of  clients,  has 

pers  will  probably  begin  to  experience  and  John  C.  McCabe,  of  Glens  Falls,  and  moved  to  the  sixth  floor  of  the  Union 

more  marked  revival.  George  F.  Underwood,  of  Fort  Edward.  TriLst  Building  at  the  corner  of  Dor- 

Western  dailies  have  almost  without  Boston,  Mass. — Publishers’  Advertls-  ranee  and  Westminster  Streets,  that 
exception  cut  out  all’ special  features,  ing  Agency,  capital  stock,  *50,000;  ad-  city,  where  they  have  greatly  increased 
They  are  now  down  to  small  size,  and  vertising;  incorporators,  Clarence  E.  facilities  for  handling  business. 

are  printing  only  .  the  immediate  news  Worthen,  Ernest  G.  Brooks,  and  Arthur  - 

of  the  day.  This  policy  was  adopt-jd  C.  Putnam.  Happiness  is  a  perfume  you  cannot 

when  the  paper  famine  threatened,  and  Euzabeth,  N.  J. — New  Jersey  Pub-  pour  on  others  without  getting  a  few 
it  bid.s  fair  to  be  continued.  lishing  Company,  capital  stock,  $10,000;  drops  yourself. 
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Putabur^ 


Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO., 
Peoples  Gas  Building,  Chicago 
H  C  ROOiC 

Real  Estate  Trust  Building,  Philadelphia 


Buffalo  News 


EDWARD  H.  BUTLER 

Editor  and  Publisher 
“The  only  Buffalo  newspaper  that  caa- 
sors  its  advertising  columns.  Many  of 
our  advertisers  use  our  columns  esclusivo- 
ly.  The  above  is  one  of  the  many  rta- 
sons  why." 

MEMBER  A.  B.  C. 

Fcrtign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
sso  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICA(K) 


70,000 

The  Sunday  Item 


New  Orleans,  La. 
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TIPS  FOR  THE  AD  MANAGER 
Doolcy-Hrennan  is  sending;  out  20ii 
inches  one  year  to  a  few  pai)crs  for 
the  Corneli  Wood  Products  Co. 


H.  E.  Janies  Advertising  Agency,  of 
Philadelphia,  will  hereafter  handle  the 
advertising  of  liichard  Hudnut,  New 
York;  also  Pozzonl  Toilet  Preparations 
of  ('hicago. 


The  Kapo  Manufacturing  Company, 
of  Ikiston,  is  running  a  timely  cam¬ 
paign  in  newspapers  and  magazines  for 
Kapo-Kantsink  Swim-Wings. 


Sherman  and  Bryan,  of  New  York, 
are  placing  contracts  for  3,000  lines  for 
one  year  with  a  few  of  the  Pacific  Coast 
newspai>ers  for  A.  S.  Haight  &  Co. 


Psit  Mfg.  Company  is  using  6,000 
lines  for  one  year  in  a  few  selected  pa¬ 
pers,  through  Lyddon  &  Hanford,  Ro¬ 
chester,  N.  Y. 


American  Lead  Pencil  Company  is  us¬ 
ing  50-line  space  six  times  in  a  few  pa- 
l»ers,  through  the  Redfield  Agency,  New 
York  city. 


The  Am.sterdam  Agency,  New  York 
city  is  placing  84-line,  two-time  orders 
in  a  selected  list  of  newspapers  for 
Cordon  Dry  Gin. 


Lawrence  Oswald  Company,  Chicago, 
is  using  8-inch,  three-time  copy,  in 
.some  of  the  Middle  West  papers  for  the 
Hen-Hur  Motor  .Company. 


The  Fuller  Company,  of  Chicago,  is 
Itlacing  with  a  selected  list  of  news- 
pa|>ers  orders  for  4-inch,  four-time  copy 
for  the  Frontier  Asthma  Comtiany. 

Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
AdvertisinK  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK,  ALBERT  ft  CO.. 
26-28  Beaver  St.,  New  York. 
TeL  BrocC  3831. 


HOWLAND.  H.  S.,  ADV. 
AGENCY.  INC.. 

20  Broad  St^  New  York. 
Tel.  Rector  2573. 


LEVEY,  H.  H., 

Marbridge  Bldg..  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatires 


CONE,  LORENZEN  ft  WOOD¬ 
MAN. 

Bnmawick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan- 
aaa  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB- 
URB  LIST 

22  North  William  St.,  New  York. 
TeL  Beekman  3636 


PAYNE.  Q.  LOGAN,  CO.. 

747-748  Marqaette  Bldg.,  Chicago, 
IlL;  200  l^th  Ava~  New  York. 
N.  Y.;  8  Winter  St.,  Boston,  Maaa.; 
Kraage  Bldg^  Detroit.  Mkh. 


Sales  Service  Company,  Chicago,  is 
making  contracts  with  a  few  papers 
for  5,000  lines  one  year,  for  the  Chicago 
&  Alton  Railroad. 

•  ~  ■ 

Ijord  &  Thoma.s,  Chicago,  are  using 
3,000  lines,  one-year  in  a  few  papers  tor 
Bauer  &  Black  (Blue  Jay),  advertising. 

Lee-Jones,  Chicago,  is  placing  or¬ 
ders  with  a  large  li.st  of  newspapers  for 
one  year,  750-inch  copy,  for  advertising 
of  Consolidated  Film  Corporation. 


Williams  &  Carroll  Corporation  is 
placing  three-page  orders  for  the  spring 
and  fall  of  1917  list  of  magazines  for  the 
American  Hosiery  Company,  of  New 
Britain,  (Connecticut. 


The  American  Window  Trimming  Co., 
1404  Flatbush  Avenue,  Brooklyn,  N  Y., 
is  placing  advertising  with  newspapers 
generally. 


E.  B.  Kellock,  201  Devon.shire  Street, 
Boston,  Mass.,  is  handling  the  adver¬ 
tising  of  the  Indian  River  and  Ftocklette 
Hotel,  Florida,  on  an  exchange  basis. 


Scott  Bowne,  Bloomfield,  N.  ,1. 
(Scott’s  Emulsion),  are  making  their 
contracts  for  next  sea.son  at  this  time. 


Hotel  Publicity  Corporation.  23  West 
21st  Street,  New  York,  is  offering  the 
advertising  of  Hotel  I^enox,  Buffalo,  on 
a  trade  basis. 


.Tames  T.  Weatherald,  221  CoHunb.is 
Avenue,  Boston,  Mass.,  is  making  three- 
year  contracts  for  Pinkham  Medicine 
Co.,  al.so  for  Vinol. 


H.  B.  Humphrey  Company  Moves 
In  commemoration  of  the  twenty- 
ninth  year  of  Humphrey  Service  in  ad- 
verti.sing  the  H.  B.  Humphrey  Com¬ 
pany  of  Boston  has  ju.st  moved  from 
44  Federal  Street  to  581  Boylston  Street, 
Copley  S<iuare.  In  a  hand.some  folder 
issued  to  make  this  announcement,  the 
company  says:  “Our  new  location  of¬ 
fers  many  important  advantage.s,  and 
we  believe  that  the  inspiration  born  of 
the  environment  of  beautiful  Copley 
Square  will,  in  a  large  degree,  manifest 
itself  in  the  efficiency  of  our  organiza¬ 
tion  and  the  character  of  our  service.’’ 


New  Ad  Firm  in  Pittsburgh 
Harry  A.  Kaufman  and  Mitchell  N. 
de  Groot  have  formed  the  Kaufman 
-\dvertlslng  Service,  with  offices  in 
Pittsburgh,  Pa.  Service  in  sales  pro¬ 
motion,  advertising,  and  merchandising 
counsel  is  offered.  Mr.  Kaufman  for 
thirteen  years  was  in  the  general  agen¬ 
cy  service,  and  Mr.  De  Groot  was  in 
New  York,  whore  he  specialized  in  sub¬ 
way,  elevated,  and  surface-car  adver¬ 
tising. 


CHRIST  APPROVED  PUBLICITY 


So  Did  Paul  and  John  Wesley,  Says 
Washington,  D.  C.,  Clergyman. 

Washington,  July  18. — T'he  Rev.  D. 
H.  Martin,  D.D.,  pastor  of  the  Dunbar¬ 
ton  Avenue,  M.  E.  Church,  preachin.g 
on  “Miracles,"  said  la.st  Sunday: 

“Christ  performed  miracles,  among 
other  reasons  to  attract  the  crowd.  He 
believed  in  publicity.  His  mes.sage  was 
all-important,  and  He  did  spectacular 
things  to  get  the  attention  of  the  peo¬ 
ple.  Conventional  people  undoubtedly 
called  Him  sen.sationai.  To-day  if  Christ 
were  preaching  on  earth  He  would  use 
the  newspapers  to  reach  the  multitude.^. 
He  would  speak  to  thousands,  but  the 


newspapers  would  get  Him  an  audience 
of  millions,  'fo-day  the  press  would 
secure  Him  a  more  extensive  hearing 
than  did  even  His  miracles  when  He 
was  on  earth. 

“If  the  Apostle  Paul  were  here  to¬ 
day  he  would  use  printers’  ink  freely. 
John  Wesley  to-day  would  depend  on 
the  new.spapers  for  publicity  as  much 
as  Bryan,  Roosevelt,  and  Billy  Sunday 
do.  The  press  is  the  greatest  educator 
of  the  ma-sses  of  the  people  we  have, 
and  the  man  with  a  message  for  the 
public  must  depend  on  the  cooperation 
of  the  press.” 


APPLE  GROWERS  TO  ADVERTISE 

EaKtem  Fruit  Growers’  Association  Plans 
(Campaign  to  Boost  ’’Appalachian”  Brand. 

The  Eastern  Fruit  Growers’  Associa¬ 
tion,  organization  of  the  leading  com¬ 
mercial  apple-growers  of  the  Middle 
Atlantic  States,  is  contempl.nting  an  ad¬ 
vertising  campaign  to  aid  its  members  to 
market  their  apples,  probably  under  the 
name  of  the  “Appalachian”  brand. 

Frank  S.  Adams,  secretary  of  the 
Association,  who  is  also  publisher  of 
the  American  Fruit-Grower,  of  Char¬ 
lottesville,  Va.  in  speaking  to  a  repre- 
.sentative  of  The  Editor  and  Pubushek 
said  that  he  is  making  plans  to  bring 
this  advertising  matter  to  a  head  at 
the  next  annual  meeting,  which  will  be 
held  in  Washington. 


R.  H.  DURBIN  ON  PATRONAGE 


The  Ad  Manager  of  Strawbridge  & 
Clothier  Tells  How  to  Get  It. 

The  principles  upon  which  a  store 
must  build  to  get  and  retain  patronage 
were  set  forth  in  the  address  by  Rob¬ 
ert  H.  Durbin,  advertising  manager  of 
Strawbridge  and  Clothier,  to  the  retail 
advertisers’  departmental  of  the  ad¬ 
vertising  convention.  Ho  said,  in  part: 

“Reduced  to  simple.st  term.s,  advertis¬ 
ing  means  to  give  notice,  to  appri.se, 
to  convey  information.  When  1  was 
a  small  boy,  a  man  would  occasionally 
tramp  up  and  down  the  village  ringing 
a  bell  to  notify  the  pcpulace  that  an 
auction  of  household  goods  was  about 
to  iHjgin.  Should  I  hear  the  bell  at  this 
minute,  after  thirty-five  years,  I  would 
rush  out  to  inquire,  who  is  going  to 
have  a  sale?  Ahother  bell,  sounding 
a  different  note,  told  my  mother  that 
the  scissors  grinder  was  in  the  vicinity, 
and  still  another  kind  of  tinkle  indi¬ 
cated  the  pa-sslng  of  a  peripatetic  me¬ 
chanic  willing  to  put  a  new  rib  in  that 
old  umbrella.  Modern  retail  advertis¬ 
ing  must,  however,  go  far  beyond  those 
Iirimitive  means  of  notification.  Ad¬ 
vertising,  to  be  in  the  highest  degree 
successful,  must  be  regarded  as  a  part 
of  the  store's  service  to  the  public, 
and  it  must  be  written  with  the  sin¬ 
cere  conviction  that  its  benefits  to  the 
customer  are  equal  to  its  benefits  to  the 
store. 

“The  intelligent  and  persistent  read¬ 
ing  of  advertising  should  pay  the  con¬ 
sumer  just  as  the  intelligent  and  per¬ 
sistent  writing  of  advertising  should 
pay  the  merchant. 

“Department  store  advertising  is,  as 
a  rule,  written  with  a  view  to  bringing 
immediate  results.  You  advertise  cer¬ 
tain  articles  this  evening,  and  you  ex¬ 
pect  customers  to  ask  for  them  to¬ 
morrow.  That  doesn’t  mean  that  you 
expect  in  every  case  to  sell  enough  of 
the  particular  thing  described  to  pay 
for  the  space  on  a  2  Vi  or  3  per  cent, 
basis  of  expenditure.  But  you  do  ex¬ 
pect  that  department  to  sell  more  mer¬ 
chandise  than  it  would  have  sold  with¬ 
out  that  advertising.” 


Traditions  Smashed  by  Bloomingdaleg  | 
In  a  recently  published  adverti.sernent  ’ 
put  out  by  Bloomingdale  Brothers’  de- 
partment  store.  New  York,  Harry  R 
Drummond,  the  advertising  manager 
enumerates  some  of  the  old-fa.shloned  ' 
commercial  traditions  that  the  store  has 
smashed,  as  follows: 

“It  has  long  been  a  tradition  that  one 
price  advertising  would  not  pay  a  New 
York  department  store. 

"Tradition  had  it  that  the  New  York 
buying  public  must  have  two  prices 
quoted — a  “value”  or  “worth”  price  and 
a  selling  price.  ! 

"That  was  a  tradition  and  we  .smash  'd 
it. 

“It  had  long  been  a  tradition  that  the 
‘trade  term’  had  to  be  used — that  by 
telling  the  real  truth  the  busine.ss  would 
be  ruined. 

“That  was  a  tradition  and  we  smash¬ 
ed  it. 

“It  has  long  been  a  tradition  that 
■July  Clearance  Sales’  were  a  necessary 
part  of  the  business — but,  by  keeping 
stocks  new  and  fresh — by  con.stantly 
eliminating  the  broken  assortments  and 
slow  sellers,  never  permitting  any  ac¬ 
cumulation  of  such  goods,  we  have 
proven  that  was  a  tradition  and  we 
smashed  it. 

“Our  stocks,  just  now,  are  made  up 
of  new  goods,  new  styles  and  standard 
qualities— the  kind  of  goods  that  are 
worth  their  present  prices — the  kind  of 
goods  you  want — not  because  they  mea¬ 
sure  down  to  a  price,  but  rather  be¬ 
cause  they  measure  up  to  a  standard." 


AD  FIELD  PERSONALS 

William  C.  Freeman,  New  York  ad¬ 
vertising  agent,  has  been  confined  to 
his  bed  for  the  last  few  days  by  a  .'■■ivere 
attack  of  erysipelas. 

Francis  Eric  Collin,  a  newspaper 
man  well  known  in  the  We.stern  field, 
has  gone  to  Reno,  Nev.,  to  manage  the 
advertising  department  of  the  (Iray- 
Reid- Wright  (’ompany.  Mr.  Collin  is 
the  author  of  a  novel  entitled  “The 
Elixir  of  Life,”  which  will  be  published 
in  the  autumn  by  Doubleday,  Page  & 
Co. 

Miss  Mabel  Graswinckol,  who  ha.s 
maintained  a  service  agency  in  New 
York  for  three  year.s,  .fia.s  become  ad¬ 
vertising  manager  for  t.fie  American 
Steel  Export  Company.  Miss  Gras- 
winckel  is  secretary-treasurer  of  the 
New  York  League  of  Advertising  W^o- 
men. 

Guy  S.  K.  Wheeler  has  joined  t.fie 
New  York  staff  of  Creative  Advertising 
&  Sales  Service,  Inc.  He  had  bt'en  do¬ 
ing  publicity  work  for  the  Philadelphia 
Board  of  Public  Education. 

W.  R.  Emery,  of  Chicago,  who  re¬ 
cently  resigned  as  Western  advertising 
manager  of  E\;erybody's  Magazine  after 
nearly  fifteen  years’  service,  has  been 
appointed  general  advertising  man¬ 
ager  of  Rand-McNally  &  Co.’s  publica¬ 
tions,  comprising  their  pocket  maps, 
street  guide,  and  the  Bankers’  .Monthly 
Magazine.  He  has  opened  offices  in  the 
Rand-McNally  Building,  Chicago,  and 
will  represent  other  publications  in  the 
Mid- West  field,  under  the  title  of  VV.  K. 
Emery  Advertising  Service,  repre.sent- 
Ing  the  publisher. 

Roland  W.  Jolly  is  now  the  advertis¬ 
ing  manager  of  the  Gregg  Writer. 
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ad  field  personals 

Willis  H.  Aml^cr,  formerly  of  the 
New  York  Herald,  has  joined  the  staff 
of  the  New  York  City  Car  Advertising 
Company. 

Jerome  Heatty,  newspaper  and  maga- 
rine  writer,  who  has  also  had  wide  ex¬ 
perience  in  handling  publicity,  has  been 
made  director  of  publicity  for  the  Than- 
houser  Film  Corporation  at  New  Ko- 
chelle.  Mr.  Beatty  handled  the  exploi¬ 
tation  of  the  Essanay  serial,  "The 
Strange  Case  of  Mary  Page"  but  before 
that  was  a  baseball  writer  on  the  New 
York  Tribune  and  the  Evening  Mail. 

J,  W.  Dennis  has  resigned  his  posi¬ 
tion  as  advertising  manager  for  the 
Fort  Dodge  (la)  Chronicle  to  take  ef¬ 
fect  on  August  1.  He  goes  to  Cedar 
Rapids  where  he  will  be  associated  with 
J.  W.  Smith,  manager  in  that  territory 
for  the  Iteo  automobile.  James  W. 

Sumner  will  take  charge  of  the  adver¬ 
tising  department  of  the  Fort  Dodge 
Chronicle. 

George  Batten,  president  of  the 
George  Batten  Advertising  Company,  of 
New  York,  has  sold  a  residence  on  the 
west  side  of  Ocean  Boulevard,  Seabright, 

N.  J.,  to  Percy  W.  Crane,  of  Montclair. 

The  residence  occupies  a  plot  100  feet 
wide,  and  is  situated  between  the  James 
M.  Beck  and  Nelson  Y.  Cromwell  es¬ 
tates. 

Robert  P.  Crane,  a  director  of  Lord 
&  Thomas,  advertising  agents,  has  just 
opened  a  Pacific  Coast  agency  for  that 
firm  in  the  Citizens’  National  Bank  The  York  (Neb.)  Daily  News-Times 
Building,  of  Los  Angeles,  (Cal.)  where  announces  the  appointment  of  Stephens 
he  will  remain  as  manager.  “In  identi-  &  King,  Inc.,  of  New  York  and  Chi- 
fying  ourselves  with  the  Pacific  Coast,”  cago,  as  its  special  representative  in 
says  Mr.  Crane,  "we  are  not  simply  the  national  advertising  field, 
opening  an  office  with  a  resident  repre¬ 
sentative,  but  are  establishing  a  com¬ 
plete  advertising  agency  equipped  to 
perform  the  functions  necessary  to  a 
full  and  efficient  service. 

David  R.  Williams,  head  of  the  news 
service  and  promotion  department  of 
the  St.  I.>ouis  (ilobe- Democrat,  was  for 
eleven  years  to  engaged  in  newspaper 
work  before  engaging  in  the  advertis¬ 
ing  business. 

B.  R.  Montgomery,  head  of  the  Mont¬ 
gomery  Agency,  of  Jacksonville,  Fla., 
arrived  in  Atlanta  la.st  Monday  night 
on  his  way  to  his  summer  home  in 
Northern  Georgia,  after  a  strenuous  trip 
In  a  Dodge  five-passenger  car  with  Mrs. 

Montgomery  and  their  two  young  sons. 

He  gave  an  account  of  his  passage 
which  rivalled  that  of  the  German 
U-boat  Deutschland.  In  fact,  his  car 
showed  some  of  the  qualities  of  a  sub¬ 
marine  in  one  case  where  they  had  to 
cross  a  ford,  in  which  the  water  was 
over  the  hood  but  the  magneto  went 
on  sparking,  and  they  pulled  through. 

Charles  S.  Young,  newly  appointed 
Western  manager  of  N.  W.  Ayer  & 

Son's  advertising  agency,  has  return¬ 
ed  to  Chicago,  after  an  absence  of  six 
years,  and  his  friends  among  the  ad 
men  welcomed  him  with  a  dinner  at 
the  (Chicago  Athletic  Club.  Mr.  Young 
left  (Chicago  in  1910,  after  seven  years 
as  the  advertising  manager  of  the  Chi¬ 


cago,  Milwaukee  &  St.  Paul  Railroad, 
to  go  into  the  newspaper  business  in 
San  Francisco.  Later  he  went  to  Phil¬ 
adelphia. 

Major  P.  F.  O'Keefe,  the  well-known 
Boston  advertising  agent,  was  one  of 
the  speakers  at  the  outing  of  the  Pie 
Alley  Club  in  Franklin  Park,  July  15. 
The  Pie  Alley  Club  is  one  of  Boston's 
unique  institutions,  its  membership  be¬ 
ing  composed  of  some  of  the  city's  load¬ 
ing  business  men. 
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FLOOD  DID  NOT  STOP  THEM 


ALABAMA. 


NEW  JERSEY, 


Asheville  (N.  C.)  Citizen  and  Times 
Printed  Issues  on  Their  Job  Presses.  xnws 

AvoiiiKf  I'lrriilatlim  for  Miircb,  Dullv  ; 

.Siiiiiliiy,  41. (►.•m,  Printi’il  1  .mi.'i.li.'io  lines  more 
iidvertisinjr  tlinn  Us  nearest  eoni[H‘tltur  in  11115. 


JOL’HNAI. 


F)lizalH*tli 


Asheville,  N.  C.,  July  IP. — .\.lt lioiigh 
cut  off  absolutely  from  power  S^inday 
night  and  Monday  by  the  great  flood 
which  Oe’. tistated  this  region,  both  tiis 
Asheville  Citizen  and  the  'chville  Times 
got  out  miniature  four  page  editions 
Monday  morning  and  .Afternoon,  using 
gasolene  engines  to  drive  the  linotype 
machines  and  printing  on  a  job  press. 

Both  are  back  on  regular  .size  again, 
and  both  papers  are  still  driving  their 
linotypes  with  gasolene  engines.  The 
Asheville  Power  and  Light  Company  is 
supplying  enough  electricity  to  run  the 
press  of  each  pajier  once  a  day.  The 
old  adage  that  "The  paper  must  come 
out”  has  been  lived  up  to  in  every  par¬ 
ticular. 


prks.si’mkoxhi.e 


Pii  It'rson 


CALIFORNIA. 


IMainlicld 


KXAMINKU  . Los  An^oles 

A'.  H.  r.  Audit  r<‘|Mirts  show  lar^test  Mornlni? 
and  Sunday  circulation.  (Jreatest  Home  Dcllv- 
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Circulation  News,  Views,  and  Observations 


MR.  ROSE  INDULGES  IN  PROPHECY 

Less  Cut-Throat  Competition  is  One  of 
His  Visions  of  the  Future. 

David  B.  G.  Kose,  of  the  Louisville 
Kvening  Post  in  addressing  the  I.  C. 
M.  A.  convention  in  Grand  Itapids 
indulged  in  a  little  prophecy.  Bis 
rheme  was  "Looking  into  the  future  for 
just  one  year,  what  do  I  see  on  the 
general  subject  of  Circulation?” 

He  answered  the  question  by  declar¬ 
ing  that  he  could  see  in  letters  of  fire 
as  on  a  dark  night,  first  “Conserva¬ 
tion,”  second,  “Efiiciency.”  He  then 
continued: 

CONSEliVATlON  of  what?  CON- 
SEKVATION  of  everything  that  goes 
to  the  making  of  a  newspaper  and  its 
distribution. 

I'his  is  a  practical  age,  and  ours  is 
a  practical  business.  The  scarcity  of 
white  news  print  paper  with  the  pos¬ 
sible  advance  in  price  requires  of  us 
the  sensible  and  practical  thing  that 
of  reducing  to  a  minimum  all  over¬ 
productions  and  unnecessary  distribu¬ 
tion. 

It  is  the  duty  of  every  circulation 
manager  to  watch  diligently  his  press 
run,  and  eliminate  all  waste.  Those  of 
you  who  have  not  already  done  so, 
should  place  your  exchanges,  your  cor¬ 
respondence,  your  services  on  a  strict¬ 
ly  cash  basis. 

Conservation  in  the  matter  of  wrap¬ 
ping  paper,  twine,  and  distribution. 

With  wrapping  paper  at  a  50  per 
cent,  advance  in  costs  use  spoils  and 
returns,  when  returns  are  to  be  had. 
With  twine  at  100  per  cent,  advance 
in  costs  use  straps  of  webbing,  which 
not  only  save  time  in  tying  bundles, 
but  can  be  used  over  and  over  again, 
thereby  saving  a  thousand  times  their 
cost  in  twine. 

With  distribution  carefully  consider 
mail  and  express  wagon,  auto  and 
wheel  service,  use  a  daily  cost  sheet 
to  show  average  costs  of  different  kinds 
of  service. 

Before  leaving  the  suggestion  of  Con¬ 
servation  I  wish  to  ask  one  question 
of  every  circulation  manager  here. 
Why  should  it  have  been  necessary  for 
this  great  cataclysm  to  have  awakened 
you  from  your  lethargy?  Were  you  in 
a  rut?  Did  you  have  your  eyes  too 
high  up  and  fail  to  appreciate  the  small 
things  below? 

Let  me  offer  the  suggestion  that  you 
take  notice  of  the  small  leaks,  for  from 
them  come  the  larger  ones. 

Now,  as  to  EFFICIENCY.  Tammany 
Hall  Ijas  more  often  than  otherwise 
been  successful.  Why?  Efficiency  is 
the  answer,  and  right  here  let  me  sug¬ 
gest  that  we  can  with  great  profits 
follow'  their  lead  In  their  wonderful 
card  index  system,  which  I  am  told 
contemplates  a  complete  record  of  ev¬ 
ery  voting  inhabitant  of  Greater  New 
York,  with  their  home  or  business  ad¬ 
dress  and  other  important  information 
kept  up  to  date. 

Efficiency  tends  toward  a  better  un¬ 
derstanding  between  the  publisher  and 
between  the  circulating  manager  of  a 
competing  newspaper  and  the  elimina¬ 
tion  of  dead-beat  agents  and  dishonest 
canvassers. 

Answering:  What  do  I  see  of  the  Fu¬ 
ture?  Less  cut-throat  competition. 
More  cooperation.  Less  competitive 
waste.  More  conservation  endeavors. 
Less  egotistical  superiority.  More  fair 
dealings.  And  all  for  what?  To  the 
end  that  the  power  of  the  press  may 


never  be  doubted  and  its  honesty  of 
purpose  and  integrity  never  question¬ 
ed,  and  those  responsible  therefor  be 
known  among  men  and  nations  as 
among  the  bearers  of  light  and  liber¬ 
ties  of  all  human  endeavors. 

A  QUESTION  OF  CARRIERS 

Combination  Service  is  Better  than  an 

Exclusive  Service,  Says  Mr.  Farley. 

By  J.  L.  Farley. 

(Cir.  Mgr.,  Philadelphia  North  American.) 

In  the  distribution  of  papers,  par¬ 
ticularly  the  morning  Issue,  time  is  a 
very  important  factor,  and  the  newspa¬ 
pers  having  a  comUnation  service  can 
limit  their  routes  so  that  they  cover 
less  territory  than  it  would  be  possible 
under  an  exclusive  service,  and  thereby 
have  a  decided  advantage  so  far  as 
time  is  concerned. 

In  the  matter  of  collections  I  am  sure 
that  we  would  meet  with  better  success 
from  the  combination  carrier  with  good 
income  rather  than  from  the  exclusive 
carrier  with  less  income. 

I  have  seen  a  large  newspaper  en¬ 
deavor  to  switch  from  a  combination 
service  to  an  exclusive  service.  I  have 
listened  to  all  the  arguments  which  the 
newspaper  advanced  as  to  why  the 
change  should  be  made,  and  then  told 
them,  as  I  will  tell  you,  that  every 
argument  they  advanced  was  theoreti¬ 
cally  sound,  but  practically  unsound. 

I  have  seen  this  newspaper  put  the 
exclusive  service  into  practice  at  a  cost 
of  many  thousands  of  dollars  and  at 
a  loss  of  many  thousand  subscriptions; 
and  I  have  seen  the  same  newspaper, 
after  eighteen  months  of  an  exclusive 
carrier  service,  go  book  to  the  combina¬ 
tion  service  where  they  now  are,  and 
likely  to  remain. 

I  have  personally  investigated  a 
week’s  canvass  made  by  a  crew  after 
they  had  changed  to  an  exclusive  ser¬ 
vice  wherein  the  crew  had  taken  100 
contracts  which  meant  100  new  sub- 
r.cribers,  and  have  seen  98  of  these  same 
contracts  nullifled  through  the  person¬ 
ality  of  the  combination  carrier,  as 
against  the  uninitiated  and  unsophisti¬ 
cated  exclusive  carrier. 

In  summing  up,  I  would  state  that  as 
far  as  service,  cost,  time,  and  results 
are  concerned  the  combination  service 
has  all  the  advantages  of  an  individmil 
service  with  none  of  its  disadvantages. 

Newsboy  Sues  Baltimore  Street  Railway 

Baltimore,  July  18. — Morris  Gold¬ 
berg,  a  newsboy,  through  his  father 
and  Attorney  E.  Milton  Altfeld,  has 
filed  suit  for  $5,000  damages  against  the 
United  Railways  and  Electric  Company 
in  the  Superior  Court.  It  is  alleged  that 
a  conductor  "unlawfully  and  forcibly’ 
ejected  the  newsboy  from  a  street  car 
when  the  latter  attempted  to  dispose 
of  newspapers.  It  is  also  alleged  that 
the  boy  was  left  in  a  semi-consciou  i 
condition  in  the  street. 

Club  Planned  for  Newsies 

Fort  Worth,  Tex.,  newsboys  have  just 
raised  by  a  “tag  day”  a  good  sum  to¬ 
ward  fitting  up  a  home  for  the  Fort 
Worth  Record  Newsboys’  Club.  It  is 
planned  to  organise  a  junior  citizen 
government  in  the  club  and  make  it  en¬ 
tirely  self-governing.  The  Club  will  be 
supervised  in  a  general  way  by  the 
women  of  Fort  Worth,  but  the  news¬ 
boys,  as  they  express  It,  will  be  "the 
whole  show.” 


BENEFITS  OF  THE  I.  C.  M.  A. 

Why  the  Circulation  Manager  Should 
Join  and  Attend  the  Conventions. 

By  James  McKernan. 

(Cireulation  Manager.  Neva  York  World.) 

A  circulation  manager  is  benefited  in 
numerous  ways  by  association  and  dis¬ 
cussion  with  men  who  are  in  the  same 
line  of  business.  It  is  an  old  but  true 
saying  that  discussion  brings  out  many 
points  that  are  otherwise  overlooked, 
and  while  I  consider  that  the  general 
business  meetings  do  a  great  deal  of 
good,  1  believe  that  there  is  still  more 
knowledge  of  a  definite  or  distinct  char¬ 
acter  gained  in  the  little  groups  of  cir¬ 
culation  managers  who  congregate  from 
time  to  time  on  these  trips  and  discuss 
at  greater  length  than  a  general  meet¬ 
ing  would  permit  that  part  of  their 
business  which  is  most  perplexing  to 
them,  and  which  some  of  their  fellow 
circulators,  having  gone  through  the 
same  experience,  are  able  to  advise  In 
a  manner  that  will  bring  good  results 
The  fund  of  information  available  to 
the  members  of  the  association  is  prac¬ 
tically  unlimited,  and  it  depends  en¬ 
tirely  on  how  the  circulation  manager 
who  attends  the  meetings  makes  use  of 
it  whether  it  is  a  benefit  or  not.  It  Is 
certainly  a  great  advantage  to  be  able 
to  ask  questions  on  various  subjects 
and  have  them  answered  from  differ¬ 
ent  viewpoints. 

A  circulation  manager  is  benefited  by 
attending  the  I.  C.  M.  A.,  by  becoming 
personally  acquainted  with  the  circula¬ 
tion  managers  from  all  over  the 
United  States  and  Canada,  and,  there¬ 
fore,  does  not  hesitate  to  ask  any  of 
them  to  take  care  of  some  special  work 
for  hij  paper,  such  as  passing  on  the 
credit  of  new  people  applying  for  pa¬ 
pers,  or  in  collecting  a  bad  account  in 
territory  so  far  distant  from  his  home 
town  that  it  would  be  unprofitable  to 
send  a  travelling  representative. 

Does  any  business  manager  or  pub¬ 
lisher  doubt  the  benefit  that  his  news¬ 
paper  receives  by  having  the  concen¬ 
trated  wisdom  or  advice  of  the  princi¬ 
pal  clriulators  of  the  entire  country  at 
the  command  of  his  circulation  man¬ 
ager?  That  is  practically  what  the 
members  who  attend  the  meetings  of 
our  association  have  for  the  asking. 

Dille  Heads  New  Syndicate 
John  Flint  Dille,  the  syndicate  man, 
has  been  engaged  as  general  manager 
of  the  National  Newspaper  Service,  336 
West  Madison  Street,  Chicago,  by  the 
directors  of  that  company.  Mr.  Dille 
took  charge  of  the  concern  on  June  1st, 
and  has  been  elected  president  of  the 
organization.  It  will  operate  an  ex¬ 
tensive,  general  newspaper  syndicate, 
will  handle  all  lines  of  feature  matter, 
and  conduct  a  circulation  promotion 
department,  which  will  be  in  charge  of 
a  nationally  known  circulation  promo¬ 
tion  man.  who  will  be  named  soon.  ’The 
company  has  already  closed  a  number 
of  contracts  with  widely  known  fea¬ 
ture  writers  and  artists,  and  has  ne¬ 
gotiations  pending  with  othera 

This  Chamber  of  Commerce  is  Alive 
The  Durham  (N.  C.)  Chamber  of 
Commerce  issued  an  eight-page  paper 
called  the  Durham  Bull-etln  in  con¬ 
nection  with  the  annual  meeting  of  the 
North  Carolina  Press  Association  held 
in  Durham  last  week.  On  the  first 
page  appeared  a  hearty  greeting  to  the 
editors  by  James  A.  Robinson  (Old 
Henry  graph). 


Newsboy  Judge  Honored 

In  Newark,  N.  J.,  a  few  nights  ago 
a  dinner  was  tendered  to  As.sociate- 
Judge  Samuel  H.  Silbert,  of  the  Mu¬ 
nicipal  Court  of  Cleveland,  O.,  -by  the 
newsboys  of  Newark,  past  and  present 
at  the  Progress  Club.  In  behalf  of  the 
newsboys.  Judge  Harry  V.  O.shorne,  of 
the  Common  Pleas  Court,  presented 
Judge  Silbert  with  an  ivory  gavel  inlaid 
with  silver.  Judge  Silbert  was  a  news¬ 
boy  of  Newark  and  sold  pajiers  on 
Broad  Street  for  many  year.s.  He  went 
to  Cleveland  and  entered  a  Cleveland 
law  school.  Secretary  of  War  Baker, 
who  was  a  professor  in  the  law  .school 
when  Judge  Silbert  was  graduated,  took 
an  Interest  in  him,  and  when  he  be¬ 
came  Mayor  Mr.  Baker  appointed  Mr. 
Silbert  Prosecuting  Attorney  of  Cleve¬ 
land.  About  eighty  old-time  newsboys 
were  present. 

New  Orleans  Item  Newsboys  Have  Picnic 

Joe  Levy,  circulation  manager  of  the 
New  Orleans  Item,  was  master  of  cere¬ 
monies  at  a  picnic  given  by  the  Item, 
Sunday,  July  9,  to  the  Newsboy.s'  Social 
Club  of  that  paper  at  Ravena  Park, 
Spanish  Fort.  In  the  afternoon  the 
“newsies”  had  a  parade  through  the 
business  section  of  New  Orleans.  W. 
Fredericks,  superintendent  of  the  Item, 

J.  Margusky,  and  A.  A.  Arnold,  super¬ 
intendent  of  the  newsboys  helped  to 
make  the  affair  a  success.  The  re¬ 
ceipts  of  the  picnic,  which  was  attend¬ 
ed  by  a  large  crowd  of  people,  will  be 
employed  as  part  of  a  fund  to  purchase 
a  club  house  on  the  lake. 

Cbeltenbam  Outclasses  Thompson 

The  value  of  team  play  was  dcci.sively 
shown  in  the  baseball  game  between  the 
Cheltenham  and  J.  Walter  Thompson 
nines,  who  are  rivals  in  the  New  York 
Advertising  Agency  League  race,  Satur¬ 
day,  July  15,  at  Bronx  Oval,  N.  Y. 
Cheltenham  won,  22  to  8.  The  victors 
bunched  their  hits  and  timed  their  base¬ 
running  with  such  effect  that  they  went 
scoreless  in  only  one  inning.  On  the 
defen.sivc,  the  same  smooth  team  play 
manifested  itself.  The  Cheltenham  bat¬ 
tery  and  infield  played  a  snappy,  heady 
combination  game.  The  Thomp.sons 
had  one  productive  inning,  the  .seventh, 
in  which  they  scored  five  of  their  eight 
runs.  I^ewis  and  Triegel  starred  for 
them  in  the  field.  Cheltenham  still 
leads  the  league  with  three  wins  and 
no  games  lost. 

The  Carrier 

It  takes  lots  of  men  In  a  newspaper  sliop. 

And  all  must  keep  busy  or  presses  will  stop. 
The  Editor’s  certain  that  he’s  the  Mg  noise; 

He  looks  more  important  than  carrier  boys; 

He  sits  at  his  desk,  and  he  l)os8es  the  works. 
And  keeps  the  gang  Jiimi>ln’  like  so  man.v  Turks. 
But  what  is  the  use  of  his  work  in  gmsl  shaiie. 
If  the  Carrier  fails  to  deliver  the  pope? 

The  Reporters  are  pretty  Important  young  eli.ips; 
They  write  about  weddings,  boss  races,  and 
scraps ; 

Of  course  they  are  neede<l  to  hunt  up  the  news. 
But  If  you  should  ask  me  for  my  own  honest 
views 

I’d  say  the  Reporter  need»Iega  more  than  hralna. 
For  he  spends  his  time  running  from  hotels  to 
trains. 

But  what  good  is  all  the  Reporters  can  do 
If  the  Carrier  don’t  bring  the  paper  to  yon? 

The  Printers  and  Pressmen  are  all  worth  their 
pay; 

They  do  their  work  well  and  with  little  to  say. 
They  are  neede<l  at  times  and  so  Is  the  Clerk. 
Who  takes  in  the  money,  ,  though  that  is  n.d 
work. 

But  the  guy  that’s  the  real  thing,  the  one  that 
cuts  ice. 

The  fellow  whose  value  can’t  l)e  flacd  at  a  price. 
Is  the  one  who  begins  when  the  others  are 
through 

And  hurries  to  bring  the  paper  to  you. 
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newspaper  activities  in  many  cities 


Various  Plans  and  Schemes  That  Are  Being  Employed  to  Build 
Circulation  and  Increase  Prestige. 


The  New  York  Globe  in  its  statement 
of  business  during  June  shows  that  the 
average  daily  circulation  was  220,794, 
and  the  average  for  the  first  six  months 
of  the  year,  1M6.  was  189,338.  The  ad¬ 
vertising  record  shows  that  the  num¬ 
ber  of  lines  printed  for  the  six  months 
ending  June  30  wad  3,046,598  as  com¬ 
pared  with  2,635,877  for  June,  1915,  or  a 
gain  of  410,721  lines. 


A  novel  page  of  advertising  has  been 
put  out  during  the  hot  weather  period 
in  Clesoland,  O.,  by  the  News  of  that 
city.  The  page  consists  of  advertise¬ 
ments  from  firms  that  have  something 
to  sell  to  alleviate  the  effects  of  the 
heat.  The  articles  range  from  ice  cream 
to  electric  irons,  and  from  cookies  to 
clothing. 


A  contest  for  readers  of  the  Cleve¬ 
land  (O.)  Leader,  to  win  $100  in  cash 
prizes,  is  being  conducted  by  that  paper 
in  conjunction  with  the  photo  play  “The 
Grip  of  Evil.”  Essays  must  answer 
the  question  “Is  the  World  in  the  Grip 
of  Evil?” 


Campaigns  against  alleged  misman¬ 
agement  by  city  officials  in  Cleveland, 
Ohio,  are  being  conducted  by  newspa¬ 
pers  of  that  city.  The  most  significant 
cause  for  this  action  has  been  the  nu¬ 
merous  attacks  upon  women  and  girls, 
and  the  alleged  inefficiency  of  the  police 
and  city  authorities  in  coping  with  the 
situation.  The  Press  says  that  disorgan¬ 
ization  within  the  police  department  is 
responsible  for  this  condition,  and  urges 
reform  at  once  in  the  department.  The 
Leader  has  been  hammering  home  the 
need  for  additional  protection  to  girls 
in  the  parks,  with  the  result  that  a 
squad  has  been  organized  for  that  pur¬ 
pose. 


Hu.siness  bulletins,  stories  run  twice 
weekly  to  help  its  readers  to  get  the  ut- 
mo.st  from  its  advertising,  are  now  be¬ 
ing  printed  in  the  Cleveland  Plain  Deal¬ 
er.  The  plan,  an  educational  one,  is 
under  the  direction  of  John  S.  McCar- 
rens,  business  manager.  These  bulle¬ 
tins  are  written  in  story  form  by  ex¬ 
pert  .s.  This  week,  a  bulletin  on  finance 
tells  Plain  Dealer  readers  what  to  do 
and  what  not  to  do  when  buying  bonds. 


The  .special  El  Paso  edition  of  the 
Ho.ston  Globe  that  is  being  printed  in 
one  of  the  El  Paso  newspapers  is  at¬ 
tracting  much  favorable  attention.  The 
GIoIk;  wires  the  Boston  news  every 
night  and  the  troops  get  the  news  from 
home  fresh  from  the  telegraph  the  next 
morning.  This  news  service  is  supple¬ 
mented  by  one  furnished  by  Mayor  Cur¬ 
ley  and  the  City  Halt  reporters,  who 
stmd  a  200-word  night  letter  of  the  hap¬ 
penings  of  Boston. 


The  Boston  Advertiser  and  Record,  In 
their  auto  sections  are  printing  routes 
to  various  points  about  Boston.  The 
plan  is  making  a  big  hit' with  those  who 
drive  cars. 


The  Christian  Science  Monitor,  Bos¬ 
ton,  is  catering  to  the  children.  A  page 
Is  det^ted  each  day  to  this  feature. 
There  are  five  black  and  white  illustra¬ 
tions  and  much  reading  matter,  both 
prose  and  poetry,  to  attract  and  enter¬ 
tain  the  youthftd  mind.  •  -• 


The  Boston  Record  is  running  a  col¬ 
umn  of  news  briefs  on  its  first  page.  A 
cartoon  goes  with  the  feature,  the  head 
l^ing  set  in  two-column  measure. 


The  Richmond  (Cal.)  Independent, 
which  has  been  published  as  an  after¬ 
noon  daily  for  several  years  past  in  the 
leading  manufacturing  town  of  Califor¬ 
nia,  has  started  a  morning  edition.  The 
main  issue  of  the  paper  will  continue 
to  appear  in  the  afternoon.  Special  ar¬ 
rangements  will  be  made  with  adver¬ 
tisers  wishing  to  use  both  evening  and 
morning  editions. 


For  a  long  time  the  Herald  was  the 
only  Boston  newspaper  to  publish  regu¬ 
lar  lists  of  shoe  buyers  in  Boston,  but 
now  the  Monitor  has  entered  this  field. 


The  Manteca  (Cal.)  Enterprise  now 
occupies  a  new  building.  The  exterior 
of  the  building  is  finished  in  concrete 
plaster  in  Mission  style.  A  full  plate- 
glass  front  has  been  installed. 


The  Willow  (Cal.)  Journal  has  in¬ 
stalled  a  Model  14  Mergenthaler  lino¬ 
type.  The  Journal  began  life  in  1878 
and  became  a  daily  twenty-nine  years 
ago. 


The  Baltimore  News,  the  American 
and  the  Evening  Star  have  made  “The 
Soldiers’  Letter  Box”  a  feature  in  those 
papers.  Practically  the  entire  military 
force  of  Maryland  have  been  sent  to 
the  Mexican  frontier,  and  the  “Letter 
Box”  is  the  department  in  which  are 
printed  letters  from  the  Maryland  sol¬ 
diers  in  the  different  camps. 


The  Philadelphia  Public  Ledger  ar¬ 
ranged  during  convention  week  for  a 
special  Hawaiian  news  service  for  the 
benefit  of  delegates  from  the  islands 
and  their  friends.  The  dispatches  were 
sent  from  the  Honolulu  Star-Bulletin 
by  cable,  and  were  much  appreciated 
not  only  by  the  visitors  but  by  the 
folks  at  home  who  at  a  luncheon  of 
the  Honolulu  Advertising  Club  adopt¬ 
ed  a  resolution  of  thanks  to  Cyrus  H. 
K.  Curtis  for  his  thoughtful  enterprise. 


Nearing  Half-Century  Mark. 

July  10  was  observed  by  the  Paris 
(Tex.)  Morning  News  as  its  forty-sev¬ 
enth  anniversary.  Since  July  10,  1869, 
when  the  late  A.  P.  Boyd  issued  the 
first  edition  of  the  News  as  a  weekly, 
and  not  one  day  since  it  was  changed 
to  a  daily,  has  the  News  missed  being 
issued  in  some  form.  During  the  great 
fire  in  Paris  last  March,  when  the  plants 
of  all  the  newspapers  in  Paris  were 
burned,  the  News  came  out  as  a  small 
hand  bill  printed  on  a  foot-power  job 
press.  Since  the  fire,  the  News  has 
taken  over  the  Paris  Advocate,  and 
both  afternoon  and  morning  editions 
are  now  being  published  from  the  new 
plant. 


Lexington  (Ky.)  Herald  Incorporated. 

Frankfort,  Ky.,  July  18. — The  Lex¬ 
ington  Herald,  of  Lexington,  has  filed 
articles  of  incorporation  with  Secretary 
of  State  Lewis.  The  capital  stock  Is 
fixed  at  $290,000.  The  incorporators 
and  the  number  of  shares  owned  by 
each  are:  Desha  Breckinridge,  1,680; 
M.  McD.  Breckinridge,  160;  M.  J. 
Payne,  40;  F.  S.  Reed,  80,  and  Curry 
D.  Breckinridge,  40  shares. 


MANY  SOUGHT  BAGS  OF  GOLD 

San  Francisco  Bulletin's  Treasure  Hunt 
Helped  Ambitious  Readers. 

After  quite  a  period  of  comparative 
inactivity  along  special  circulation¬ 
building  lines,  San  Francisco  papers  are 
now  presenting  a  number  of  attractive 
propositions.  The  Bulletin  has  success¬ 
fully  concluded  its  “Fourteen-Bags-of- 
Gold”  circulation  stimulator. 

In  a  serial  story,  written  by  Ernest 
J.  Hopkins,  which  ran  in  the  Bulletin 
for  a  number  of  weeks,  was  concealed 
a  cryptogram,  giving  the  clue  to  the 
location  of  fourteen  bags  of  gold,  each 
containing  fifty  dollars. 

The  bags  were  hidden  in  San  Fran¬ 
cisco,  Oakland,  Alameda,  and  outlying  1 
towns.  As  there  were  no  geographical 
restrictions  upon  the  gold-seekers,  some 
made  long  trips  from  their  homes  to 
reach  the  location  of  the  treasure.  Two 
farmer  boys  rose  at  3:30  A.  M.  and  rode 
forty  miles  on  a  motorcycle  to  find  the 
“buried”  treasure.  On  investigating  as 
to  the  uses  which  the  finders  will  make 
of  the  money,  the  Bulletin  ascertained 
the  following  facts: 

“The  bags  of  gold  will  assist  one  San 
Francisco  girl  to  pay  hospital  bills  for^ 
an  invalid  sister;  will  aid  a  young 
Berkeley  college  professor  to  pursue  his 
studies  next  fall  at  Columbia  Univer¬ 
sity;  will  send  an  Oakland  girl  to  visit 
her  parents  in  Salt  Lake  City;  will  be 
a  boon  to  an  unemployed  Alameda  ac¬ 
countant;  will  pay  two  instalments  uiwn 
a  post-office  clerk’s  little  home;  will 
give  a  lift  to  two  San  Benito  farmer 
boys,  and  will  help  a  Stockton  vaude¬ 
ville  girl  to  keep  afioat  in  her  profes¬ 
sion.” 


Notable  Newspaper  Census 
One  of  the  most  complete  as  well  as 
attractive  circulation  booklets  ever  is¬ 
sued  is  being  distributed  by  the  Indian¬ 
apolis  (Ind.)  News.  It  covers  in  detail 
a  recent  newspaper  census  of  Indian¬ 
apolis,  and  is  illustrated  throughout 
with  group  photographs  of  the  News’s 
1,600  carrier  boys,  an  army  of  bright 
young  hustlers.  The  census  shows  what 
newspapers  are  delivered  by  carrier  in 
the  residence  section  of  Indianapolis, 
and  gives  advertising  and  circulation 
data  of  the  News.  Exclusive  of  street 
and  newsstand  sales,  the  News  has  more 
than  55  per  cent,  of  the  home  circula¬ 
tion  of  all  the  Indianapolis  dailies.  Its 
total  circulation  in  city,  trading  terri¬ 
tory,  and  country  is  106,126,  leading  its 
nearest  competitor  by  more  than  25,- 
000.  The  booklet  is  a  model  for  circu¬ 
lation  managers  to  study. 


Co-Operation  by  Employees 
At  Dallas,  Tex.,  employees  of  A.  H. 
Belo  &  Co.,  publishers  of  the  Dallas 
Morning  News  and  the  I>allas  Eve¬ 
ning  Journal,  through  the  News-Jour¬ 
nal  Employees’  Association,  held  an  in¬ 
formal  get-acquainted  meeting  a  few 
days  ago.  Several  Impromptu  talks 
were  made  by  members  of  the  staffs  of 
the  two  papers,  all  along  the  line  of 
needed  cooperation  between  the  em¬ 
ployees  of  the  two  papers  and  general 
cooperation  among  all  employees.  Reg¬ 
ular  meetings  will  be  held  to  bring 
about  this  result.  An  educational  meet¬ 
ing,  at  which  discussion  of  newspaper 
making  in  all  its  departments  will  be 
the  feature,  will  be  held  soon. 


The  International  Syndicate,  of  Bal¬ 
timore,  is  being  complimented  upon  its 
non-parti.sjm  political  cartoons,  which 
are  now  being  mailed  twice  a  week,  in¬ 
stead  of  once  a  we^,  as  formerly.  The 
cartoons  “take”  with  all  kind  of  people. 


Now  Ready  for  Delivery! 

LARGE  SCA1.£ 

MEXICO  MAP 

In  Colortt 

Size  28  X  36  inches. 

Can  be  combined  with  European  War  Zone 
Map,  making  Ideal  Reference  War  Cbart. 
Special  low  price  quantity  orders. 
Ezetusive  territory  reserved  for  Live 
Wire  Newspapers, 
fiend  250.  /or  sample  poBtpaU. 

S.  BLAKE  WILX^DEN 

Premium  and  Advertising  Specialties. 
1606  Hey  worth  Building,  Chicago 


DEMOCRATIC 

REPUBLICAN 

CARTOONS 

Mats  mailed  twice  weekly 
Get  your  order  in  early 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 

Established  1899  BALTIMORE,  MD. 


Women’s  Features 


Ask  for  samples  of  the  following: 

Oliphant’s  daily  fashion  service. 
Rheta  Childe  Dorr’s  editorials.  Zoe 
Beckley’s  “Her  Side — and  His.” 
“Problems  of  Everygirl.” 

The  Evening  Mul  Syndicate 

203  Broadway  New  York 


CIRCULATION  HOLDERS 

The  following  are  the  contributors  to  tile 
National  Editorial  Service  tills  week. 

The  Abbe  Ernent  Ulniiiet,  Author  of 
“Eranee  Herself  Again.” 

Holanil  G.  IJnber,  Author  of  “I’an-Ger 
manism”  and  "The  Challenge  of  the  Fu¬ 
ture.” 

J.  MnillHon  Taylor,  M.D.,  Professor  of 
Apiilied.  Theraiieutlcs,  Temple  University. 
Kiiiory  R.  Johnaon,  Ph.D..  Sr.D., 
Professor  of  Transportation  and  Commerce, 
University  of  Pennsylvania. 

I’blllp  Newton,  M.D.,  Brigadler  Oeneral, 
Nfislicul  Corps.  Imperial  Russian  Army. 
Andrew  KnruHeth,  Secretary  of  the  Sea- 
iiian’s  Union. 

H'rlle  or  win /or  rafea 

NATIONAL  EDITORIAL  SERVICE,  Inc. 
225  Fifth  Avenue.  New  York 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to 
papers  who  desire  live 
movie  topics. 

The  Vitagraph  Company 
of  America 

Eait  ijth  St  a  Locust  Avg.,  Bklyn,  N.  Y. 
NEW  YORK  LONDON 

CHICA(K>  PARIS 


The  McClure  Method 

Our  features  are  sold  on  their  Individual 
merit. 

Any  service  may  be  ordered  singly. 

THIS  MEANS: 

The  greatest  possible  variety  from  which 
to  cbooee. 

The  submitting  of  each  feature  to  your 
own  editorial  Judgment. 

The  opportunity  to  orvler  a  budget  con¬ 
sisting  only  of  what  you  want. 

A  lieflnlte  reduction  from  individual  prices 
on  lindgets. 

Write  ue  for  tamplee  of  our  Sunday  Col¬ 
ored  comice,  daily  cornice,  toomen’e  featuree, 
bedtime  etoriee,  fiction,  etc. 

The.  McClure  Newspaper  Syndicale 
120  West  32iid  St.  New  York 
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THE  SAME 

CENTRAL  PRESS  ASS^N 

which  supplied  national  convention  re¬ 
ports  by  William  J.  Bryan,  Irvin  S. 
Cobb,  and  Samuel  G.  Blythe,  fur¬ 
nishes  day  in  and  day  out  a  practical, 
sensible  illustrated  matrix  service. 
Ask  for  samples  and  prices.  Write 
either  to  our  eastern  office  in  the 
New  York  World  building,  or  our 
central  office  at  Cleveland. 


G  Special  representatives  know  that 
the  greater  the  variety  and  volume  of 
local  business  their  papers  carry,  the 
higher  the  value  of  the  papers  to  the 
national  advertiser. 

G  Many  special  representatives  who 
know  through  years  of  observation 
recommend 

AD  ART  SERVICE 

212  Press  Bldg.  Cleveland,  O. 

to  all  papers  on  their  lists. 


Keen  Publishers  Everywhere 
Are  Buying  Electric 
Bulletin  Machines. 

They  have  written  us  letters  giv¬ 
ing  their  opinions.  They  make 
interesting  reading.  We  wish  we 
could  send  them  to  you  complete. 

Some  of  the  letters  are  in  our 
New  Illustrated  Catalogue.  Why  not 
let  us  send  you  one? 

National  Electric  Bulletin  Corp. 

New  London,  Conn. 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Oficea,  World  Bldg.,  New  York 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Lrt  u$  tend  you  tamplet  of  our  col¬ 
ored  comics,  daily  and  Sunday 
page!  in  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
37  WKST  saxn  8T.,  NEW  TOBK 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 

38  Patrk  Row,  New  York 


PLANS  LAID  FOR  WIDE 
CHURCH  ADVERTISING 

Office  Has  Been  Opened  in  New  York 
and  Clubs  Have  Been  Formed  in  Six 
Large  Cities — A.  A.  C.  W.  is  Co-opera¬ 
ting  With  Strong  Committees  of  Clergy 
and  Ad  Men  Advisory  Counsel  Named. 
The  churches  of  the  big  cities  of  the 
country  are  heartily  endorsing  church 
advertising,  since  the  merits  of  such 
publicity  were  clearly  proved  at  the 
('hurch  Advertising  Conference  held  re¬ 
cently  in  connection  with  the  conven¬ 
tion  of  the  As.sociated  Advertising  Clubs 
of  the  World,  at  Philadelphia, 

One  of  the  mest  important  acts  of  that 
(Conference  was  the  adoption  of  a  i)lan 
to  raise  a  budget  of  $10,000  in  order 
that  a  secretary  might  be  hired  who 
would  oiK'n  a  headquarters  in  New  York 
city  and  help  get  the  Ad  Clubs  related 
to  the  churches  of  the  country  locally 
us  well  as  plan  conferences  on  church 
adverti.sing  in  connection  with  these 
clubs  in  various  .sections  of  the  coun¬ 
try. 

OFFICE  OPENED  IN  NEW  YORK. 

An  office  ha.s  already  been  .secured  in 
New  York  at  Room  105  Biide  House; 
(Jeorge  C.  Siiane,  of  Shane  Pros.  &  Wil¬ 
son.  I’hiladciphia,  has  been  elected 
chairman  of  the  executive  committei', 
and  .soon  an  effort  will  be  made  to  raise 
the  money  to  underwrite  the  budget  so 
that  vigorous  work  can  be  done  in  co¬ 
operation  with  all  such  organizations  in 
the  country  to  teach  local  churches 
how  to  advertise  and  to  put  on  a  na¬ 
tional  campaign  of  publicity.  The  As¬ 
sociated  Adverti.sing  Clubs  of  the  World 
have  given  as.surance  of  every  possible 
cooperation. 

The  leaders  in  the  movement  are  en- 
thusia.stically  certain  that  adverti.sing 
and  puldicity  will  become  the  strongest 
lielps  the  church  has  found  in  modem 
days.  Such  cities  as  Philadelphia.  Den¬ 
ver,  New  Haven,  New  York,  Kansas 
City,  SI.  Ixmis  and  Minneapolis  have  al- 
H'ady  .started  to  organize  Church  Ad 
(JIuliS. 

The  officers  of  the  Church  Advertis¬ 
ing  Conference,  .selected  at  Pliiladelphia, 
are: 

President,  (’hristian  P.  Keisner,  pas¬ 
tor  Grace  Methodist  Church,  New  York; 
first  vice-president,  George  C.  Shane, 
Shane  Bros.  &  Wilson,  Philadelphia; 
second  vice-president,  W.  W.  Cribbins, 
of  the  San  Francisco  Chronicle;  third 
vice-pre.sident,  W.  Frank  McClure,  ad¬ 
vertising  manager,  Uedpath  Chautau- 
quas;  secretary,  the  Rev.  D.  E.  Weigle, 
pastor  Messiah  Lutheran  Church,  Phila¬ 
delphia;  treasurer,  E.  H.  Bonsall,  vice- 
president  of  one  of  the  largest  trust 
companies  in  Philadelphia. 

TWO  STRONG  IXt.M  MITTEES. 

An  administrative  committee  of  ten, 
including  the  president,  secretary,  and 
treasurer,  and  the  following  .seven  were 
also  selected; 

W.  Frank  McClure,,  adverti.sing  man- 
.ager  Redpitth  Chautauqua.s,  Chicago; 
the  Rev.  Paul  B.  Jenkins,  D.D.,  pastor 
Immanuel  Presl)yterian  Church,  Mil¬ 
waukee;  the  Rev.  George  H.  Bickley, 
D.D.,  sur>erlntendent  (Jlty  Missions, 
Philadelphia;  George  C.  Shane,  Shane 
Bros.  &  Wil.son,  Philadelphia;  W.  B. 
Ashley,  associate  e<litor,  Christian  Her¬ 
ald,  New  York;  W.  C.  Cherry,  Syracuse, 
New  York;  Edgar  T.  Welch,  C.  H.  West- 
field,  New  York. 

An  executive  committee  of  twenty-one 
was  appointed,  some  of  the  names  be¬ 
ing:  Joseph  Appel,  of  Wanamaker’s, 
New  York;  the  Rev.  J.  Whitcomb 
Brougher,  D.D.,  pastor  Baptist  Temple, 


Ix)s  Angeles;  Dean  L.  J.  Birney,  Bos¬ 
ton  IJniv’ersity  School  of  Theology:  E. 
L.  Shuey,  advertising  man;.ger,  Lowe 
Bros.,  Dayton;  W.  B.  Morris,  North¬ 
western  Knitting  Co.,  Minneapolis;  Her- 
liert  S.  Houston,  president  Ad  Clubs  of 
the  World. 

In  addition  an  advisory  council  of  one 
hundred  will  bo  finally  selected  though 
only  about  one-half  of  them  have  thus 
far  been  named. 


ILLUSTRATED  ADS  ARE  BEST 

Contest  Conrlurted  by  John  Hart  Shows 
Illustrations  Attract  Public. 

What  attracts  readers  of  advertising 
formed  the  basis  of  an  investigation 
by  John  Hart,  advertisement  manager 
of  London  Opinion,  which  he  explained 
to  the  general  ses.sion  of  the  Associated 
Advertising  Clubs  of  the  World,  at 
Philadelphia. 

Mr.  Hart  conducted  an  investigation 
l)y  offering  prizes,  low  in  money  value 
in  order  to  reach  the  average  man,  ask¬ 
ing  for  an  explanation  of  what  interest¬ 
ed  readers  in  advertisements,  the  prizes 
lieing  awarded  to  those  citing  the  ad 
liked  t)e.st  and  giving  the  best  reason  for 
their  preference. 

•  The  advertisements  that  proved  fa¬ 
vorites,  were  attractive,  according  to 
the  contc.stant.s,  liecause  of  originality 
of  copy,  up-to-date  treatment  of  sub¬ 
ject,  catchy  illu.strations,  page  domi¬ 
nance,  lirevity,  human  and  clever  dia¬ 
logue,  and  pleasant,  good  humored  style 
of  illustration. 

The  result  cf  the  investigation  was  to 
show  that  31  per  cent,  of  all  entrants 
specifically  referred  to  the  illustrations, 
21  per  cent,  to  the  topical  nature  of 
copy,  14  per  cent,  to  brevity,  9  per  cent, 
to  headlines,  8  per  cent,  to  .size  of  ad¬ 
vertisement,  and  more  than  7  per  cent, 
each  to  originality  and  simplicity  of 
adv'ertisement. 

Six  per  cent,  were  impressed  with  the 
humor  of  sketch  or  copy,  a  slightly 
smaller  i)er  cent,  with  the  cheerfulness 
of  sketch  or  copy:  5.6  per  cent,  with 
position ;  4.5  per  cent,  by  the  fact  that 
the  ad  was  well  displayed;  3.6  per  cent. 
Ity  the  fact  that  the  advertisement  was 
oi>portune,  and  3.2  per  cent,  each,  to 
the  fact  that  the  copy  was  curiosity- 
arousing  and  the  price  was  stated. 


English  Ad  Women  Organize 

Many  English  women  have  taken  up 
adverti.sing  as  a  profession,  to  fill  va¬ 
cancies  caused  by  the  war.  In  various 
business  houses  and  advertising  agen¬ 
cies.  The.se  women  have  organized  an 
association  for  holding  fortnightly  lec¬ 
tures  and  deliates  dealing  with  topics  of 
general  bu.siness  interests,  and  for  so¬ 
cial  intercourse.  They  hope  to  train 
English  girls  for  bu.siness  life;  to  se¬ 
cure  for  women  a  firmer  footing  in  the 
busines.s  world;  to  obtain  for  women 
salaries  equal  to  those  of  men,  and  to 
supply  American  concerns  with  Infor¬ 
mation  on  adverti.sing  and  business 
matter.s  in  England.  Among  members 
are:  Mrs.  A.  M.  Mortimer,  president; 
Anne  Foster,  .secretary;  Miss  Sprigg.s, 
trea.surer;  the  Misses  Beryl  Heitland, 
M.  M.  Longley,  Mayer,  Oliver-Watt.s, 
Reynolds,  and  Mi.ss  Worrall,  in  charge 
of  employment  bureau. 


Somerset  Hills  Bird  Club  of  Bernards- 
ville,  N.  J.,  has  decided  to  suspend  pub¬ 
lication  of  the  Oriole,  the  official  organ  of 
the  (Mub.  lx;causc  of  the  Increased  cost 
of  paper. 


Character-building  is  simply  human 
improvement. 


PUBLICITY  TO  SUPPLANT  LOBBY 

Much  Signifirance  in  Use  of  Newgpapjfj 
by  Bethlehem  Steel  Company. 

Washington,  July  17 — That  paid  pub. 
llclty  Is  to  take  the  place  of  the  lob- 
bies  which  have  long  haunted  the  Halls 
of  Congress  is  forecasted  by  recent  ad¬ 
vertisements  placed  in  the  Wa.shington 
newspapers  by  the  Bethlehem  steel 
Company,  one  of  the  largest  corpora¬ 
tions  in  the  United  States.  The  adver- 
tisements  of  the  Bethlehem  Steel  Com- 
pany,  in  the  form  of  an  open  letter  to 
Senator  Tillman,  Chairman  of  the 
Naval  Affairs  Committee  of  the  Senate, 
urging  the  Government  to  abandon  its 
idea  of  building  a  Government  armor- 
plate  plant,  at  a  cost  of  $11,000,000,  wa.s 
placed  in  the  newspapers  of  Washing¬ 
ton,  along  with  the  following  statement: 

The  Bethlehem  Steel  Company  does 
not  maintain  a  lobby  to  urge  its  views. 
It  is  relying  upon  publicity  to  get  its 
position  before  Congress  and  the  public. 
The  company  accordingly  invites  atten¬ 
tion  to  this  letter  which  it  has  addressed 
to  the  Chairman  of  the  Senate  Commit¬ 
tee  on  Naval  Affairs. 

Lobbies  have  recently  become  persona 
non  grata  with  Congressmen  and  Sen¬ 
ators,  and  publicity  such  as  is  practiced 
by  the  Bethlehem  Steel  Company  is 
considered  quite  as  effective  as  the  lob¬ 
bies  of  the  past. 

The  advertisement  of  the  Bethlehem 
Rteel  Company  was  a  full-page  one, 
»nd  as  the  advertisements  were  placed 
in  all  the  Washington  papers,  there  is 
no  question  but  what  the  arguments  of 
the  Steel  Company  were  more  generally 
distributed  and  concisely  stated  than  if 
presented  by  a  paid  lobby. 

It  is  believed  that  the  Bethlehem 
Steel’s  course  in  presenting  views  to 
Congre.ss  will  prove  a  popular  one,  and 
incidentally  a  remunerative  one  to  pub¬ 
lishers  of  the  newspapers. 

A  paragraph  in  the  open  letter  to 
Senator  Tillman  read  as  follows; 

"As  you  are  aware,  we  maintain  no 
‘lobby’  in  Washington  to  urge  our 
views  on  this  or  any  other  matter.  VVe 
have  sought  and  are  seeking  to  present 
our  views  of  this  measure  in  the  frank- 
e.st  and  most  public  way  we  can  devise. 
In  kfecpi:ig  with  our  policy,  we  shall, 
therefore,  take  the  liberty  of  giving 
this  letter  to  the  press,  as  well  as  make 
such  other  distribution  of  it  as  will 
bring  it  adequately  to  public  attention." 


SIX  COMMANDMENTS 

Harvey  R.  Young,  advertising  mana¬ 
ger  of  the  Columbus  (O.)  Dispatch,  has 
placed  a  card  containing  these  com¬ 
mandments  in  the  business  office  of  the 
paper  for  the  guidance  of  his  bu.siness 
getters: 

Make  a  Man  Advertise 
(if  he  doesn’t  advertise  now) 

Make  Him  Advertise  More 

(i/  he  advertises  a  little) 

Make  Him  Advertise  (Continuously 
(if  he  is  spasmodic) 

Make  Him  Advertise  Bettor 
(if  he  advertises  poorly) 

Make  His  Advertising  Pay 
(if  it  doesn’t  pay  now) 

Make  His  Advertising  Pay  More 
(if  it  now  pays  a  little) 


The  Providence  Journal  Company, 
publishers  also  of  the  Evening  liuilc- 
tin,  have  placed  the  latter  publication 
on  a  non-returnable  basis,  effective 
July  31. 


The  Law  is  so  inconsistent!  It  re¬ 
quires  you  to  keep  straight,  and  still 
make  both  ends  meet. 
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ST.  LOUIS  CELEBRATES 
CONVENTION  CAPTURE 

Three  Hundred  Citizens  Hold  Jubilee 

Banquet-John  Ring,  jr^  George  M. 

Burbai'h,  and  W.  C.  D’Arcy  Among 

the  Speakers— Advertising  Value  of  A. 

A.  C.  W.  Convention  Discussed. 

St.  Loris,  July  18. — The  responsi¬ 
bility  that  rests  upon  the  shoulders  of 
every  St.  Louis  civic  institution  and  up¬ 
on  the  Advertising  Club  of  ®t.  Louis  in 
particular  was  the  sense  of  the  addresses 
made  by  the  speakers  at  the  jubilee 
banquet,  held  here  on  the  evening  of 
July  13,  to  celebrate  the  local  organiza¬ 
tion’s  victory  In  landing  the  1917  Con¬ 
vention  of  the  A.  A.  C.  of  W.  Along 
with  the  fun  and  laughter,  there  was 
evidence  of  sincere  earnestness  to  make 
good. 

Beginning  with  M.  P.  Linn,  toastmas¬ 
ter,  and  president  of  the  Club,  the 
speakers,  who  included  Mayor  Kiel,  W. 
C.  D’.Arcy,  John  Ring,  jr.,  and  George 
M.  Burbach,  all  told  the  more  than  300 
members  present  that  they  had  a  "great 
big  job  on  their  hands”  to  take  care  of 
the  thousands  of  visitors  and  delegates 
who  will  attend  the  St.  Louis  Conven¬ 
tion. 

MAYOR  KIKL  HONORED. 

Mayor  Henry  W.  Kiel,  who  accom¬ 
panied  the  club  members  to  Philadel¬ 
phia,  where  he  did  much  towards  win¬ 
ning  the  Convention  contest,  was  the 
guest  of  honor.  He  was  made  the  first 
honorary  member  of  the  Club,  and  was 
presented  with  a  handsomely  scrolled 
letter  of  appreciation  from  the  officers. 
The  Mayor,  who  has  been  a  regular 
member  for  two  years,  said  in  reply: 

"You  must  remember  that  the  ad 
men’s  convention  Is  growing  bigger  and 
bigger  every  year.  In  Philadelphia  this 
year  there  was  a  wonderful  demonstra¬ 
tion.  You  can’t  tell  what  will  happen  In 
St.  Louis.  We  have  to  make  good,  and 
you  have  got  a  big  job  on  your  hands. 
We  want  to  do  things  in  such  a  manner 
that  when  our  visitors  leave  St.  Ivouis 
next  June  they  will  sing  your  praises 
and  the  praises  of  our  city.” 

In  introducing  W.  C.  D’Arcy,  presi¬ 
dent  Linn  brought  the  meeting  to  Its 
feet  by  announcing  a  boom  for  D’Arcy 
for  the  presidency  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World.  Mr. 
D’Arcy,  In  his  address,  declared  that  no 
one  single  event  could  possibly  bring 
St.  Ix)uls  into  greater  national  promi¬ 
nence  than  the  ad  men’s  convention. 
He  said  that  not  only  would  it  bring 
trade  to  St.  Louis,  as  did  the  World’s 
Pair,  but  that  it  would  bring  permanent 
business  to  the  city. 

I'RGES  MEMBERS  TO  PULI.  TOGETHER. 

“Begin  now,”  he  said,  "and  pull  to¬ 
gether  harmoniously,  and  we  will  have 
the  greatest  Convention  ever  held.  Re¬ 
member,  St  Louis  can  get  nothing  out 
of  the  Convention  that  she  does  not  put 
in  it.  Most  conventions  appeal  to  only 
one  class;  the  Convention  of  the  A.sso- 
ciated  Advertising  (Mubs  appeals  to  men 
in  all  lines  of  trades  and  in  all  pro¬ 
fessions.” 

Mr.  D’Arcy  quoted  President  Wilson 
as  endorsing  the  ideals  of  the  advertis¬ 
ing  profession,  and  paid  a  tribute  to  the 
President  by  saying  he  aided  in  boosting 
the  Convention,  as  did  members  of  his 
Cabinet. 

Figures  showing  the  worth  of  a 
World’s  advertising  convention  to  a  city 
were  presented  by  George  M.  Burbach. 
of  the  Post-Dispatch.  He  read  three 
teb^grams  from  Baltimore,  Chicago,  and 
Philadelphia,  where  the  Conventions 
have  recently  been  held,  in  which  adver¬ 


tising  men  estimated  the  value  of  the 
publicity  given  each  city  by  the  meet¬ 
ings  in  actual  advertising  space  at  regu¬ 
lar  space  rates.  The  Baltimore  and 
Chicago  Conventions  were  estimated  to 
be  worth  $500,000  to  each  of  the  cities. 
In  Philadelphia,  the  worth  of  the  1916 
Convention  is  estimated  at  $1,000,000  in 
actual  advertising. 

Some  Idea  of  the  magnitude  of  next 
year’s  Convention  was  given  the  meet¬ 
ing,  when  Burbach  declared  that  it  will 
be  "three  times  larger  than  the  Demo¬ 
cratic  Convention.” 

He  proposed  a  rising  vote  of  thanks 
to  President  Linn  for  his  part  in  cap¬ 
turing  the  Convention,  which  was  done 
amid  cheering. 

The  earnestness  with  which  St.  Louis 
is  going  ahead  to  finance  and  arrange 
for  the  Convention  was  shown  when, 
upon  a  request  of  the  chairman  that 
“all  of  those  who  will  make  an  effort 
to  get  a  new  member  rise,”  the  entire 
meeting  rose  as  one  man  and  cheered. 

Following  the  speaking  a  lively  caba¬ 
ret  was  staged.  C.  B. 


Whittier  News  to  Have  New  Building 
The  Whittier  (Cal.)  News,  an  enter¬ 
prising  daily,  will  within  a  few  months 
occupy  a  new  brick  newspaper  build¬ 
ing,  100x140  feet.  The  entire  plant  will 
be  conveniently  located  on  the  ground 
floor.  The  editorial  rooms  will  be  sep¬ 
arated  from  the  busine.ss  offices  by  an 
open  lobby,  which  will  he  provided  with 
a  public  telephone  booth,  ladies’  rest- 
rwm,  and  writing-tables.  Garage  space 
for  three  cars  will  be  provided,  as  well 
as  storage  room  for  paper  stock. 


STAI'KMEXT  OF  THK  OWN’ER.SHIP  MANAGE- 

}SIR.NT.  CinCUr.AiTION.  BT(\,  REOUIRED 

•I*,  OP  AUGUST 

THE  EDITOR  AND  PUBLISHER 
and  JonrnallM, 

piibllRhrd  Satunlnyn  at  New  York,  N  Y  for 
April  1,  1910. 

State  of  New  York,  ronnty  of  New  York,  rr.  ; 

Before  me,  a  Notary  in  and  for  the  State 
aiil  eounty  aforeRaid,  (lerRonally  apiieared  Ed- 
win  I).  DoWItt,  who.  having?  b(*en  duly  sworn 
aeoordlnit  to  law,  depoRea  and  saVR  that  he  Ir 
the  rubliRher  of  the  EDITOH  AND  PUBLISH- 
EU  AND  JOURNALIST,  and  that  the  follow- 
liig  Ir,  to  the  beet  of  hia  knowledge  and  be¬ 
lief,  a  true  atatement  of  the  ownerahin  and 
manaKement,  etc.,  of  the  afnreaaid  publication 
for  tbe  date  ahown  In  the  above  caption,  re¬ 
quired  by  the  Act  of  Ainniat  24,  1012,  em- 
iKMlIed  in  RCctlon  443,  Postal  Laws  and  Remi- 
latlons,  to  wit: 

1.  That  the  names  and  addreRses  of  the  pub¬ 
lisher,  editor,  m,-tnaginK  editor,  and  business 
luanaitorH  are; 

Publlaber.  Edwin  D.  De  Witt. 

37  So.  Maple  Ave.,  East  Orange,  N.  J. 
Editor,  James  Wright  Brown, 

234  Valentine  Lane.  Yonkers,  N.  Y. 
Manr.ging  Editor,  Frank  Leroy  Blanchard, 

lO.I  E.  ir.th  St.,  New  York  City. 
Business  Manager.  George  P.  I.a'frier. 

00  Plnehurat  Ave..  New  York  City. 

2.  That  the  names  and  addrcRRcs  of  owners 
owning  or  holding  1  per  cent,  or  more  of  the 
total  amount  of  stock  of  the  cor(X)ratlon  are 
the  following: 

James  Wright  Brown.  234  Valentine  Tjine. 
Yonkers.  N.  Y. :  Edwin  D.  De  Witt,  37  So. 
Maple  Ave.,  E.ist  Orange,  N.  J. :  Frank  T.eroy 
Blanchard.  KKl  E.  lOth  St..  New  York  City. 
T.  J.  Keenan,  Keenan  Bldg.,  Pittsburgh,  Pa.: 
Martha  .Tone  I.elTler.  00  Plnehiirst  Ave.,  New 
York  City;  .John  Hnlderman.  Ilarriavlllc.  W. 
Va. :  Fred  O.  Hunter,  SO  Malden  Lane.  New 
York  City ;  Amelia  A.  McReynolds,  SO  Malden 
Lane.  New  York  City. 

3.  That  the  known  bondholderR.  mortgagees, 
and  other  security  holders  owning  or  holding  1 
ia>r  cent,  or  more  of  total  amount  of  bonds, 
mortgages,  or  other  securities,  are :  None. 

4.  That  the  two  paragraphs  next  above,  giv¬ 

ing  the  names  of  the  owners,  stoekliolders.  and 
“Ocurll.T  holders.  If  any.  contain  not  onlv  the 
list  of  stockholders  and  seeurltv  holders  as  they 
aniwar  upon  the  lurnks  of  the  company,  but 
also.  In  cases  where  the  stockhoIdiT  or  secur¬ 
ity  holder  appears  upon  the  Imoks  of  the  com¬ 
pany  ns  trustee  or  In  any  other  fldnclar.v  rela¬ 
tion.  the  name  of  the  person  or  corporation  for 
whom  ruch  trustee  la  acting.  Is  given ;  also 
that  the  said  two  paragranhs  contain  state¬ 
ments  piiihraeing  affiant’s  full  knowledge  and 
iH-llef  as  to  the  circumstances  and  conditions 
under  which  stockholders  and  security  holders 
wlKi  do  not  appear  upon  the  books  of  the  com- 
lainy  ns  trustees,  hold  stock  and  securities  In 
a  caiaiclty  other  than  that  of  a  l»ona-flde  own¬ 
er;  and  this  affiant  has  no  reason  to  believe 
that  any  other  person,  asscM-latlon.  or  corimra- 
tlon  has  any  Interest  direct  or  Indirect  In  the 
said  stock,  bonds,  or  other  securities  than  as 
so  stated  by  him.  _ 

■.  D.  DE  WITT. 

(Signature  of  publisher.) 

Sworn  to  and  siibscrlbed  before  me  this  Tith 
day  of  April,  1016.  _„.„™ 

(SmI).  A-  phatt. 

(My  ctrmmlsalon  exidres  March  30,  1018.) 


SITUATIONS  WANT£D 


Advartuement*  under  tkU  cUuii/lcation,  ttn 
centi  per  line,  eock  ineertUm.  Count  aid 
vxtrda  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  ineertione  FRRB. 

BUSINESS  OR  ADVERTISING  MANAGER  on 
dally  pai)er.  Ten  years’  experience  In  business 
office.  Make-up  and  soliciting  of  advertising 
on  one  of  the  largest  daily  and  Sunday  papers 
of  the  country.  Beat  of  references  as  to  charac¬ 
ter  and  ability.  30  years  of  age.  Address  Box 
L  2P8.’>.  care  The  Editor  and  Publisher. 


BUSINESS  MANAGER — Seven  years’  practical 
exTH^rlence  In  Office  and  Mechanical  Management 
on  (taper  of  24,000  In  city  of  100.000  desires 
permanent  position  as  Business  Manager  of  med- 
lum-slze<l  daily.  Middle  West  preferred.  Young 
and  aggressive,  married,  and  now  employed. 
Would  be  pli'ased  to  correstiond  should  you  have 
an  opening.  Address  K  2003,  care  Billtor  and 
Publisher. 


UARTOONIST — If  you  have  been  thinking  of 
hiring  an  original  cartoonist  but  have  hesitated 
on  account  of  the  expense,  drop  me  a  line  and 
I  will  show  you  how  reasonable  I  am  for  a  man 
who  can  turn  out  the  circulation  builders.  Ad¬ 
dress  L  20,88.  care  The  E,lltor  and  Publisher. 

CARTOONIST  AND  (’OMIC  ARTIST  with  na¬ 
tional  reiHitatlon  eight  years’  experience  on 
large  eastern  dallies  desires  eonneetion  with  some 
live  (iiiiier  where  a  iH-rnianent  |)ositlon  can  lx* 
established.  Am  marritsi,  strictly  temiH-rate  and 
always  on  the  job.  Will  start  for  a  nuKlerate 
salary.  Cli|>|dng  and  references  sent  on  re¬ 
quest.  Ad,lres8  L  2002,  care  Editor  and  Pub¬ 
lisher. 


CIRt.'ULA’riON  MAN.VGER — Desires  eouuee- 

tlon  with  good  live  dally  news|)a|M‘r,  Farm  or 
'I'rade  (nihlieation,  where  (iraetienl  ex|ierience 
and  knowledge  of  the  Business  eoiints.  If  your 
Kiiliscriptlon  list  Is  in  arrears.  Write  me,  my 
system  puts  It  up,  on  the  |>al<l  in  advance  basis. 
Salary  no  object  where  there  la  ehanee  for  ad¬ 
vancement.  Communii'ate  with  the  work  Iming 
done.  Address  Isireii  L.  Weidlnger,  713  Broad- 
way.  Fort  Wayne.  Ind. 

CIRCULATION  MANAGER  on  Central  State 
dally  Is  leaving  position  on  account  owners  did 
not  aiipreciate  a  one  thousand  gain  In  three 
months.  )Vhat  have  you  to  offer  a  man  that 
has  had  long  experience  in  various-sized  Helds. 
Is‘t  me  convince  you  of  my  ability.  Address 
L  2070.  care  Editor  and  Publisher. 

CIROULATION  MANAGER  wants  to  heaT^ 
an  oprortunlty.  Seventeen  years’  exiierlence  and  a 
clean  rword.  Moderate  salary  to  start.  Ad¬ 
dress  L  2(ri4.  care  Editor  and  Publisher. 

CIRCULATION  MANAGER  on  Western  dally 
with  seven  years’  experience  In  all  branches  of 
work,  desires  change.  Can  furnish  proof  of 
ability.  Efficiency  and  promotion  with  least  ex¬ 
pense.  Address  Box  K  20C5,  care  Ekiitor  and 
Publisher. 


CIRCULATION  MANAGER— Wanted  clrciila 
tlon  manager  on  large  or  small  palter.  Can  fur¬ 
nish  you  the  best  of  references.  Atldress  J.  M. 
Morris,  948  10th  St.,  Des  Moines,  Iowa. 

CIRCULAT10N~MANAGEir^l  ”nmnr  a"  Job~aa 
circulation  manager  In  large  city  or  can  handle 
other  duties  us  well  on  small  city  dally.  Thor¬ 
oughly  grounded  In  all  (diascs  of  business  eud. 
lg)Ug  ex|>erlence  In  various-sized  Helds.  Tein- 
l>erate  and  reliable;  satisfactory  references.  Ad¬ 
dress  Box  K  21160,  care  Editor  and  Publisher. 

CO.MMEUCIAL  ARTIST  ;  wishes  posltlou  ;  one 
that  offers  oiquirtitnity  as  Advertisers’  Assistant. 

Ad.lress  A.,  care  Editor  and  Publisher. _ 

DESK  OR  I’Kl’ORTER,  University  Journalism 
graduate  wants  change  to  [mis-r  promising  atl- 
vancemetit,  3  years'  exiterleiieo,  2  mouths  on 
Sixth  City  dally.  Address  W.  D..  1770  E.  ti.'), 
Clevebitid. 

EDITORIAL  MAN  wants  position  as  reporter, 
city  editor  or  desk  man  on  pa|)er,  in  town  of  at 
least  12,000,  afternoon  publleatlon  preferred. 
Can  take  phone  service,  rend  proof,  write  heads 
or  report.  Have  bad  three  years’  ex|)erience  and 
two  years  college  journalism.  Must  have  work; 
ean  come  at  once.  Go<k1  References.  Address 

M.  F.  Bovnnl.  Marseilles,  HI.  _ 

PUBLISIIPIR — Suecessful  publisher  and  busi¬ 
ness  manager  desires  connection  with  gooil  dally 
Might  take  small  Interest.  Best  of  references. 
Address  Dally,  cure  Editor  and  Publisher. 


HELP  WANTED 

AdvertUement$  under  /Ait  cUiaeifloatione  fifteen 
centi  per  line,  each  imertion.  Count  six 
tpordi  to  the  line. 

ADVKUTISINd  SOLiriTdll— IliKli  claHB,  cloan 
otit.  proliioinjf  new«paiM»r  aDlicUor  to 

aollcit  apace  oml  fixed  term  advertlalng 

r<mtrncta.  Position  Involve  trnvelInK.  Haa 
srood  future  and  splendid  money  making;  opfior- 
tunttiea  for  worker.  Salary  or  oommlaaion.  Re¬ 
plica  confidential.  Referencea.  Addreas  h  2087, 
care  Editor  and  PuMIaher. 


BUSINESS  OPPORTUNITIES 

Adrertiit'menti  under  this  claaiftcntion,  twentt^^ 
five  centi  a  line,  each  imertion.  Count  iix 
wordi  to  the  line. 

FARM  PAPER  MAN  <»R  MASTER  PRINTER 
—I  am  the  owner  of  a  lilkh  elaas  farm  paper 
In  the  Far  Went.  I  alao  own  an  eNtabliahe<l 
prlntlnt?  liealncHH.  the  hlKtfest  of  the  kind  and 
with  the  iH'Ht  reputation  In  the  atate.  The  ex- 
wutlve  hnrdeiia  of  the  two  enterpriaea  are  too 
iniieh  for  me.  I  a  pnictleal  extN>rleneiMl 

farm  paiar  man  or  a  man  familiar  with  the 
printing  ami  atntioiiery  hiialm*sH.  wiio  after  a 
chme  inveatiKation  of  my  proiamlthm  w’ould  Im» 
willing  to  tnveat  a  few  tlaiu'dind  dollara  and 
w’ork  with  me  In  <leveloplnK  tiume  two  enter- 
prla«>a  to  the  tilRlH^t  power.  Exceptional  op- 
INirtiinity  for  flrat-olnaa  farm  pa|a>r  man  or  maa. 
ter  printer.  Anawera  to  thla  advertlaement  muat 
contain  full  Information  ooverlns:  quallfli*atlona 
and  exp<Tlcnce.  Addreaa  I*.  20S9,  care  Editor 
and  Publisher. 


Owner  leading  daily  news¬ 
paper  of  city  of  60,000  will 
consider  sale  of  a  $25,000  in¬ 
terest  to  a  competent  editor. 

Proposition  O.  A. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  N.  Y.  City 


$4,000 

One-half  cash,  will  buy  Connec¬ 
ticut  weekly  with  big  net  earn¬ 
ings,  considering  purchase  price. 
This  property,  located  in  good 
town,  is  a  bargain  and  should 
sell  quickly. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  and  Uapastne  Properties. 

Times  Bldg.,  New  York 


ONLY  DAILY  in  Central 
West  city  of  18,000,  netting 
owners  $20,000  per  year ;  finely 
equipped.  Controlling  interest 
offered  for  $55,000.  Proposition 
326x. 


H.  F.  HENRICHS 

Ketvtpaper  Propertiem, 
LITCHFIKI.D.  ILI» 


PUBLISHER’S  NOTICE 


The  Editor  and  I’ablinher  mnlntniiis 
an  efficient  coriis  of  paid  rorrcsp.imh-nts  ut  the 
following  inqiortant  trade  centres:  Boston.  I’hihi 
<lelphla,  Toninto.  Clevehiml,  IMItshurgh,  Ulnclii- 
nail,  Detroit,  St.  Ismls,  Chicago,  Atlanta.  New 
(Irlenns,  Dallas,  Iiidianaimlls.  Washington.  Halil 
more,  ami  San  Franebco.  Other  corresix.iulents 
will  Ik'  adtlml  from  time  to  time.  Advertisers 
and  iiews|Mt|>er  men  will  Hnd  a  ready  market  for 
stories  of  advertising  aehlevenients.  news  la-ats. 
etc,,  by  addressing  the  main  office,  1117  \)orUI 
Building,  New  York  Clly. 

Branch  offices  are  loc.ite.1  as  follows  :  (  hleago. 
Herald  Building,  103  W.  Wnshiiiglon  St.,  rlu's. 
If  May,  Mgr.,  ’Phone  Franklin  44 ;  San  Fran¬ 
cisco,  742  Market  St.,  R.  J.  Illdwell,  iminager, 
’(dione  Kearney  2121. 

The  Editor  and  Pnbllaher  page  contains 
072  agate  Hues,  108  on  four.  Ikdimins  arc  Ul 
pleas  wide  and  twelve  Inches  deep. 

Advertising  Rate  Is  2.7c.  an  agate  line.  $100 
a  page,  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  siaice  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  umler  (woiter  clnsslHca- 
llon  will  he  charged  as  follows;  For  Sale  .iiid 
Help  Wanted.  Hfteen  cents  a  Bne:  Buslneas  Op- 
(Hirtnnltv  and  Miscellaneous.  twenty-Hve  cents  a 
line,  ail’d  Situations  Wanted,  ten  cents  n  line, 
count  six  words  to  the  line.  For  th.ise  uneni- 
ployml  a  Hfty-word  or  eight  line  advertlseinetit 
wlil  lie  (iiihllshol  two  tlniea  FREE. 

Renders  are  urged  to  have  the  pniier  mailed  to 
the  home  address.  This  will  Insure  (iromiit  de¬ 
livery. 

’I'hr  Editor  anti  FubliNliPr  sells  regularly 
at  lOe.  a  c.qiy.  $2.00  laT  year  In  the  Unltml 
States  and  Colonial  Posaesalons.  $2.30  In  Uaii- 
adu  and  $3.00  foreign,  and  la  on  sale  each  week 
at  tbe  following  news  stands; 

New  York — World  Building,  Tribune  Biillditig. 
I’ark  Row  Building,  140  Nassau  Street,  .Man- 
niiig's  (oiqioslte  the  World  Building),  33  Park 
How;  The  Woolworth  Ilullding,  Times  Building, 
Forty-second  Street  and  Broadway,  at  haseiiuui 
entrance  to  Subway ;  Breniano’s  Ihaik  Store. 
Twenty-sixth  Street  ami  Fifth  Avenue  ami 
Mark’s,  .Maoy’s  corner,  at  Thirty-fourth  St.  en¬ 
trance. 

Baltimore— B.  K.  Edwards,  American  niilldltig. 

I’hlladelphia — L  G.  Ran,  7tb  ami  Uhestniil 
Streets;  )Vm.  Sobel,  Bulleltn  Building  News 
Stand. 

Boston— Parker  House  News  Stand. 

Pitlsliurgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Trenls,  Ml  Four 
teeiith  Street,  N.  W.,  Riggs  Bldg.,  News  Stand. 

Chicago— Powiier’a  Book  Store,  37  N.  Clark 
Street ;  Post  Gfflce  News  Co.,  .Monroe  Street ; 
IThas.  Ia*vy  UIrc.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Schroeder’a  News  Store,  Superior 
Street,  opiHwIte  Poat  Ufflre;  Solomon  Nrwi  Co.. 
1111  Walnut  Street. 

Detroit — Solomon  News  Co.,  60  Lameil  St.,  W. 

San  Francisco — R.  J.  Bldwell  Co..  742  Market. 
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ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

Ten-p>ce  fxem  priali  (roin  ■  4,  6,  8  or  10 
PM*  7  columo  paper  al  5000  per  kmt. 
Twel*e-page  prea  printi  4.  6,  6,  10  or  12 
pace  7  columo  papen  at  4500  per  bout. 

Send  for  fuHhet  InforttuBon 

Walter  Scott  &  Co. 

Plainfield.  N.  J. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  fc  r  you. 

BURRELLE 

60-62  Warren  jt,  New  York  City 
Established  a  Sljtarter  oj a  Century. 


Successful 


Men  in  CTeiy  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Amonc  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ates  and  the  leading  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  eTery  busi- 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE,  INC. 

106-110  Soveath  Ave.  Now  York  City 


Hemst  reel's 


PRESS  CLIPPINGS 

Tenth  Avenue  At  45th  Street 
New  York 


Canadian  Press  Ctippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service 

of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  ail  matters  of 
interest  to  you,  printed  In  over  05  per  cent, 
of  the  newspapers  and  publications  of 
CANADA, 

We  cover  every  foot  of  Canada  and  New 
foundland  at  our  bead  office. 

74-7*  CHURCH  ST..  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspspera 


ALONG  THE  ROW 

PASSED  ALONG. 

,  The  "good  old  soak”  who  used  to  write 
Bright  stuff  when  he  was  full. 

Is  now  no  longer  in  the  game. 

He’s  lost  his  grip  and  pull. 

He’s  gone  forever  from  the  Row, 

On  him  they  slapped  the  lid. 

He’s  been  succeeded  on  the  job, 

By  Sarsaparilla  Kid. 

Things  have  changed  from  olden 
time. 

When  booze  was  not  taboo. 

When  "Genius”  used  to  hit  the  stuff 
When  he’d  a  fancy  to. 

He’s  down  and  out  for  evermore, 

A  has-been  in  the  race. 

And  soljer  Sarsaparilla  Kid 
Is  sitting  in  his  place. 


ONE  ON  THE  BOSS. 

"Rook  here,”  shouted  the  boss  of  the 
city  desk  to  one  of  his  copy-readers, 
"What  do  you  mean  by  writing  a  head 
like  this?”  and  he  pointed  to  an  item 
on  a  proof  which  bore  this  caption: 
"auto  s.mashed  in  garbage.” 

"Don’t  you  know,  you  mutton  head, 
that  it’s  garage?”  he  concluded. 

"Head  is  all  correct,”  answered  the 
copy-reader.  “Auto  was  wrecked  by 
collision  with  a  swill-wagon.” 


no  reason  to  stop  press. 

"Here’s  an  error  in  the  first  edition,” 
said  the  man  who  always  discovers  such 
things,  to  the  boss.  “It  says  ‘The  Bride 
and  Glum.’  ” 

“Oh,  let  it  go,”  answered  the  boss, 
“the  chances  are  that’s  what  he’ll  be 
before  long.” 


FROM  THE  SKINNERSVIIXE  SIGNAL. 

“In  the  coming  campaign  we  intend 
to  lie  strictly  independent  and  will  not 
favor  Wilson  or  Hughes.  About  half  of 
the  people  in  this  town  are  Democrats 
and  the  other  half  Republicans,  and  all 
of  them  are  our  friends  and  subscribers. 
Some  years  ago  we  went  into  the  can¬ 
didate-supporting  business,  and  it  did 
not  pay.  Kight  years  ago  we  supported 
Bryan,  and  he  was  licked.  Four  years 
ago  we  supported  Taft,  and  he  was  lick¬ 
ed  worse  than  Bryan.  After  this  ex¬ 
perience,  we  concluded  not  to  support 
any  national  candidate,  and  to  devote 
our  time  in  trying  to  support  ourself. 

"We  are  now  In  a  position  to  tell  the 
truth — something  which  political  organs 
sometimes  seek  to  avoid.  If  Wilson 
makes  a  bad  break,  we  shall  say  so,  and 
if  Hughes  cuts  up  any  capers,  our  read¬ 
ers  will  be  told  all  about  it.  Being 
strictly  non-partisan,  our  job  office  is 
prepared  to  do  work  for  all  parties  in 
the  highest  style  of  typographical  art. 
It  must  be  understood,  however,  that  an 
order  for  1,000  three-sheet  posters  does 
not  carry  with  it  the  guarantee  of  a 
column  write-up,  free  of  cost.  No  one 
can  grab  free  space  in  the  Signal  for 
puffs.  They  cost  so  much  per  line  with 
‘Adv'.’  at  the  end  of  the  last  line.  If 
you  endorse  these  principles,  now  is  the 
time  to  subscribe.” 

HEARD  ON  THE  ROW. 

"What’s  Jenks  doing  since  the  shake 
up?” 

"Nothing,  at  present,  but  he  hopes  to 
land  as  press  agent  for  a  Pure  Food 
Show.” 


deeply  impressed. 

First  Stereotyper — “What  happened 
to  that  souse  who  sat  down  on  a  red- 
hot  plate  the  other  night?” 

Second  Stereotyjier — “He  went  home 
to  treat  a  two-column  announcement  of 
.  Cohen’s  Bargain  Sale.” 

Tom  W.  Jackson, 


IMPROVING  SOLICITATION 


Question  Should  Be  an  Important  One 
to  All  Newspaper  Publishers. 

“How  Newspapers  Can  Improve  Their 
Solicitation  with  Advertising  Agencies” 
was  the  theme  of  Richard  A.  Foley’s 
address  before  the  newspaper  depart¬ 
mental  at  the  A.  A.  C.  of  W.  conven¬ 
tion.  He  said,  in  part: 

"Newspapers  sometimes  make  the 
mistake  of  sending  out  men  who  are 
not  capable  of  meeting  on  the  same 
plane  of  bu.<nness  knowledge  those 
uiKin  whom  they  are  to  call.  A  news¬ 
paper  representative  should  be  a  man 
of  presence,  of  ability,  and  tact.  Too 
many  solicitors  stop  in  to  say  ’Hello’ 
in  passing,  and  do  not  come  in  with 
something  definite  in  mind. 

"To  make  a  proper  impression,  a 
newspaper  solicitor  should  know  all 
about  his  paper,  should  know  all  its 
rates,  should  know  local  conditions 
thoroughly,  how  th^  paper  stands 
among  the  various  lines  of  trade,  what 
the  paper  will  do  to  help  the  adver¬ 
tiser  among  his  trade,  and  also  what 
the  paper  can  do  in  the  way  of  posl-y 
tion. 

We  sometimes  think  that  the  news¬ 
paper  publisher  and  his  representative 
Icok  upon  the  advertiser  as  an  enemy 
rather  than  a  friend.  His  requests  and 
his  desire  to  make  a  good  showing  in 
the  newspaper,  so  far  as  position  goes, 
.ore  often  looked  upon  with  the  same 
.susp'cion  as  the  second-story  man  mak¬ 
ing  a  midnight  visit. 

“We  do  not  believe  in  the  indiscrimi¬ 
nate  giving  of  space,  but  the  news¬ 
papers  have  themselves  to  blame  if 
advertisers  seek  their  help  in  putting 
across  their  story,  and  by  this  I  mean 
in  reading  matter  in  the  news  columns, 
for  they  see  the  columns  about  l>a.se- 
ball  and  other  things,  and  wonder  why 
they,  too,  cannot  be  among  the  favored 
of  fortune  who  have  editorial  assistance 
rendered  in  their  business  quest.” 

-\fter  condemning  what  he  deeiped 
some  of  the  objectionaiile  methods  of 
solicitors,  he  concluded  with  this  trib¬ 
ute: 

"But,  taking  him  all  in  all,  the  ad- . 
vertising  solicitor,  after  all,  is  a  good 
fellow.  Ixiyal  to  his  newspaper,  he’ll' 
fight  for  it,  he'll  die  for  it,  he’ll  live 
for  it,  he’ll — well,  he’ll  almost  lie  for  it, 

"He  gets  to  kno^  the  agency  that 
plays  the  game  fair,  and  he  play.s  just 
that  way.  He  appreciates  honesty  more 
than  the  average  man.  He  I'kes  to  hear 
the  truth— even  if  it’s  a  monologue.  He 
despises  bunk,  even  where  it  Isn’t  pol¬ 
icy  to  say  so;  he  is  something  of  a 
toreador,  for  he  is  expert  at  dodging 
the  bull. 

"And,  gentlemen,  please  remember 
that  your  solicitor  represents  you.  So 
far  as  we  agents  know  he  is  you — he  is 
>cur  newspaper.  Give  him  full  cre¬ 
dential!!.  with  power  to  act.  And  if  he 
is  not  the  man  to  be  trusted  with  pleni¬ 
potentiary  powers,  don’t  send  him  out 
at  all.  Make  envoys  of  only  those  men 
whom  you  can  trust  in  all  the  delicate 
adjustments  of  diplomacy:  who  wjll 
meet  with  dignity  and  clarity  of  vision 
the  problems  that  daily  arise  in  the 
clash  of  business. 

"Such  men,  and  there  are  many  of 
them,  find  ready  welcome  in  the  offices, 
and  sometimes  in  the  councils,  of  those 
who  make  or  buy  advertising.”  • 


Jersey  Pressmen  to  Meet  in  Atlantic  City 

George  Guthrie,  of  Trenton,  secretary 
of  the  Printing  Pressmen  and  Assis-' 
tants’  I.,eague  of  New  Jersey,  has  sent 
out  notices  that  the  quarterly  meeting 
of  the  League  will  be  held  In  Atlantic 
City,  Sunday,  August  6. 


OBITUARY  NOTES 

Major  James  H.  Durham,  aged  nine- 
ty-four  years,  formerly^  for  several 
years  telegraph  editor  of  the  Utica  (N. 
Y.)  Morning  Herald,  died  last  week  at 
his  home  In  Cape  Vincent,  N.  Y.  He  was 
a  veteran  of  the  Civil  War  with  an 
honorable  record  in  the  Union  forces, 
and  was  long  prominent  in  Grand  Army 
circles. 

James  R.  Rheubotham,  aged  seventy, 
of  Wakarusa,  Ind.,  died  in  that  town 
last  week.  He  had  been  in  newspaper 
work  for  fifty  years  in  Sturgis,  Mich., 
Lagrange,  Kendallville,  Middlebury,  and 
Wakarusa.  He  served  in  the  Twenty- 
first  Indiana  Heavy  Artillery  in  the 
Civil  War,  enlisting  the  night  after  Port 
Sumter  was  attacked.  With  his  son,  D. 
A.  Rheubotham,  he  established  the 
Wakarusa  Tribune. 

De  Alton  Dilliston,  Justice  of  the 
Peace,  newspaperman,  and  crier  of  the 
Sussex  County,  N.  J.,  courts,  was  found 
dead  in  his  bed  at  the  Sussex  Hotel  in 
Branchvllle,  N.  J.,  last  Saturday  morn- 
insr. 

Joseph  R.  Hall,  aged  seventy-three, 
for  years  treasurer  of  the  J.  Walter 
Thompson  Advertising  Agency,  New 
York,  died  at  the  home  of  his  son,  Brad¬ 
ley  S.  Hall,  in  North  Plainfield.  N.  J., 
on  July  13. 

Adam  Wolfgang  Suhrbcker,  aged  six¬ 
ty-two  years,  died  recently  at  his  home 
in  Pittsburgh,  Pa.,  after  an  illness  of 
nine  weeks.  He  was  engaged  in  news¬ 
paper  work  for  many  years. 

William  McNeill,  for  sixty  years  em¬ 
ployed  in  the  composing  room  of  the 
New  York  Evening  Post,  died  of  paraly- 
.sis  Wedne.sday  at  his  home  in  Brooklyn. 
He  was  born  in  Ireland  seventy-.seven 
years  ago.  He  was  a  life  memlier  of 
Crystal  Wave  Lodge,  F.  and  A.  M.,  and 
a  member  of  the  official  board  of  the 
Fleet  Street  Methodist  Episcopal  Church. 

Miss  Amanda  M.  Douglas,  writer  of 
girh?’  books  and  historical  novels,  died 
on  July  18  in  her  home  in  Newark,  N. 
J.  She  was  born  in  New  York  July  14, 
1831,  and  educated  in  the  City  Institute, 
New  York.  She  contributed  to  the  New 
York  Ledger,  Saturday  Evening  Post, 
and  I.,adiea’  Friend.  Her  first  book.  "In 
Trqst,”  appeared  in  1866.  In  1897  she 
won  a  $2,000  prize  offered  by  the  Youth’s 
Companion. 

Don  Lawheai),  formdr  editor  and  pub- 
li.sher  of  the  Geary  (Okla.)  Bulletin,  a:iil 
later  of  the  Watonga  <Okla.)  Herald, 
but  more  recently  secretary  of  the  Okla¬ 
homa  State  Board  of  Agriculture,  died 
suddenly  in  Oklahoma  City  a  few  days 
ago  from  apoplexy. 

Mrs.  Agnes  Josephine  Wamhold, 
twenty-eight  years  old,  wife  of  H.  J. 
Wambold,  secretary-treasurer  of  the 
Press  Club  of  Los  Angeles  and  a  mem¬ 
ber  of  the  editorial  staff  of  the  Los  .\n- 
geles  Examiner,  died  recently. 

Herbert  H.  Snyder,  fifty  year.s  old, 
business  manager  for  many  years  of 
the  Hastings  (Mich.)  Journal-Herald, 
died  suddenly  of  heart  disease  on  July  2. 

James  A.  Willoughby,  former  mem¬ 
ber  of  the  Illinois  State  Legislature  and 
once  postmaster  of  Belleville,  died  on 
July  5  at  the  State'  Hospital  at  .\nna. 
Ill.,  after  an  illness  of  three  months, 
due  to  a  nervous  breakdown.  He  was 
editor  and  proprietor  of  the  Belleville 
Advocate,  a.  daily  paper,  and  long  had 
been  a.le^^r  in  ^Republican  circles.  He 
was  sixtjfnoafi  yeagp  old. 


SPEAKING  ABOUT  THE  “LEAD" 

Charles  M.  Palmer  says:  **The  lead  is  everything.  Like  the  position  of  the  American 
boat  in  the  first  international  yacht  race,  *The  America  first  and  the  rest  nowhere’ 
well  described  the  position  of  the  competing  craft  in  a  newspaper  race.  The  Book 
says  ‘To  him  that  hath  shall  be  given.’  The  psychology  of  the  increasing  success 
of  a  success  is  more  notable  in  our  business  than  in  any  other  that  I  know  of.  This 
is  so  because  the  newspaper  is  the  manifestation  of  average  human  nature  and  a 
creature  of  good  will  almost  solely,  and  human  beings  are  so  made  that  they  cannot 
have  two  favorites  of  equal  value  at  the  same  time.  One  must  occupy  first  place  in 
the  mind  to  the  exclusion  of  all  others  from  anything  approaching  the  leading  position. 

This  reputation  of  being  first  in  the  field  is  what  every  publisher  should  strive  for. 

It  is  that  which  gives  his  property  its  greatest  value.  I  cannot  counsel  you  too  strong¬ 
ly  to  hold  on  to  this  position  at  whatever  cost.  Once  lost  it  is  hard  to  regain;  ONCE 
GAINED  IT  IS  HARD  TO  LOSE.” 

The  editor  and  PUBLISHER  enjoys  a  substantial  lead,  over  its  nearest  competitor  in 
this  field,  in  the  amount  of  paid  advertising  carried,  and  in  the  amount  of  text  matter  published. 
The  CIRCULATION  of  The  Editor  and  Publisher  is  a  NO-WASTE  CIRCULATION. 
Every  copy  distributed  is  of  value  to  every  advertiser  using  space  in  it.  It  is  a  QUALITY  CIR¬ 
CULATION,  enabling  advertisers  to  reach  their  biggest  prospects,  as  well  as  practically  ALL  of  their 
prospects,  WITHOUT  A  CHANCE  OF  THE  MESSAGE  GETTING  LOST  IN  TRANSIT. 

;  Many  of  the  biggest  National  advertisers,  many  of  the  biggest  publishers  of  daily  newspapers,  have  this  paper 
delivered  to  their  homes,  in  order  to  accord  to  it  a  leisurely  reading  that  would  be  impossible  in  a  busy  office.  Just  three 
t)f  the  National  advertisers,  who  accord  to  this  newspaper  that  distinction,  place,  between  them,  annual  appropriations 
for  advertising  amounting  to  two  millions  of  dollars.  Id  have  the  message  of  a  daily  newspaper  reach  and  influence 
these  three  men,  alone,  would  be  worth  more  to  a  publisher  than  to  reach  thousands  of  average  readers  of  publications 
devoted  to  all  phases  and  forms  and  methods  of  advertising.  Yet  these  three  men  are  merely  TYPICAL  of  the  CLASS 
OF  READERS  influenced  by  this  publication. 

Our  total  circulation  is  not  so  large  as  that  of  Printers’  Ink,  or  Advertising  and  Selling.  These  e.xcellent  publica¬ 
tions  cover  the  whole  range  of  advertising  methods — billboards,  signs,-  magazines,  posters,  catalogues,  circulars,  novelties, 
car  cards.  Naturallv,  appealing  to  such  diversified  interests,  they  have  a  larger  list  of  subscribers  than  may  be  obtained 
by  a  periodical  WHICH  SPECIALIZES. 

The  Editor  and  Publisher  could  quickly  DOUBLE  its  volume  of  paid  advertising  by  the  simple  method  of  changing 
the  policy  of  the  paper,  making  it  as  forceful  an  advocate  of  magazine  advertising  as  it  is  of  NFAVSPAPER  ADVERTIS¬ 
ING.  For  the  magazine  publishers,  and  the  publishers  of  mail  order  periodicals,  are  aggressive  adv^ertisers  of  their  ad¬ 
vertising  space.  THEY  DO  NOT  ADVERTISE  IN  THE  EDITOR  and  PUBLISHER  FOR  THE  REASON  THAT 
THIS  PAPER  DOES  NOT  ADVOCATE  THEM  AS  MEDIUMS  FOR  ADVERTISING,  BUT  DOES  ADVOCATE 
THE  USE  OF  NEWSPAPER  ADVERTISING  SPACE  AS  THE  BEST  AND  CHEAPEST  AND  MOST  EFFECTIVE 
OF  ALL  MEDIUMS  AND  METHODS  OF  ADVERTISING.  Believing  this  to  be  true,  this  newspaper  squares  its 
policies  with  its  principles — standing  as  the  one  uncompromising  “NEWSPAPER  AD\UCATE.” 

All  National  advertisers  of  importance  naturally  look  to  The  Editor  and  Publisher  for  their  information  about  news¬ 
papers.  The  publisher  of  a  newspaper  may  reach  and  influence  these  men,  through  advertising  in  this  newspaper, 
more  surely  and  more  economically  than  by  any  other  means  or  methods  whatever.  THE  MOST  SUCCESSFUL  OF 
AMERICAN  DAILY  NEWSPAPERS  ARE  DEMONSTRATING  THAT  FACT  FOR  THEMSELVES  IHGHT  NOW. 

They  recognize  that  advertising  in  these  columns  is  as  good  an  investment  for  them  as  is  advertising  in  their  own  columns 
for  department  stores,  or  for  national  advertisers. 


FIRST  IN  ADVERTISING— FIRST  IN  NEWS  AND  FEATURES. 

In  the  26  issues  of  THE  EDITOR  AND  PUBLISHER  from  January  to  June  1916,  inclusive,  there  were  printed  a  total  of  19.074  inches  of  paid  adver' 
tising.  For  the  same  period  our  nearest  competitor  in  this  field  printed  a  total  of  14,715  inches;  giving  THE  EDITOR  AND  PUBLISHER  the  substantial 
lead  in  total  paid  space  for  26  weeks  of  4,359  inches. 

Note:  In  the  same  period  our  nearest  competitor  carried  a  total  of  580  inches  of  paid  advertising  for  the  trading  stamp  and  coupon  interests,  a  class 
of  advertising  barred  from  the  columns  of  THE  EDITOR  AND  PUBLISHER  as  undesirable. 

For  the  same  period  THE  EDITOR  AND  PUBLISHER  printed  a  total  of  27,782  inches  of  news  and  feature  matter.  Our  nearest  competitor  printed 
22,245  inches;  giving  to  THE  EDITOR  AND  PUBLISHER  a  LEAD  of  a  total  of  5,537  inches. 

Practically  every  enterprising  publisher  of  a  daily  newspaper  on  the  Continent  is  a  subscriber  to  The  Editor  and 
Publisher,  It  is  PtiCULIARLY  “HIS  PAPER.”  For  it  has  no  interest  to  serve  that  is  not  HIS  INTF.RFiST.  This 
fact  means  that  The  FMitor  &  Publisher  Is  the  logical,  the  inevitable,  medium  for  advertising  for  ALL  MANUFAC- 
Tl  RERS,  or  others,  who  HAVE  ANYTHING  TO  SELL  TO  NEWSPAPERS. 

Every  reader  of  this  newspaper  is  an  advertiser — and  BELIEVFiS  IN  NFAVSPAPER  ADVERTISING.  The 
Editor  and  Publisher  is  ready  to  render  to  all  of  its  readers  GREATER  SERVICE  through  their  use  of  GREATER 
SPACE  IN  ITS  COLUMNS. 

The  Editor  and  Publisher  is  making  money.  We  do  not  ask  any  advertiser  to  buy  space  in  these  columns  for  the 
generous  purpose  of  “supporting”  the  paper.  We  sell  our  space  to  those  who  can  make  PROF  ITABLE  USE  OF'  IT. 
If  you  publish  a  newspaper,  or  do  business  with  publishers  of  newspapers,  this  means  YOU. 

■  ^  -  Member  The  Audit  Bureau  of  Circulations 


Three  vital  things  that  every  advertiser 
should  know  about  The  New  York  Tribune 


nITTLP]  do  the  complicated  statistics 
of  circulation  statements  or  the  juggled 
figures  of  agate  lines  gained  mean  to 
the  modern  adv’ertiser.  lie’s  not  buy¬ 
ing  his  newspaper  space  that  way  any 
more,  thank  you!  He  has  learned  through  years 
of  costly  experiment  that  newspaper  circulation  of 
itself  doesn’t  necessarily  make  an  advertisement 
pay.  He  knows  now  that  in  the  final  analysis 
it  is  the  number  of  readers  of  his  advertisement, 
plus  the  amount  of  confidenee  each  individual 
reader  has  in  his  partieular  advertisement,  that 
produees  results. 

Reader  confidence!  Nothing  mysterious  about 
this  pet  phrase  of  the  advertising  solicitor.  Tell 
the  truth  and  let  the  reader  know  it’s  the  truth  and 
you  have  his  confidence.  Good,  old-fashioned-tell- 
ing-the-truth  has  never  yet  been  beaten  as  a  con¬ 
fidence  stimulator. 

Because  it  is  The  Tribune’s  jmliey  to  everlast¬ 
ingly  tell  the  truth  in  both  news  and  advertise¬ 
ments,  its  readers  have  an  >dh  degree  faith  and  a 
genuine  whole-hearted  confidence  in  its  printed 
columns.  The  Tribune  Reader  kno^ws,  and  knows 
positively,  that  when  he  reads  an  advertisement  in 
The  Tribune,  what  he  reads  is  so,  un(|ualifiedly  so. 
This  intensive  reader  confidenee  among  the  stead¬ 
ily  growing  Tribune  audience  has  been  developed 
and  supported  primarily  by  three  things: — 


The  Tribune  Money-Back  Guarantee 

— which  protects  readers  ajjainst  loss  through  ad¬ 
vertisements  in  The  Tribune. 

7%e  Tribune  Ad-Visor  and  Bureau  of  Investigations 

— which  warns  readers  against  fake  adv'ertisers  in 

•  other  papers  or  business  houses  that  may  nev’er 
adv'ertise  in  any  paper. 

The  Tribune  Institute 

— which  through  tests  advises  readers  as  to  things 
worth  while  and  things  worthless  for  use  in  the 
home. 

These  three  characteristic  Tribune  institutions 
are  back  of  The  Tribune’s  fight  for  clean  and  hon¬ 
est  advertising. 

And  it  has  been  these  three  things  that  have  joined 
the  hundred  thousand  and  more  Tribune  readers 
into  one  vast  enthusiastic  advertising  audience — 
an  audience  that  is  distinctly  different  from  that 
of  any  other  newspaper;  a  square  deal  audience  of 
the  kind  of  people  who  insist  on  quality  in  their 
newspaper  as  well  as  in  the  merchandise  that  they 
buy;  an  audience  that  is  super-responsive  to  intel¬ 
ligent,  truthful  advertising. 

If  you  are  one  of  the  steadily  increasing  number 
of  those  who  use  the  adv'ertising  columns  of  The 
Tribune,  you  know  what  vital  things  The  Money- 
Back  Guarantee,  The  Ad-Visor  and  Bureau  of  Investi¬ 
gations,  and  The  Tribune  Institute  all  are.  '  To  them 
is  due  in  large  measure  the  intensive  reader  con¬ 
fidence  of  The  Tribune  audicmce.  Because  of 
them,  advertising  in  The  Tribune  pays,  and 
pays  well! 
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TRIBUXE  SERVICE. 


